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Abstract

This study is to examine the structural relationships between relationship leaming, their antecedents
such as transaction specific assets, and environmental uncertainty, and long-term orientation, overall
satisfaction and recontracting intention in the context of the foodservice franchise industry. The data
is analyzed with structural equation modeling with Amos 5.0 and SPSS 14.0. The result of the overall
model analysis appeared as follows: yx?=57.75, df=9, p=0.00, GFI=0.95, AGFI=0.81, RMSR=0.03, NFI=
0.92, CFI=0.93. Since the result of the overall model analysis demonstrated a good fit, we could further
analyze our data. The results of this study are as follows: First, information sharing of relationship
leaming had a significantly positive effect on long-term orentation. Second, information sharing of
relationship leaming did not have a significantly positive effect on overall satisfaction. Third, shared
interpretation of relationship leaming had a significantly positive effect on long-term orentation and
overall satisfaction. Fourth, developing memories of relationship leaming did not have a significantly
positive effect on long-term orientation and overall satisfaction. Fifth, overall satisfaction had a significantly
positive effect on long-term orentation. Sixth, long-term orentation and overall satisfaction had a
significantly positive effect on recontracting intention. Finally, transaction specific assets and environmental
uncertainty had a significantly positive effect on relationship leaming. At the end of this paper, limitations,
further research directions, and implications are suggested.

Key words : relationship leaming, long-term orientation, overall satisfaction, recontracting intention,
foodservice, franchise industry.
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<Fig. 1> Conceptual research model.
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<Table 2> Demographic characteristics of the samples

Frequency Percent

Characteristics ) %)
Typical Korean food 39 13.6
Korean meat dishes 31 10.8
. Seafood 16 5.6
Franchisee
management Chicken & beer 44 15.4
type of Powder food 25 8.7
industry .
Fusion food 53 18.5
Confectionery & bread-making 38 133
Beverage & ice cream 40 14.0
1 year 32 12.5
Franchise 5 yeqrg 108 422
contract
period 3 years 71 27.7
Over 4 years 45 17.6
. 1 year 79 27.6
Franchisor
and 2 years 111 38.8
transaction 3 years 49 17.1
period
Over 4 years 47 16.4
1 year 41 14.6
Total 2 years 59 21.0
franchisee 3 g 62 221
management
period 4 years 46 16.4
Over 5 years 73 26.0
Under 10.0 million won 24 10.0
A 10.1~20.0 90 373
verage
sales per 20.1~30.0 55 22.8
month 30.1~40.0 25 104
Over 40.1 million won 47 19.5
Under 33m’ 29 10.0
Under 66m' 110 38.1
Scale of 1y der 99 76 263
the store
Under 132m’ 32 11.1
Over 133m' 42 14.5
Under 3 64 223
Number 4~5 84 29.3
of 6~7 55 19.2
Employees §~9 36 125
Over 10 48 16.7
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{Table 2> Continued

Frequency Percent

() (%)

Characteristics

Male 199 69.1
Gender

Female 89 30.9

20~29 25 08.9

30~39 105 37.2
Age

40~49 103 36.5

Over 50 49 174

Percent(%) equals to the total number of the samples answered
by coders divided by the number of frequency.

289%-7} A0 o] &-FH ALt AE SHE3 289
o] Uukd EAJS (Table 2>} 2t}

A F = B2X(reliability test)Z} 2912 Q1%
firmatory factor analysis)S ©|-&3}o] 75
A7, S o] 284S Hrhsk 43, (Table
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0.6 o]Fo 2 Yeht} 7z ST LA
R E ZoF YEPHTHHair et al. 1998).
aa F[A ARl tiste] el
T BEES AF] f8 Be d7a Y &
AQRIEAS Arshe AA| SHEFY w40 A
A= At Anderson & Gerbing 1988). 4] 23},
R

{Table 3> Reliability test

280.942, d.f=126( 1°/df=2.23), p=0.000, GFI=0.909,
AGFI=0.863, RMR=0.032, RMSEA=0.065, NFI=
0.886, CF1=0.933, TLI=0.908 2 JEh} F+x53
< BAste o FE7t fle As ¢ & Atk
7} A7lel tigk JFEr s A, (Ta-
ble 4)cllxe} Zo] EFQJAAAF] FHAgho]
0.513(£6.0) 0.2 B 7| BARS dojAa Q)
Ao ® yeht HFErdde] SR =
AT ] A2 =(CCR) 2} HE2H-S(AVE)
18+ A3}, CCR-2 0.702~0.895, AVES 0.442~
2F T AR NS ALjlae BE I
Bagozzi et al.(1991)¢] A|A1& 7] CCR
6 °1d, AVEE 05 o5 BF S5 4
vEbs T
ATl tisk W EAde ool T
7HA W o ® ASEHATE A, AFEe
AIAE BAF= oA 212 F7H9+2SE) ol
1.00] E3=|R] eFolok K Anderson & Gerbing
1988). w2kA] (Table 5yl YERd ule} o] &
E oA AlF Tzt 1.00] T YA &
ormg A 7o wE EldAdo] EA3iTt
I E Utk EA4, HuiEEe] B AT
RI7F AAAEX BT} Aok $K(Fornell & Larcker
1981). <Table 5)¢] AT FAAA Y A5
e vl B, JR FHeh T FE i
FBBA Fko] 0.646(9°=0.417)01} B EAFZ
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Constructs Beginning item number Last item number Cronbach's «
Transaction specific assets 4 2 0.608
Environmental uncertainty 5 2 0.835
Information sharing 3 3 0.815
Shared interpretation 4 4 0.681
Developing memories 3 3 0.693
Long-term orientation 7 4 0.869
Overall satisfaction 1 1 A
Recontracting intention 1 1 A

