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Importance and Satisfaction with Selection Attributes when Purchasing Kimchi

Jung-Hee You, Min-Ja Shin' and Soo-Keun Choi

Dept. of Culinary Science and Arts, Kyung Hee University, Seoul 130-701, Korea

Abstract

This study was conducted to estimate the drift of change for in Kimchi purchases, and to contribute to the efforts to
improve the quality improvement of Kimchi sold at markets. Questionnaires were distributed to 450 adults, and 396 sam-
ples were statistically analyzed. There were significant differences in the average values of importance and satisfaction.
Based on analyses of the 14 factors, the level of satisfaction was significantly lower than the level of importance. Impor-
tance-factors such as 'taste' (4.56+0.81) and consistency of 'quality' (4.37+£0.79) are very important to consumers, whereas
'package volume' (3.7910.91) and 'price cutting' (3.84+1.01) are rarely considered by consumers. Fourteen significance
factors were three factors. Overall significance for selection attributes when purchasing Kimchi differed according to
gender, age and marital status. Fourteen satisfaction factors were extracted to four factors. Overall satisfaction for selec-
tion attributes when purchasing Kimchi differed according to martrial status. Total satisfaction with selection attributes
when purchasing the food was greatly affected by its quality and packaging. These findings confirmed that Kimchi pro-
ducts should be diversified and active marketing should be carried out if Kimchi is to become a global product.
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Table 1. General characteristics of subjects

Holrlob RAELSEH

Division Characteristic N % Division Characteristic N %
Female 247 62.8 High school 94 240
Gender
Male 146 37.2 Junior college 58 14.8
Education
Married 208 52.9 University 201 513
Married status
Unmarried 185 47.1 Graduate Univ. 39 9.9
20~29 133 33.8 Tenement 112 284
30~30 133 33.8 Duplex house 189 48.0
Age(years) ;
40~49 95 240 Housing Apartment 77 196
type
50~59 33 8.4 Officetel 8 2.0
Officer 67 17.0 Others 8 2.0
Specialist 57 14.5 1 35 89
Teacher 26 6.6 The number 48 12.2
Public-sector 4 1.0 of family 3~4 232 58.9
Occupation
Self-Management 31 79 members 5 57 14.5
Housewife 67 17.0 6< 22 5.5
Student 90 229 Seoul 234 59.4
Others 51 13.1 Gyonggi 60 152
<100 52 13.5 Gangwon 6 1.5
101~200 104 269 Growth Chungcheng 22 5.6
Monthly income 701 ~300 98 25.4 region Kyungsang £ 10.7
(ten thousand
won) 301~400 61 15.8 Junla 24 6.1
401~500 32 83 Jeju 2 0.5
500 < 39 10.1 Others 4 1.0
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Table 2. Expectation and satisfaction for selection attri-
butes in purchasing Kimchi

Mean+SD
[tems Expec- Satisfac-  Diffe-  -value
tation tion rance
Taste 4.56+0.74 337£0.79 1.19+1.02 20.182""
Flavor 4.15£0.85 3.34+0.73 0.80+0.99 14.009™"
Color 4,12£0.81 3.38£0.77 0.74+1.01 12.594
Material 440£0.81 3.16£0.81 1.24+1.12 19.033™

435+0.84 3.23+0.88 1.12+1.13 17.060"
15.831"

Sign of quality

Consumption 4.35+0.80 3.34+0.89 1.01+]1.11

/preservation
period

3.95£091 3.22+0.88 0.74+0.15 11.0707
3.79+0.86 3.29+0.86 0.50+1.10 7.888"

Packaging tool

Packaging
volume

Reasonable price 4.28+0.79 2.90+0.92 138125 19.135""
3.9940.86 3.30+0.92 0.69+1.17 10281
437+0.79 3.16£0.89 1.21x1.13 18.586

