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ABSTRACT

The purpose of this study was to subdivide the shoes market in Korea and to evaluate the
size and competitive strength of each segment. In order to implement the purpose of this study,
the data of 300 respondents were analyzed using CBC(Choice-Based Conjoint measurement) and
mixture model. The part-worth utilities were then used to predict the impact of price change on
the choice probability using the logit model. As a result, the mixture model showed the optimal
segments number and the shoes market in Korea was divided into 4 segments. Each segment was
identified by distinctive characteristics such as brands, price and demand for comfortable shoes.
Also, as a result of grasping the competitive structure and the competitive strength by
sub-markets, one group was sensitive to price according to each competitive situation, whereby
the choice probability was greatly influenced, and the other group on the contrary. This study
made it clear that discrimination between brands whose profits increase sharply if price is
lowered and brands whose profits do not increase even if price is lowered can help brand
managers with their decision-making on price lowering.
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