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A Study on the Job Satisfaction, Organization Immersion and Recognition on Internal
Marketing of the Contract Foodservice Management Company Employees

Yeon Jung Lee*, Chun Yong Lee

Department of Food Service Management and Culinary, Gyeongju University

Abstract

The principal objective of this study was to determine how the internal marketing of the contract foodservice management

company affects job satisfaction and organization immersion, as well as the influence of the satisfaction of internal customers

(employees) has on job satisfaction and organization immersion, and the function as a preceding variable that improves

service quality. T-test, ANOVA, and linear regression analysis was conducted to analyze the hypotheses of the study. The

summary of study as per the result of this corroborative study is presented as follows: It was verified that internal marketing

affects organizational immersion and the job satisfaction of employees, and job satisfaction plays a crucial role in

organizational immersion. Moreover, it was also confirmed that the higher the internal marketing is, the higher the job

satisfaction and organization immersion will be, thereby improving the service quality provided by employees. If enterprise

regards employees as internal customers and constantly and efficiently conducts internal marketing activities such as internal

communication, training, welfare, compensation, delegation of power, supporting the management, etc, the organizational

immersion and job satisfaction of employees will be heightened, thereby enhancing loyalty and pride in the organization to

provide services with better quality.

Key Words: internal marketing, job satisfaction, organization immersion, contract management company
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<Table 1> General characteristics of the subjects

Variable Group N(%)
Gend Male 71(18.4)
ender Female 315(81.6)
20-29 92(23.8)
30-39 86(22.3)
Age(yr) 40-49 147(38.1)
>50 61(15.8)
Educational Under high school graduate 176(45.6)
b Lchatlonslli College graduate 122(31.6)
ackgroun Over University graduate 88(22.8)
<1,000 110( 28.5)
l(\f%%tglvyvln‘gome 1,000-1,999 249( 64.5)
' on >2,000 27(7.0)
Under 12 months 96(24.9)
Period of working 13 - 24 months 108( 28.0)
for the present 25 - 36 months 81( 21.0)
company 37 - 48 months 35(9.1)
(month) 49 - 60 months 30(7.8)
> 61 months 36(9.3)
Dietitian 87(22.5)
b Cook 59(15.3)
Jo Cook helper 212(54.9)
Operation & Development team etc. ~ 28(7.2)
Staff 322(83.4)
b positi Chief 44(11.4)
Job position Assistant manager 11(2.8)
Over Manager 9(2.3)
Total 386(100.0)
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<Table 2> Factor analysis for internal marketing

Alpha if

Factor Variable Mean Cronbach’s item Factor  Eigen  Pet of Cum Pct
o Deleted Loading Value Var (%) (%)
Various vacation system 2.74 0.908 0.854
. ) Enough allowance disbursement 2.69 0.906 0.852
actor .
. Compensation system for employee 2.84 0.903  0.842
biﬁgﬁfs Company's fringe benefits 2.97 0.924 0.906  0.766 7.759 48494 48.494
Creativity and initiative recognition 2.80 0.918  0.630
Solution of proposal and discomfort item 2.90 0919  0.607
Communication between companions 3.16 0.806 0.814
Factor 2  Information interchange between companions 3.06 0.808 0.788
Internal ~ Respect of employee's judgment in troubleshooting solution  2.82  0.844  0.809 0.645 1.625 10.159 58.654
communication Internal communication between employee 2.99 0.802  0.579
Company operation planning information 3.02 0.837 0.573
Periodical and systematic education 3.31 0.716  0.855
Factor 3  Education program progress 3.26 0.762 0.782
Education/ Value of formula education program 3.40 0.791 0.757 0.691 1.300 8.123 66.777
environment Work facilities cleanliness 3.43 0.764  0.510
Service-area environment 3.32 0.760  0.480
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<Table 3> Factor analysis for employee’s job satisfaction and organization immersion

