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Abstract

The purpose of this study is to investigate how the price levels influence the relationships between
consumers' perceived quality, risk, and value and purchase intention of restaurant menu. It analyzed
questionnaire data from 406 consumers who had purchase experience of boned rib restaurant menu
during the last 6 month period. The results showed that perceived risk had a negative impact on
perceived quality and perceived risk had a negative impact on purchase intention. In addition, perceived
quality had a positive impact on perceived value. However, perceived quality didn't have an impact on
purchase intention and perceived risk didn't have an impact on perceived value.
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{Table 1> The combination of price levels for the multi-group analysis

Analytical rank Experimental group Control group
1 Iperson price 7,000 won Iperson price 4,900 won
2 Iperson price 7,000 won Iperson price 3,500 won
3 Iperson price 7,000 won Iperson price 2,100 won
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<Fig. 2> A structural model of 7,000 won per
serving of boned ribs of pork.
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{Table 2> A model of 7,000 won per serving of boned ribs for the structural analysis

Standardized
Latent Measurement Path an a:h 12¢ Standard t-value Construct AVE?
variable variable coefficient P . error (CR) reliabilityl)
coefficient
ql 0.935 0.890 0.072 13.050**
Perceived q2 1.000 0.965
. 0.857 0.615
quality sl 0.750 0.729 0.080 9.364**
s2 0.523 0.451 0.107 4.889%*
Perceived rl 1.003 0.722 0.373 2.689%**
. 0.642 0.473
risk 12 1.000 0.652
vl 0.878 0.681 0.103 8.522%*
Perceived
elrcewe V2 0.947 0.864 0.071 13.297%* 0.873 0.700
value
v3 1.000 0.943
Purchase pil 1,000 0925
. . 0.907 0.829
Intention pi2 1.005 0.896 0.073 13.735%*

Fit of model

77=39.108, df=37, p=0.375, RMR=0.085, GFI=0.940,

AGFI=0.894, NFI=0.948, TLI=0.996, CFI=0.997

%p<0.05, **p<0.01.

1) Reliability concepts=(Sum of the standard load)2 / {(Sum of the standard load)2+Measurement error of the sum}
2) AVE=(Sum of the squares of the standard load) / {(Sum of the squares of the standard load)+Measurement error of

the sum}
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<Fig. 3> A structural model of 4,900 won per
serving of boned ribs of pork.
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{Table 3> A model of 4,900 won per serving of boned ribs for the structural analysis

305

Latent Measurement Path Standardized Standard t-value Construct AVE
variable variable coefficient path coefficient error (CR) reliability”
ql 0.829 0.854 0.062 13.274%*
Perceived 2 1.000 0.974
ereetve 4 0.918 0.738
quality sl 0.840 0.829 0.068 12.344**
s2 0.832 0.766 0.080 10.400**
P ived rl 1.048 0.807 0.332 3.152%*
ceene 0.662 0.501
risk 2 1.000 0.592
vl 0.816 0.633 0.101 8.068%*
Perceived
ereetve V2 0.767 0.811 0.056 13.649%%  0.863 0.685
value
v3 1.000 0.998
Purch pil 1.000 0.966
;renase , 0.941 0.888
mtention pi2 1.053 0.918 0.073 14.519**
Fit of model 752:50.681, df=38, p=0.082, RMR=0.160, GFI=0.918,
it of mode
AGFI=0.858, NFI=0.936, TLI=0.975, CFI=0.983
*p<0.05, **p<0.01.
{Table 4> A model of 3,500 won per serving of boned ribs for the structural analysis
Standardized
Latent Measurement Path an a:hlze Standard t-value Construct AVE
variable variable coefficient P . error (CR) reliability”
coefficient
ql 0.888 0.849 0.080 11.109%*
Perceived q2 1.000 0.947
. 0.841 0.582
quality sl 0.685 0.690 0.085 8.081**
s2 0.510 0.485 0.101 5.055%*
P ; rl 0.428 0.555 0.065 6.601%**
erceived 0.777 0.653
risk 2 1.000 0.999
vl 0.541 0.528 0.094 5.740%*
Perceived
ereetve V2 0.843 0.843 0.071 11.818%* 0.833 0.637
value
v3 1.000 0.960
Purchase pil 1.000 0.929
. . 0.919 0.850
Intention pi2 1.046 0.915 0.079 13.205%*

