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Abstract

One of the tasks given to the hotel business is to improve ES(Employee Satisfaction) through
educational training for enhancing job efficiency and service quality, not product competition. In the
current domestic field, however, ES(Employee Satisfaction) based on appropriate educational training
hasn't been established yet. The purpose of this study is to verify the effect of educational training
including recognizing the necessity of frequency, the level of lecture conscience, motivation, and inter-
nalization along with job commitment. The cohort of women(n=128, 44.4%) and men(n=160, 55.6%) was
monitored by the questionnaire data from October 13th to 31st, 2007. It was assessed by (1) the
recognition of educational training, (2) educational training practices, (3) organizational identification,
(4) brand identification, and (5) job commitment. Statistical analysis was conducted using SPSS
(Statistical Package for Social Science), data coding, and the data cleaning system. As a result, it was
proved that frequency, the level of lecture conscience, motivation, the recognition of necessity are in
proportion to brand identification and organization identification. In addition, identification through
educational training can raise the efficiency of job commitment.

Key words: employees hotel, education training, intemalization, job commitment.
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{Table 1> General characteristics of the sample
Classification Frequency(%)
Male 160( 55.6)
Sex
Female 128( 44.4)
Clerk 198( 68.8)
Chief 50( 17.4)
Staff level
Chief clerk/deputy 26( 9.0)
Above director 14( 4.8)
Above 20~25 68( 23.6)
Above 25~30 89( 30.9)
Age Below 30~35 52( 18.1)
Below 35~40 47( 16.3)
Above 40 32( 11.1)
Below high school 9 3.1
Community college 183( 63.5)
Education
Graduate school 77( 26.7)
Above graduate school 19( 6.6)
Location 31( 10.8)
Brand image 110( 38.2)
o Facilities 259( 8.7)
Motivation
Wage 16( 5.6)
Welfare 8( 2.8)
Others 98( 34.0)
Below 1 429( 14.6)
Work Below 1~2 49( 17.0)
experience  Below 2~5 60( 20.8)
(Years) Below 5~10 61( 21.2)
Above 10 76( 26.4)
Cabin 39( 13.5)
Beverage 144( 50.0)
;Z;:;mem Kitchen 66( 22.9)
Facility management 20( 6.9)
Marketing 19( 6.6)
Total 294(100.0)
HI: 305 Feo] i3t Q141 FAKgle] Aul )
Aol Aol froldh Y vId Aot
HI-1. a5 &9 Wl tigh Q142 AL
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{Table 2> Investigative analysis on component concepts

Factor ~ Eigen Explanatory Cronbach's

Factors Variables loading  value variable(%) a
Need of education training. 0.830
Recognition on Adequateness of education training practices. 0.754
education General quality of education training. 0.745 4.0 16.72 0.782
training Lecture quality of education training. 0.755
Adequateness of the frequency of education training. 0.774
Education Effects of education training. 0.748
training Helpfulness of education training to work. 0.764 3.96 21.46 0.770
practices Understanding of service culture through education training. ~ 0.748
If someone criticizes 'the hotel,' I feel like the criticism 0754
is toward me.
I am very much interested in what people think about the 0681

Organizational ~ 'hotel.
3232 2938 0.865

identification I often use the word 'our,’ when I refer to 'the hotel'. 0.759
The success of 'the hotel' is my success. 0.565
If someone applauses 'the hotel,' I feel like the applause 0718
is for me. '
I feel embarrassed when mass media (broadcast, news- 0683
papes, internet etc.) criticizes 'the hotel'. '
The characteristics of 'the hotel' quite fit me. 0.570
Looking into the organization of 'the hotel' is like looking 0.842 298 27.16 0.815
into myself. '
Brand . - o
identification "["he~ typical characteristics of the organization is very 0.843
similar to those of myself.
Since 1 am the member of 'the hotel,' I deserve the social 0735
acceptance and admiration. ’
) o 2.26 945 0.752
Education training for the members helps them understand
0.584
the brand of 'the hotel' very well.
The most important works in my life are related with my 0755
current duties. ’
I am so much closed to my current duties that I cannot 0812
think of myself separate from them. ’
I am so much closed to my current duties that I cannot
Work . 0.805
) . think of myself separate from them. (¥H&) 3.59 59.90 0.865
immersion ) ] )
I think that my current duties are the most important 0736
things in my life. '
I spend most of my time in my current duties. 0.673
Most of my personal goals are related with my current
. 0.805
duties.
o 27 BN FIF FFL ) (Table 3 WH FA WEF BT 212o]

q
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{Table 3> The influence of perceiving the frequencies of education on brand identification/ organizational

identification
. Nonstandard factor ~ Standard factor o
Mediate Independent Significant F R
variables variables B Standard Beta probability
error
.()rga%aizati.onal (Variable) 3.461 0.157 22.102 0.000 0.875 0.003
identification Frequency 0.048 0.051 0.055 0.935 0.350
Brand Variable 2.385 0.151 15.764 0.000
e ( ) 17.565%% 0058
identification Frequency 0.209 0.050 0.241 4.191%* 0.000
##p<0.01.
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FAGHe] TS MIAE AeE YEton, Bl o] FEol g 142 24 FdAl A
o] U@ Qo] wobdeE ARG BAS 02 o7 Yol TS AT Ao v
FUNE 02419 F5ol S R0 ehgh  wowl, ge) 57 B 7o) EotdsrE F
AHe] 22 FUAE 0.1369] 5ol e Ble
HI3. % $29 29 o] U@ Aze 2 vepgo
A9 HAE FUNG] ol @ wH HAE FAA A FARe] 49
2 mA ook (A=) Yo 163%0l, BN AL T f8 2
Hl-4. w5 Fd9 o] ol vigh Az o2 4 ATHF=56.852, p<0.01). SHHFTZ
FA9Y 21 BN FAF FF A B $F @ Q4L BA= FAA]
= v etk (A=) AHLE Fo3 F(He] 9T M= Aoz
vehstom, 7] 4% tg Azto] Folds
(Table 4)= 15 FA 7o) FFol tigh x| = FAS] BAE FAA = 04089] Fco] 9
o] BAE B2 BN WA 9F & A0 ek
{Table 4> The influence of perceiving the quality of education on brand identification/organizational
identification
. Nonstandard factor ~ Standard factor o
Mediate Independent ; Significant R
variables variables B Standard Beta probability
error
izati Variable 3.092 0.224 13.835 0.000
Organizational ) 5396 0019
identification  Class quality =~ 0.163 0.070 0.136 2.323% 0.021
Variable 1.491 0.203 7.338 0.000
Brand ¢ ) 56.852%* 0.163
identification  Class quality — 0.483 0.064 0.408 7.540% 0.000