Various kinds

Consistency of
quality

Handiness 432+0.80 3.80+0.87 0.51£1.05 8426
3.84+1.01 3.03+0.89 0.80+1.23 112147

430+£0.84 3.90+0.92 0.40+0.99 6.987

Price cutting

Saving to time

Total 4.19+£0.52 3.32+0.03 0.87+0.67 21.264

%

p<0.001.
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Table 3. Factor analysis and reliability analysis of signi-
ficance for selection attributes in purchasing Kimchi

Factor Factor Factor ~ Cronbach's
name variables loading score a
Packaging tool .590
Packaging volume 700
Reasonable price 558
Character
of pr()duc[ Various kinds S5 2155
5.569° . Consistency of quality 444 .
(39.778) .
Handiness 655
Price cutting .663
Saving to time .610
Preference Taste 760
1.348 Flavor .780 7795
©627) Color 694
.. Material .649
Indication
of product  Sign of quality 812 7801
1.098 Consumption/
(7.844) P 761

preservation period

a2 o
Eigen value.
b Cumulative(%).
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Table 5. Factor analysis and reliability analysis of satis-
faction for selection attributes in purchasing Kimchi

Factor Factor Factor ~ Cronbach's
name variables loading score a
Sign of quality .695
Quali:y & Consumption/preser- 756
packaging vation period 7920
5.289° ’
(37.780)b Packaging tool 752
Packaging volume 679
Taste .803
Preference Flavor 932
1.502 .8063
Material 597
Reasonable price 781
Character Various kinds 724
of product . 6658
1.099(7.847) Consistency of quality 489
Price cutting S
Convenience  Handiness 788 6559
1.046(7.472) Saving to time .819 '

* Eigen value.
b Cumulative(%).
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Table 6. Difference of satisfaction for selection attri-
butes in purchasing Kimchi according to marital status

Marital status

(Mean+SD)

Factor name t-value

Married  Unmarried

Packaging tool 3.24£093 3.20:0.82 0.377

Packing volume  3.32+:0.93 3.25£0.77 0.708

Reasonable price 2.94+095 2.87+0.88  0.688

3412095 3.19:0.88  2.059

Character  Various kinds
of Consistency of 3.18£0.96 3.12+0.81  0.579
product quality
Handiness 3.82+0.95 3.77+0.79 0435
Price cutting 3.02+091 3.03+0.88 -0.129
Saving to time 3.93£0.98 3.85+0.88  0.685
Taste 3.36+0.84 3.40+0.73 -0.407
Preference  Flavor 3.35+0.77 3.34£0.70  0.081
Color 3.39+£0.82 3.38+0.70 0.132
Material 3224085 3.130.79 1.017
hlodfi"aﬁo“ Sign of quality  327+0.89 320+088 0.714
product  Consumption/pre- 3.35+1.01 3.30+0.76  0.490

servation period

" p<0.05.
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Table 7. The influences of each factors with satisfaction
for selection attributes on the overall satisfaction.
Dependent variable : Overall satisfaction.

Independent Std. .
variable B Exrror Beta  t-value Sig.
Constant 2940  0.022 - 132.029 0.000""
Quality & 0343 0022 0528 15290 0.000""

packaging

11486 0.000™"
10.935 0.000""

Preference 0.258 0.022 0.397
Character of  0.245 0.022 0.378

product

Convenience  0.188  0.022  0.292 8.447 0.000""
R 0815
R 0660
F 139280

™ p<0.001.
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Table 8. The opinion of improvement and globalization
on marketing Kimchi

Variables N %
Sanitation 104 265
Develop various type 13 33
Improving packing 43 110
Improve- . .
ment Propriety price 58 148
Standard recipe 140 357
Develop various taste 32 82
Others 2 0.5
Create simplified and mechanized 1 31
manufacturing process '
D1vers1f¥ products and reinforce 148 378
marketing efforts
Globali- .
. Develop various type of taste 92 235
zation
Change the way people look at 19 9.9
marketing Kimchi '
Standard of product and developed 98 250

of packing
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