77=52.830, df=38, p=0.055, RMR=0.162, GFI=0.915,
AGFI=0.852, NFI=0.924, TLI=0.967, CFI=0.977

Fit of model

£p<0.05, **p<0.01.
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<Fig. 4> A structural model of 3,500 won per
serving of boned ribs of pork
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<Fig. 5> A structural model of 2,100 won per
serving of boned ribs of pork
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{Table 5> A model of 2,100 won per serving of boned ribs for the structural analysis

Latent Measurement Path Standardized Standard t-value Construct AVE
variable variable coefficient path coefticient error (CR) reliability”
ql 1.090 0.942 0.064 17.151%**
P i 2 1.000 0.951
erceived d 0.892 0.682
quality sl 0.775 0.780 0.070 11.011%**
s2 0.732 0.574 0.110 6.634%*
P i rl 1.013 0.671 0.350 2.896**
erceived 0.489 0.331
risk 2 1.000 0.460
vl 0.671 0.605 0,098 6.819%*
Perceived
v2 0.857 0.849 0.073 11.750** 0.837 0.638
value
v3 1.000 0.909
Purch pil 1.000 0.999
oS 0.951 0.907
Intention pi2 0.955 0.903 0.0452 21.060%*

Fit of model

77=49.014, df=38, p=0.109, RMR=0.123, GFI=0.924,

AGFI=0.867, NFI=0.943, TLI=0.980, CFI=0.986

p<0.05, **p<0.01.
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{Table 6> The result of the multi-group analysis of 7,000 won & 4,900 won(1)

Pharmaceutical Nonpharmaceu-

2

Path coefficient of individual

samples analyzedt"

Direct effect model tical model

2 2 change 7,000 won 4,900 won
Quality — Value 90.397 0.608 0.128 0.267*
Quality — Purchase 89.795 0.006 —0.043 —0.055
Risk — Quality 29789 93.057 3.268 —0.255 —0.707**
Risk — Value 91.169 1.380 —0.222 0.084
Risk — Purchase 91.107 1.318 —0.254** —0.019
Value — Purchase 89.921 0.132 0.919** 0.876**

xz difference=7.550, Difference in freedom=6

x? difference verification model.

(p<0.05 No statistically significant difference)

£p<0.05, ***p<0.01.

{Table 7> The result of the multi-group analysis of 7,000 won & 3,500 won(2)

Path coefficient of individual

Pharmaceutical Nonpharmaceuti 2
Direct effect model cal model : samples analyzed”

x° 2 change 7,000 won 3,500 won
Quality — Value 100.304 8.386%* 0.128 0.680**
Quality — Purchase 93.349 1.431 —0.043 0.139
Risk — Quality 91918 92.021 0.103 —0.255 —0.340%*
Risk — Value 93.588 1.670 —0.222 0.029
Risk — Purchase 97.680 5.762* —0.254** —0.079
Value — Purchase 93.050 1.132 0.919** 0.780**

2 . . .
x~ difference verification model.

x2 difference=16.704, Difference in freedom=6
(p<0.05 No statistically significant difference)

£p<0.05, **%p<0.01.
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{Table 8> The result of the multi-group analysis of 7,000 won & 2,100 won(3)

Pharmaceutical Nonpharmaceutical

Path coefficient of individual

Direct effect model model samples analyzed”

%’ %’ change 7,000 won 2,100 won
Quality — Value 90.463 3.293 0.128 0.656%*
Quality — Purchase 87.171 0.001 —0.043 —0.077
Risk — Quality %7170 91.945 4.775% —0.255 —0.922%*
Risk — Value 87.199 0.029 —-0.222 —0.292
Risk — Purchase 88.282 1.112 —0.254** —0.564
Value — Purchase 87.172 0.002 0.919%* 0.942%*

xz difference verification model.

xzdifference:14.108, Difference in freedom=6

(p<0.05 No statistically significant difference)

£p<0.05, ***p<0.01.

{Table 9> The results of the multi-group analysis

Path coefficient

Direct effect A B C D comparative
Quality — Value 0.128 0.267* 0.680** 0.656** A<C, B<C
Quality — Purchase —0.043 —0.055 0.139 —0.077 -
Risk — Quality —0.255 —0.707** —0.340%* —0.922%* A<D, C<D
Risk — Value —0.222 0.085 0.029 —0.292 -
Risk — Purchase —0.254** —0.019 —0.079 —0.564 A>C, D>C
Value — Purchase 0.919** 0.876** 0.780** 0.942%** -

*p<0.05, ***p<0.01, Path coefficient estimates the non-standards.

A=7,000 won, B=4,900 won, C=3,500 won, D=2,100 won.
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