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Abstract

The purposes of this study were to investigate the relationships between women's self-image and the preference
and the wearing frequency of knit-wears, and to examine the characteristics of the design elements that influence
the preferred knit-wear images. The subjects were 277 female college students and working women living in metro-
politan area of Seoul. The data were analyzed by using descriptive analysis, factor analysis, Cronbach's « -reliability
coefficient, Pearson's correlation coefficient, and multiple regression analysis.

Four dimensions of women’s self-images were derived by factor analysis; elegance, conservativeness, individua-
lity, and maturity. Women with conservative self-image preferred simple knit-wears and women with high rate for
individuality preferred splendid and sporty knit-wears. Women with elegant self-image disliked sporty knit- wears.
Women with conservative self-image preferred white, and those who rated their self-image to be individuality
preferred various colors including yellow, blue, green, purple, pink, and sky-blue. Women with mature self-image
preferred black and beige. Women with individuality as their self-image preferred jacquard pattern and abstract
pattern. There was a higher wearing frequency for all four seasons for women with conservative self-image, and
there was higher wearing frequency in the winter for those with elegant self-images. Women who preferred simple
knit-wears showed preference for single color with no prints and low chroma color, and those who preferred sporty
knit-wears showed preference for elastic materials. Women who preferred neat and elegant knit-wears showed
preference for argyle check pattern.

Key words: self-image(2F7]0] P12}, knit-wears(HEH ), preference(%1E5), wearing frequency(Z-§¥1%).
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