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<Abstract>

The purposes of this study were (1) to analyze the absolute and relative importance of tourists’ choice attributes of
restaurants and {2) to compare tourists’ choice patterns with the prediction of restaurant operators in the tourism
provinces of Gangwon-do. Empirical data for this study were collected from the 77 tourists and 66 restaurants
operators. The attributes and attribute levels for the hypothetical profiles were decided from a focus group interview
and 15 profiles were selected from fractional factorial designs. The SPSS/WIN 12.0 conjoint procedure was used to
caleulate the utility scores and simulate the profiles. According to the analysis on the relative importance of tourists’
choice attributes of restaurants, food taste was the most important attribute(36.9%), followed by facility
cleanliness(28.5%)}, dishes cleanliness(24.5%), price(19.3%) and service(18.3%). The tourists’ ratings of the
importance of the individual attributes differed from the ranking of the relative importance of the same attributes as
derived from the conjoint analysis. The operators rated dishes cleanliness(27.6%) as also important, followed by food
taste{27.7%), in choosing a restaurant. Tourists’ preference and operators’ prediction of hypothetical profiles showed
significant difference in L{p < .05), Ofp < .01), M(p < .05), and Hip < .01) restaurants. Operators who want to
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differentiate themselves from their competitors should make decisions based on an increased understanding of
tourists’ restaurant choice decision process and measure the latent needs of tourists in the tourism provinces.
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