#%5<0.01, *p<0.05.
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H1-5. 1S5 FH9
H

TARIE i 2 Aol o= TR
& v etk (A=) BRE A= 03949 o] A= A= Y
HI-6. w5 FAe S5 g7]f tigh 14 Btk
ARl 22 Al el 9F
= "E Aenh () HI-7. 15 F&e] Bado] that 142§
Ao BRE S froldt 9%
(Table 5)= a5 Fd Sh5 570l HE < = "R Aotk (E)
Aol Bl sdA)/EA FdAll wA= 9F HI-8. 15 Feof Fadd] tigh 142 &
& AT St veARAS AAE A% AR 24 sl el I
otk PR Zleltt. (A=)
A 22 A By SR d9E
& 11.3%0]31, 37142 FAH R frefdh Ao (Table 6)& 14 T Faol thgt l4fo]
2 EAH g F710 e /lAje] wobd BAlE FdA/EH FAA viAe 9FE A
TE FARY 22 A= 03409 ol ol SE] skl GRS AAIRE it
= Ao YERH. A 22 sdAe] B B7EREe dEY
3 BAE FAAe) Fe FARFY AW 2 65%0]a, 3TN FAHCE o Ao
H2 15.6%°13L, JAAE SAHCRE FofF A 2 FHEUKF=19.792, p<0.01). FHHUFEA]
o2 AT BHAE Ao FAHCE F B gk 14E 24 sdAlel BAHoR

{Table 5> The influence of perceiving educational motives on brand identification/organizational identification

Nonstandard factor Standard factor

Mediate Independent Significant R
variables variables B Standard Beta probability
error
identification  Training motivation ~ 0.383 0.063 0.340 6.110%*  0.000
Brand ariable 1.537 0.205 7.500 0.000
orane  (Variable) 52.504%%  0.156
identification  Training motivation  0.440 0.061 0.394 7.246%* 0.000
**p<0.01.

{Table 6> The influence of perceiving the necessity of education on brand identification/organizational
identification

Nonstandard factor Standard factor

Mediate Independent ; Significant R
variables variables B Standard Beta probability
error

Orga_l.quaﬁ'ona] (Vanab}e) 2917 0.160 18.271 0.000 19.792%% 0,065
Identification Necessity 0.179 0.040 0.255 4.449 0.000
Brand Variable 2.609 0.162 16.131 0.000

ane ¢ ~) 6.081%  0.021
Identification Necessity 0.100 0.041 0.145 2.466* 0.014

#%5<0.01, *p<0.05.
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W

3 HAE FUA] A FARFe duE
& 2.1%0]1, FAAL BAXHCE T Ao
2 245 ATHF=2.466, p<0.05). HHWFEM 2
Q. k)

1) &t 7td 29| 48
H2: FARIe] ol 2
WA =25 A A 29e 2
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Ho
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oft
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R
z

H2-1. 2A1Q9 s EHS 53 Bl &
A7 =255 AN AR EYe
2 Aotk (A=)

H2-2. FAMS & TS 53 24 5Y
AVF =SS AN AR 2L F

103.752, p<0.01). SPHFHEEZ = 27
B FYAIZL AR Bl FAA

A9 9FS A= A2 Yeyith

24 FYAV} FoHFE AT BYE 03469)
ol g Ao vehd

V.2 E

B A= o] F23 Mu|2 79l
SeoA ZAY = 28 FHE 97 ug F
Ho] WoAS QXshHA Az TE FARIY
W5 FHo] i3t Qo] A ENE FTAA|
o 22 FUAD FEFS vXH, AF =99
QLS HHE7LE Dotz BES A A5
o wS FHol| that QS He, o] =
A7}, sk 7], WA Q1Ao7 o] Hale
YA 9} 22 FAAO] JEgS vHE7E Lot
B, ws FHS B3l vae S9N 2A &
A7 BS4E A FE E]o] Ags
RS dolr ) s A B4 A NS
x| 7 A7, sy B0, BRoA Ql4o] Bl
= A 24 FLA F3 G v]H
+ A%E YA, 1S FHE 53 Bile
FAAIS} 27 T BS54 TAK AR
=

o 1o

o] Athk= ALE YEhth

e A% AFHIA sgon, Aol AR

{Table 7> The influence of brand identification/organizational identification on work immersion

Nonstandard factor

Standard factor

Dependant Mediate Significant >
variables variables Standard Beta probability £ R
Crror
(Variable) 0.983 0.172 5.730 0.000
Organization -
Work . identification 0.338 0.052 0.346 6.458 0.000 103.752%% 0419
immersion
Brand 0388 0,053 0.394 7353+ 0,000

identification

520,01,
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