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Abstract

A geographical indication is a protected trade name or mark for a product that comresponds to a
specific geographic location or origin. Geographical indications have been widely used in European
countries over the last three decades, mainly for wine and food products. This study investigates the
consumer perception of geographical indications for agricultural and processed products and purchase
experiences of consumers. It also examines consumer intention to pay more for geographical indication
products. The findings from the empirical investigation showed that only 24.0% of the respondents have
purchased geographical indication products whereas 49.5% of the respondents have not. Meanwhile,
26.5% of the respondents reported that they were unaware of geographical indications. Main reasons
of purchasing geographical indication products were trust in quality, safety, and better taste. On the
other hand, main reasons of not purchasing geographical indication products were lack of knowledge
and no distinctive quality. The respondents answered that they would pay more for geographical indication
products especially for luxury items such as ginseng, wine, and beef.

Key words : consumer perception, geographical indication, agricultural and processed products, domestic
products, imported products.
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EEARAE ol &3tk 4 SEA] QITE v. 2 1t
AZ 540 met A2 ARAA FES] 7Y o
Kol Zpol7b JEA] ZAVEY] 98 AR S 1. SEXIO| CIEA N EA 9l X[2|HEA|
*‘AloPOﬂE} olo] tiste] A HFAIA FES 7+ M &F2 7 oF
Ao o]FE 7IEFAREAE o83l ATk (Table 1)oll4 H50] ZAINIAI] 24.0%(104
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{Table 1> The results of chi-square analyses n(%)
Variable Yes No Don't know Total I
(n=104) (n=215) (n=115)
Gender Male 29(28.7) 44(43.6) 28(27.7)  101(100.0) 226
Female 75(22.5) 171(51.4) 87(26.1) 333(100.0) ar2
Marital Single 56(36.6) 41(26.8) 56(36.6) 153(100.0)  50.21%%**
status Married 47(16.9) 173(62.2) 58(20.9) 278(100.0) ar=2
20-29 37(34.3) 23(21.3) 48(44.4)  108(100.0)
Age 30-39 20(48.8) 10(24.4) 11(26.8) 41(100.0)  77.99%#*
40—49 27(18.4) 98(66.7) 22(15.0)  147(100.0) df=6
50 or older 20(14.5) 84(60.9) 34(24.6)  138(100.0)
High school or less 27(19.7) 66(48.2) 44(32.1)  137(100.0)
Education  College 52(21.6) 132(54.8) 57(23.7)  241(100.0) 19;/5;46:*
Graduate school 25(44.6) 17(30.4) 14(25.0) 56(100.0)
Office worker 20(22.0) 47(51.6) 24(26.4) 91(100.0)
Self-employed 9(15.3) 32(54.2) 18(30.5) 59(100.0)
Professional 19(35.8) 21(39.6) 13(24.5) 53(100.0) 4929+
Occupation
Student 32(37.2) 23(26.7) 31(36.0) 86(100.0)  dF10
Housewife 18(13.8) 89(68.5) 23(17.7)  130(100.0)
Others 6(40.0) 3(20.0) 6(40.0) 15(100.0)
Less than ¥#1,000,000 13(39.4) 9(27.3) 11(33.3) 33(100.0)
¥#1,000,000 ~¥#1,999,999 15(34.9) 7(16.3) 21(48.8) 43(100.0)
Monthly 2,000,000 ~/2,999,999 16(36.4) 13(29.5) 15(34.1) 44(100.0)  65.71%++
income 3,000,000 ~¥3,999,999 19(18.8) 57(56.4) 25(24.8)  101(100.0)  df<10
¥4,000,000 ~¥4,999,999 25(14.5) 117(67.6) 31(17.9)  173(100.0)
##5,000,000 or more 15(40.5) 12(32.4) 10(27.0) 37(100.0)
Farming and fishing village 10(22.2) 23(51.1) 12(26.7) 45(100.0)
Residence  Small city 38(16.5) 139(60.4) 53(33.0) 230(100.0) 30;2:**
Metropolis 55(35.0) 52(33.1) 50(31.8)  157(100.0)

£p<0.05, **p<0.01, ***p<0.001.
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{Table 2> The reasons of purchasing or not pur-
chasing geographical indication products

Group Variable n %

Safety 18 173
Trust in quality 64 61.5

Purchased Better taste 12 11.5

(n=104)
Ease of selection 8 1.7
Others 2 19
Lack of knowledge and interest 148 68.8
High price 6 28

Not Distrust in quality 11 5.1

purchased o i

(n=215) No distinctive quality 46 21.4

Distrust in geographical indication 1 0.5
Others 3 14
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{Table 3> Intention to pay more for geographical indication products

lem 0% 10% 20% 30% 40% 50% Over 50%
n(%) n(%) n(%) n(%) n(%) n(%) n(%)

