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Abstract

Fast fashion is widely accepted in young generation who are eager to the new fashion trends. With the consu-
mers' rapid adoption of fast fashion, fashion retailers have tried to adopt strategies to reflect current and emerging
trends as quickly as possible and effectively in current merchandise assortment, raises important issues with respect
to the processes of effective merchandise management. However, the concept of fast fashion has not been acade-
mically investigated and developed properly yet. Therefore, this study mainly reviewed secondary data such as
leading fast fashion companies' website, newspaper articles and Zara's case study which covers fast fashion issues.

Fast fashion gets widely spreading in market, current investigation showed that domestic fashion companies have adop-
ted fast fashion concept in early stage. This study tried to examine characteristics and strategies used by fast fashion
businesses to provide domestic fashion industry with valuable information of production and marketing strategies.

Suggestions through the result are as follows: 1. Fast fashion requires flexible managing systems such as SCM,
QRS and JIT in order to promote efficient production and assortment management from the entire supply chain.
2. Domestic fast fashion companies should build up not only quality of good design but also reasonable price and
strengthen marketing strategies in order to compete with abroad fashion companies 3. Fashion companies that
succeed in satisfying consumer's desire for new trend show that it has been successful their strategy to make market
area wider to the world not focusing on domestic market.

Key words: Fast Fashion(J2E 3 4), Fashion Trend(®H EYE), Supply chain management(35 AFE
).
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2000), pp. 4-5.
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Source: M. Sheridan, C. Moore & K. Nobbs(2006), Fast
Fashion Requires Fast Marketing-The Role of Category
Management in Fast Fashion Positioning, Journal of Fa-
shion Marketing and Management Vol. 10 No. 3, p. 304.
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25) P. Ghemawat and J. L. Nueno, Op. cit, p. 10.
26) M. Bruce and L. Daly, Op. cir, p. 329.

27y L. Bames and G. Lea-Greenwood, Op. cit. p. 260.

28) M. Christopher, R. Lowson and H. Peck, Op. cit, pp. 50-61.
29y A3A, AFA 7179 ojde2E wEtgrl (ME: L AAAFEAL, 2003).
30) “ff A AbY, A EF ol F24 B KOTRA (20043 39 54120079 6€ 159 7)), available from

World Wide Web @ http://www Xotra.or.kr
31) P. Ghemawat and J. L. Nueno, Op. cit, p. 13.
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