* Measurement of a single item.
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{Table 4> Results of the measurement model

Constructs and items SC*  tvalue CCR” AVE
Transaction specific assets 0.721  0.579
TSI 1: Invest in interior, education, training and etc 0.852 A
TSI 2: Invest in human resources 0.513 6.824

TSI 3: Losses in all conventional parts invested
TSI 4: Losing most of the know-how in the administration
Environmental uncertainty 0.878  0.782

ENV_1: Changing administration plan followed by the product supply change

ENV_2: Changing products for sale followed by new products development  0.850  10.756

ENV_3: Changing products for sale followed by products improving 0.844 -

ENV _4: The quantity of demand for supplying products for sale cannot be predicted  *

ENV_5: Supplying change of supplied products becomes weakened
Information sharing 0.860  0.672

RSLI_1: Sharing experiential information for failure & success 0.760  12.524

RSL1 2: Sharing information about the change of consumer preferences and 0790  13.007
purchasing behavior
RSL1_3: Sharing information about the change of market structure in foodservice
industry
Shared interpretation 0.702  0.442

RSL2 1: Sharing the opinions on problem solutions to daily administration 0.674 8.639

0.767 B

RSL2 2: Analysis and consultation the strategic problem and policy K

RSL2 3: Sharing sensitive information such as financial performance 0.595 7.946
RSL2 4: Learning know!edge abput new products and administration in some 0.569 d
form of education seminars
Developing memories 0.781 0.546
RSL3_1: Talking over personnel network development 0.562 7.641

RSL3 2: Evaluating and adjusting an ordering program and a distribution process 0.755 9.085

RSL3 3: Evaluating and updating customer and purchase information stored in

a POS database 0.668 )
Long-term orientation 0.895 .681
LTO 1: Believing the useful functions by matching a long-term orientation 0.818 14.318
LTO_2: Importance of maintaining a long-term orientation 0.863 15.144
LTO 3: Focusing on a long-term orientation 0.718  12.351
LTO_4: Expecting a long-term cooperation together 0.770 R

LTO 5: Willingly supporting our franchiser
LTO 6: Considering performance and result to be important

LTO 7: Evaluating fairly on our invest from a long-term orientation

Overall satisfaction -

Recontracting intention -
77=280.942, d f=126, p=0.000, GFI=0.909, AGFI=0.863, RMR=0.032, RMSEA=0.065, NFI=0.886, CFI=0.933, TLI=0.908
* SC: Standardized Coefficient, ® CCR: Construct Composite Reliability, © AVE: Average Variance Extracted, ¢ Fixed at

1.0, © Measurement of a single item.
*An item was removed by reliability analysis, **An item was removed by unidimensionality analysis.
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(Table 5> Mean, standard deviation, and intercorrelations

Constructs Means SD 1 2 3 4 5 6 7 8
1. Transaction specific assets  3.254 0.725  1.000
2. Environmental uncertainty  3.436 0.780  0.374** 1.000
3. Information sharing 3.081 0.729  0.444** 0.450** 1.000
4. Shared interpretation 3.001 0.665  0.437** 0.305** 0.646** 1.000
5. Developing memories 2.710 0.648  0.284** 0.182** 0.460** 0.563** 1.000
6. Long-term orientation 2.987 0.756  0.476** 0.282** 0.425%* 0.492** 0.360** 1.000
7. Overall satisfaction 3.031 0.774  0.184** 0.156** 0.231** 0.285** 0.228** 0.539** 1.000
8. Recontracting intention - - 0.264** 0.268** 0.390** 0.378** 0.220** 0.434** 0.506** 1.000

*
*

Correlations are significant at p<0.01(two-tailed test).

Information
Sharing

0.227"
(3.864)

Transaction
Specific Assets

Long-term
Orientation

Shared
Interpretation

Recontracting
Intention

Environmental
Uncertainty

Overall
Satisfaction

Developing
Memories

*p<0.05, **p<0.01(two-tailed test), Standardized coefficient(¢-value)
Solid line: significant path, Dotted line: non-significant path
77=60.240, df=9, p=0.000, GFI=0.953, AGFI=0.812, RMR=0.032, RMSEA=0.141, NFI=0.923, CFI=0.932, TLI=0.788.

<Fig. 2> Estimation of the structural model.
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{Table 6> Standardized structural path estimates

Path Standardized path estimates t-value
Transaction specific assets — Information sharing (H1-1) 0.320 5.981%*
Transaction specific assets — Shared interpretation (H1-2) 0.376 6.670%*
Transaction specific assets — Developing memories (H1-3) 0.251 4.134%*
Environmental uncertainty — Information sharing (H2-1) 0.330 6.172%*
Environmental uncertainty — Shared interpretation (H2-2) 0.164 2.915%*
Environmental uncertainty — Developing memories (H2-3) 0.088 1.450
Information sharing — Long-term orientation (H3-1) 0.140 2.371*
Information sharing — Overall satisfaction (H3-2) 0.066 0.885
Shared interpretation — Long-term orientation (H4-1) 0.247 3.861%*
Shared interpretation — Overall satisfaction (H4-2) 0.192 2.406*
Developing memories — Long-term orientation (H5-1) 0.060 1.102
Developing memories — Overall satisfaction (H5-2) 0.089 1.296
Overall satisfaction — Long-term orientation (H6-1) 0.423 9.066**
Long-term orientation — Recontracting intention (H7-1) 0.227 3.864**
Overall satisfaction — Recontracting intention (H7-2) 0.383 6.514%*

*p<0.05, **p<0.01(two-tailed test).

77=60.240, df=9, p=0.000, GFI=0.953, AGFI=0.812, RMR=0.032, RMSEA=0.141, NFI=0.923, CFI=0.932, TLI=0.788.
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