Milk 269(62.0) 140(32.3) 17( 3.9) 6( 1.4) 2(0.5) - -

Cheese 90(20.7) 249(574)  91(21.0) 4( 0.9) - - -

Beef 27( 6.2)  89(20.6) 186(42.9) 106(24.4) 16(3.7) 2(0.5) 7(1.6)
Ham, bacon, sausage 118(27.3) 245(56.7)  53(12.3)  12( 2.8) 2(0.5) - 2(0.5)
Soybean paste, hot pepper paste  89(20.5) 238(54.8)  75(17.3)  22( 5.1) 8(1.8) 1(0.2) 1(0.2)
Ginseng 31( 7.1)  66(15.2) 137(31.6) 164(37.8)  27(6.2) 7(1.6) 2(0.5)
Vegetable 164(37.9) 217(50.1)  32( 7.4)  13( 3.0) 6(1.4) - 1(0.2)
Fruit 123(28.3) 252(58.1) 40( 9.2) 12( 2.8) 6(1.4) - 1(0.2)
Grain 197(45.7) 181(42.0)  30( 7.0)  18( 4.2) 3(0.7) 1(0.2) 1(0.2)
Confectionary 278(64.2) 126(29.1)  24( 5.5) 4( 0.9) 1(0.2) - -

Oil 11927.6) 260(60.3)  42( 9.7) 6( 1.4) 3(0.7) - 1(0.2)
Green tea 133(30.8) 242(56.0)  44(10.2) 9( 2.1) 2(0.5) 1(0.2) 1(0.2)
Black tea 123(28.3) 215(49.5)  75(17.3)  17( 3.5) 3(0.7) - 1(0.2)
Coffee 93(21.5) 201(46.4) 113(26.1) 21( 4.8) 3(0.7) 1(0.2) 1(0.2)
Beer 116(26.8) 210(48.5)  83(19.2)  20( 4.6) 3(0.7) 1(0.2) -

Wine 34( 7.8)  74(17.1) 132(30.4) 151(34.8)  36(8.3) 5(1.2) 2(0.5)

B ot gt $8Z 02 30%7} 7}

mo B
Fge B

IS e glow, ole) thgk 71 744 A
B AR E 30%7} 34.8%, 20%7} 30.4%, 40%
|

ool 10%=2 F7} 7HALZ 20~30% 713

22 225 Yeha e

ofN
10{_5
2
o

23,

A AR ST QPO o

2o M

(Table 4)0|A] o] FALZ 2 7}

A& & F Stk
2, A ZHFEA A AEFo] thak 7}

742 A% elAtel s 2A1R B &

HE At it tisk dses Abgh
A7 FUike o AESrF f 90.1%, i
7] 83.1%, AFH(FE, BF 5) 91.9%, 2A4HA]

FRQUL T4 ) 902.4%, A% 782%, FAF

45.4%, 35 69.6%, 2} 80.1%% UEPtoH, &
A B 7R 1670 Bk S 97F SRk
< U Adsgoka vestar, 7o) 75 454%
7F Fuiake o Asgickar sF o 29%7F H
Fohar §Este] AnabEe] Hdel g Hs
o thal o A}t el Blsf ikl oy
7t 2E =S S & F AU A=
PAHS A F 3} 50.0%= Bo| Bk
S5%7F TUlARS A5shs oz Y
gt HE =7t it Bol X9-A
= &g Ao, 3, welA, &
W F)= 22} 33.7%, 50.6%=
of tjgt Ma =7} vlszsiAl Yehd
. 71BAE SollME HAE
1oz, WA Fxk= 49.3%,
ATE 51.3%=2 FPLHS Asde Ao E YE
Utk WEE 42.6%2 HISTEHA Asshs oz
el 9k A= 66%E 167) B 5 5

[e] = = [e]
QL 71 el AEshe e L 5 Ak

ol

=

1

lo 4

>
N+
9,

2w

o
e

NN

i‘\g rr

H §
o &= fr o

PN

=l
X

oo
o
LH
+
E

> 30 T %0 fr o Mty

B

o

®©
IS
R
it
4l
=
r)v
fllo
29
1

of

4
o
e



168 Sz g3)x] A 1538 Al 43(2009)

{Table 4> Consumer preference toward domestic and imported agricultural products

Prefer domestic

Prefer imported

Ttem products 0 - products
n(%) n(%) n(%) n(%) n(%)
Milk 391(90.1) 18( 4.1) 17( 3.9) 4( 0.9) 4( 0.9)
Cheese 94(21.7) 38( 8.8) 85(19.6) 179(41.2) 38( 8.8)
Beef 360(83.1) 39( 9.0) 16( 3.7) 10( 2.3) 8( 1.8)
Ham, bacon, sausage 135(31.2) 66(15.2) 146(33.7) 75(17.3) 11( 2.5)
Soybean paste, hot pepper paste ~ 399(91.9) 26( 6.0) 8( 1.8) 1( 0.2) -
Ginseng 401(92.4) 22( 5.1) 10( 2.3) 1( 0.2) -
Vegetable 338(78.2) 62(14.4) 23( 5.3) 9( 2.1) -
Fruit 197(45.4) 74(17.1) 126(29.0) 35( 8.1) 2( 0.5)
Grain 302(69.6) 95(21.9) 33( 7.6) 3( 0.7) 1( 0.2)
Confectionary 104(24.0) 33( 7.6) 219(50.6) 71(16.4) 6( 1.4)
Oil 62(14.4) 40( 9.3) 164(38.0) 159(36.8) 7( 1.6)
Green tea 346(80.1) 44(10.2) 33( 7.6) 8( 1.9) 1( 0.2)
Black tea 91(21.0) 31( 7.1) 63(14.5) 214(49.3) 35( 8.1)
Coffee 49(11.3) 16( 3.7) 87(20.0) 222(51.3) 59(13.6)
Beer 80(18.6) 30( 7.0) 183(42.6) 112(26.0) 25( 5.8)
Wine 15( 3.5) 4( 0.9) 44(10.2) 84(19.4) 285(66.0)
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