Alpha i

Factor Variable Mean Cronbach’s item factor  Eigen  Pet of Cum
o Deleted Loading Value Var(%) Pct(%)
Business/job satisfaction 2.95 0.934  0.800
Self-conceit for the company 2.88 0.930  0.799
Working conditions 2.60 0.930  0.797
Recognition of challenge 2.77 0.931  0.788
Fringe Benefits support 2.59 0.931  0.787
Local community contribution rate 2.76 0.931 0.785
satigglk::tion Sympathy of management attitude 2.77 0.937 0.931 0.781 7.414 57.033 57.033
Income level 2.49 0.931 0.776
Communication with boss 2.92 0.933  0.739
Fairness of personnel management 2.74 0.933  0.729
Communication between colleagues 3.09 0.934  0.696
Growth support 2.64 0.930  0.685
Binding power to achieve work 3.02 0.936  0.633
Self-conceit about that is company system’s member 2.82 0.850  0.894
Organization Similarity of value of I and company 2.85 0.854 0.887
in%mersion Self-conceit about organization 2.83 0.893 0.861  0.875 3040 76,000 76.000
ability delegation in the business achievement method ~ 2.75 0.884  0.830
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<Table 4> Internal marketing recognition score by general characteristics

Variable Group Fringe benefits Internal communication Education/environment
Gend Male 2.77+0.86 3.00£0.80 3.38+0.81
ender Female 2.84+0.93 3.01£0.76 3.34+0.65
T-value -.526 -.113 537
20-29 2.88+0.90°) 3.17+0.68* 3.40+0.79
) 30-39 2.50+0.86° 2.77+0.78" 3.2140.73
Age (yr 40-49 2.95+0.92* 2.98+0.79% 3.36+0.61
>50 2.89+0.92° 3.16£0.75 3.41£0.56
F-value 4.779** 5.043** 1.629
Under high school graduate 3.04+0.87* 3.10£0.75° 3.42+0.55
Education College graduate 2.65+0.95" 2.87+0.86° 3.23+0.73
Over University graduate 2.64+0.88" 3.02+0.64™ 3.34+0.81
F-value 9.431*** 3.308* 2.682
Monthly <1,000 2.60£0.99 2.96+0.79 3.2540.70
Income 1,000-1,999 2.87+0.86" 2.97+0.75° 3.34+0.67°
(1,000 Won) >2.000 3.27+0.71° 3.53+0.66° 3.77+0.54°
F-value 7.140%* 6.746*** 6.571%*
Under 12 months 2.64+0.89° 2.95+0.66 3.19+0.72°
13-24 months 2.68+0.82¢ 2.81+0.70° 3.2140.60
Length of 25-36 months 2.74+0.85¢ 3.00+0.71° 3.33+0.71°
service 37-48 months 2.9640.95 2.89+0.96" 3.45+0.60"
49-60 months 3.29+0.01® 3.47+0.82° 3.73+0.61°
> 61 months 3.40+0.95* 3.52+0.79* 3.76+0.59*
F-value 6.514*** 7.605%* 7.103%*
Dietitian 2.62+0.86 2.94+0.75 3.21+0.77
b Cook 2.85+0.88 3.00£0.83 3.3240.80
Jo Cook helper 2.90+0.94 3.0240.78 3.37+0.58
Operation & Development team etc. 3.80+0.91 3.16+0.58 3.58+0.76
F-value 1.925 0.595 2.457
Staff 2.84+0.91 3.00+0.75 3.33+0.65
Job Chief 2.67+0.99 2.83+0.93 3.28+0.81°
position Assistant manager 2.82+0.99 3.31£0.71% 3.65+0.63®
Over Manager 2.9340.51 3.56+0.37* 3.93£0.64°
F-value 0.515 2.892* 3.314*
Total 2.82+0.91 3.01£0.77 3.34+0.68

)p<0 05, **p<0.01, ***p<0.001

Means in the column with different superscripts are significantly different at p<0.05 level by Duncan’s multiple range test
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LA Qglet. UBFAS] uebats 20080 o) (3,44%)
O] A&l IAEAT 1007Hd vRH2.70%]) &2 100-

r.'?.
I
H-|

19971 (2,755 9] AaSA Y =& AT EE Heloh
(p€0.001), & ZAo A e THAZ EPE} = 6d ol
(3.33%) =2 54(3.54%)9] A7] LFAZE 1wk, 2
|, 39, 4¢9] AdiEQl ©r] & XPJ% > ARNEE
£ 2331(p<0.001), AFof uetr= gk zpo|7h 1t
EREA] okottt, A9l whEbA = JJrXPOW(S 527), o=
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<Table 5> Job satisfaction score by general characteristics

Variable Group M=SD F-value (T=value) p-value

Mal 2.87+0.72

Gender Femeale 77401 (1.059) 290

20-29 2.93+0.66™"

