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<Abstract>

The purpose of this study is to investigate how relationship benefit affect trust and commitment, and how trust
and commitment affect relationship continuity intention between apparel purchaser and salesperson. For the
research, it was surveyed to 230 females in their 20’s, who lives in Seoul and Kyeonggi on Feb 10th to 15th in
2007. With SPSS 11.0 program, the data was analysed by frequency analysis, reliability analysis, factor analysis and
multiple regression analysis.

The resuilts are as follows:

First, regarding to the results of factor analysis on relationship benefit, trust and commitment, the relationship
benefit factor was divided into the social, psychological and economic benefits. The trust factor was divided into the
professional and considerable trust, and the commitment factor was divided into the emotional and calculative
commitment.

Second, as investigating how relationship benefit affect trust and commitment during purchasing apparel, social
and psychological benefits affected professional trust. The psychological benefit only affected to considerable trust.
Also social and psychological benefit were statically affected to emotional commitment, economic benefit and
psychological benefit were affected to calculative commitment.

Third, relationship continuity intention was affected to professional and considerable frust, and emotional
commitment.
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