30-39 2.61+0.58°

Age (1) 40-49 2.73+0.800 4563 004
>50 2.96+0.68"
Under high school graduate 2.78+0.76

Education College graduate 2.78+0.71 0.014 .986
Over University graduate 2.80+0.63
Monthly <1,000 2.70+0.93

a %’6% %’V‘;f)"me 1,000-1,999 2.75%0.75° 13.135 .000
' >2,000 3.44+0.66*
Under 12 months 2.68+0.68"
13 - 24 months 2.58+0.49"
- I b

Length of service g; ) 22 Inr’iggtiz ;;g iglggb 16.621 .000
49 - 60 months 3.54+0.60°
> 61 months 3.33+0.78°
Dietitian 2.76+0.62
Cook 2.83+0.70

Job Cook helper 2.78+0.75 0.229 876
Operation & Development team etc. 2.86£0.76
Staff 2.76£0.70°
. Chief 2.81+0.79°

Job position Assistant manager 2.97+0.61° 3.732 011
Over Manager 3.52+0.43"
Total 2.79+0.71

YMeans in the column with different superscripts are significantly different at p<0.05 level by Duncan’s multiple range test

AHeom 2AEUY == 54 Tl Bt 2.817¢] ‘HF
ofsheh= As|7F WAL Ao webA= |AH3.04:)7}
oxH2, 767 2 2AEY FEE HAv Aol o
2hA= 20t (3.018)7F 7HE w2 22E AeE Bl
Ttk 50t o]4hH(2.827), 404](2.76%), 30tH(2.697)
o] #o 2 A Yehd o (p<0.05), 3o webA= 2
ol 2pol 7k YehgA] ookttt dgataSo] meEbas 200
T o]4F(3.537) 9] Al aaSA7) 1007H wwt
(2.80%]) &> 100-1997H1(2.749) 9] ALSAEY 52
ZAEY AEE BYrH(p<0.001), & Aol A o] LRAT
of metA= 59 oliF(49-6071)e] 7 ZHFAE 8.73
o= 7H =2 2AEU =S E3(p0.001), 27
mebAE 29 3 NEE S6.208)0] 7MY w2 A=Y
g Blon, a2 28AK2.987), FUAH2.7558)
of 2PH2(2.748) 59 £o& £2 2AEY H=E
UER 21T (p<0.05). 2ol wahM = 3ol (3.7273),
2] (3.20%), +9(2.82%), AH(2.774) T w22 Y
i 297 o s w2 2AEY AES Uil 22
2 A (p0.01).
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(Table 7)ollA Hi= v} oy, W opA R} 2Rk o)
FFEARNIA F5HQ] AFRES] digh AR Y (5

Ueh = FeARF g2 189.2200]aL F-2]%=7} p<0.000°]
o}, mEbA] o] AL FAZHOE [oido] = AR
& 4 ook ZF 59 foE ddstr] fgh ke
folof o3l ARkl JFS v HeRs 5
Ak JEARYACIHO R ebkon], o] 3 pA% gl
0,494 A vehd thAROAo ol 7V el 2
=L o 5 U,

By 25, g2 SERAAAe A9 U
WEARUACIMo] A TR 71 2GS v
o2 Uehid] ol 97191 oA
PRAT FAAE T} Aol 7 2
X3t Han & Kim(2005)9] A5t} duk
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<Table 6> Organization immersion score by general characteristics

Variable Group M=SD F-value (T=value) p-value
Mal 3.04+0.79
Gender Felee 2.76i0.22 (2.655) .009
20-29 3.01+0.73"
30-39 2.69+0.72°
Age (y1) 40-49 2.76:0.91° 2.679 047
>50 2.82+0.83%
Under high school graduate 2.74+0.86
Education College graduate 2.84+0.83 1.439 238
Over University graduate 2.92+0.73
Monthly i <1,000 2.80+0.93
i 885 \){/;‘Some 1,000-1,999 2.74£0.75° 11.788 .000
' >2,000 3.53+0.66°
Under 12 months 2.78+0.81°
13-24 months 2.50+0.62°¢
_ .74+0.72°¢
Length of service ;g_zg 222:112 g ;2 ig ggc 16.017 .000
49-60 months 3.73+0.66*
> 61 months 3.31+0.95"
Dietitian 2.75+0.74°
Cook 2.98+0.76"
Job Cook helper 2.74+0.86° 3.626 013
Operation & Development team etc. 3.20+0.75°
Staff 2.77+0.82°
» Chief 2.82+0.82"
Job position Assistant manager 3.20+0.74® 4.908 002
Over Manager 3.72+0.38°
Total 2.81+0.82

YMeans in the column with different superscripts are significantly different at p<0.05 level by Duncan’s multiple range test

<Table 7> Influence on employee’s job satisfaction of internal marketing factors

Dependent variable Factor R (adjusted R) F p t p
Constant 4315 0.000
. . Fringe Benefits 598 0.285 5.792 0.000
Job Satisfaction Internal Communication (.:595) 189220 0.000 0494  10.132  0.000
Education/Environment 0.074 1.832 0.068

WSROI TR, [T A RSl 7Y 2 7. FEEAH S WROAHE SHE XS 0[X|
FFE WAt Bk Kim & Lee(2006)9] A AT 2 = g
ks v AolE Kol AS o & Sl A GA Y] UFuA"e] FHd 22EYel v
olZiet Bit= fEEAAAIS] B ARl 7Idely aEl = YFE FA3] fst g ARAE o A=
] miE 9 SARE] el QoA ZF TedE R (Table 8)°flA H= vpe} Aty WRuAR Y} 225299
AlESE =eflat T e A7 A FAR 2-507 A= FEEA NN FEHpA 22 = ot A dHE (=
O] Al 2R 7R5A1] 2917] SollA ke A% ARYE 44,7%2 UEbal 3|94l tigt A4 folde
H2 S24EQ] ZAS2AY et ez, EF, 1 Uetl= FEAR 352 104.5870]1L §-9]%=7} p<0,0010]
27k lefok sk el S iRwyAlel el 11 o wWERA o] B2 SAH LR Fo40] e AR
ol HAoIu wS By G o] A7) wiiEe] vkt = 7 Ak 4 SR wode dus] f19t gk

Az AR o] ofsf A=Yl YF= vAE HeEe WA
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<Table 8> Influence on employee’s organization immersion of internal marketing

Dependent variable Factor R (adjusted R) B p t p
Constant 1.582 0.114
Organization Fringe Benefits 451 0.021 0.373 0.709

Internal Communication
Education/Environment

Immersion

104.587  0.000

(.447) 0.525 9.216 0.000

0.200 4.250 0.000

FUAelAY we-EH /S o2 YelGoH, o] & pAS
Zrol 0.525% 7| UEhd AT Ao do) 7 G
go| & &o|x, I thdo] WLE#/2H4(0.200) IS
o % e,

L
o

V. 29 9l A%
< FAAH ARG IR T o] STl

U= HERA AL FAREE dde= AEEAAAl
o i uiAY o] AR AFuEE, 245} of
Eel = U= AE skl fEEAAAY BE
glolel npAY Herd ] 7| 2AmE AA SR SHH
I A AYE aofehd vt

A, feEEA A W ARl gt el 4
I, B2, WREARTUACIA, iSEH/2E 5 3 &
Qlo] FEEUT S HHRS 66.75%, A=A 0,791
olgen o NHE HolFAT, FAUSE] 4PNE
0 242 Byl o A=Y Q ey 25 AN
1}, AlZ]A4=(Cronbach’s Alpha)yx= Z|FEHEE0] 0,937
HEYo] 0.89302 £ ARG Holrlt

S, 2AbhAte] SAeld SlegA ARl o
o ARl et JAES LA A, o] ney
40t} WEAzo] Wb Eolsrt el v
FAFUACld el Hoh 52 o2 QlAsh= Zle
2 Uehsdth, datdoll wekalE 2007H o] 4Fe) AtiA QL
IS FAREO|, @ Ao At mebd = 2
gto] A H2A, UFATYACN, asEd 5ol
sl =A Ak Aoz yeidth, FARES] A9 o
2= I ol aLfFo] THE we sElE YA
FrUA A (p<0.05)3 K& (p<0.05)0] thalf Q14|eh=
Aog Uyt 3 A oR S8 52 ARt A
FyAoldel thet B Eou el a5,y
EE A Alof tiet vt vl e Ao ® ey F
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ARy, ZA A BRI STEhFAI A WellAle] ]
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o)k AES WEEE Hylw 5] webi 50t ol
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