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Measuring the Effects of Belief, Subjective Norm, Moral Feeling and Attitude
on Intention to Consume Organic Beef

Jong-Heon Kang*, Hang-Jin Jeong

Department of Cooking Science, Sunchon National University

Abstract

The purpose of this study was to assess the causal relationships among belief, subjective norm, moral feeling, attitude, and

the intention to consume organic beef. A total of 326 questionnaires were completed by adult in Jeonnam area. Structural

equation modeling was used to measure the causal relationships among the constructs. The structural analysis results
indicated an excellent model-data fit. The covariance effects of belief and subjective norm, and belief and moral feeling were
statistically significant. The effects of belief and moral feeling on attitude and intention to consume were also statistically

significant. As expected, attitude had significant effects on intention to consume. Moreover, attitude played a mediating roles

in the relationship between belief and intention to consume. Finally, based on structural analysis, a model was proposed for

the interrelations among belief, subjective norm and moral feeling towards organic food, attitude and intention to consume.
It should be noted that the original organic food consumption model was modified, and should preferably be validated by
future research. Other constructs, such as perceived behavior control and consumption, may be incorporated to form

models that consist of new antecedent and consequence pairs.
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<Figure 1> Structural equation model.
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<Table 1> Respondent’s intention to consume organic beef

Characteristic Mean=+SD t/F
Male 2.994+1.025 .
Gender  Fermale 3299:1.189 2480
20 yrs or less 3.456+0.996"
30 yrs 3.190+1.133* -
Age 40 yrs 3.100+1.143% 130
50 yrs or more 2.792+1.128"
) High or less 2.796+1.183 ok
Education College or more 3.387+£1.008 4.841

*p<0.05, **p<0.01, *p<0.001.
a>b Duncan’s multiple range test.
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<Table 2> Loadings and AVE of factor used in the model of intention to consume organic beef

Constructs and indicators Std. loadings t AVE
Belief 0.534
By eating organic beef I get a healthy food. 0.722 12.899***
By eating organic beef I get a food that is environmentally friendly. 0.556 9.528***
By eating organic beef I get a food that has a better taste. 0.497 8.357***
By eating organic beef I get a food that is more nutritious. 0.496 8.345%**
To eat organic beef means to pay more. 0.479 8.040***
To eat organic beef means to have difficulties in finding them on the market. 0.396 6452+
Moral feeling 0.800
To eat organic beef would feel like making a personal contribution to something better. 0.856 17.168***
To eat organic beef would feel like the morally right thing. 0.806 15.865***
To eat organic beef would make me feel like a better person. 0.732 14.216***
Attitude 0.753
To eat organic beef is negative-positive. 0.789 16.257***
To eat organic beef is unfavourable-favourable. 0.786 16.153***
To eat organic beef is against-for. 0.762 15.456***
To eat organic beef is bad-good. 0.740 14.849***
To eat organic beef is unpleasant-pleasant. 0.682 13.280***

#p<0.001, t53.291.

2eH] oEoto] A A|7E AR O R {5ttt e 8
QS 7+ AIA o] AlF7he 1 Olé}i Ureb7] wZell
Q1E9] wHElA o] Q=xE|Qith= AL o 4= QIth(Varki
= 2001),

TANEEY SR = thgt EA ATt oJshd 4l=
T Aol 0,698, =8 o] 0,841, 183 HE7}
0.867= Uetytt e HAAVEES AlEEs dRkER]
F4 7120, 6)5 0t =A Yebg7] wioll HNdEe] &
Bt AlZAe zk=11 9ltkal & 4= Qlth(Bagozzi £ 1991).

(Table 4)°] 2]l Bl QQlEA o] AbeE HFL 7lo]A]
=9 gto] 197,977, A=t 959031, FojghEo] p<0.001
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(3)o|5l2 YEFYTHBagozzi & Yi 1988), 7|Z A TA|4
(GFI), Bl A§A|4=(CFI), “EH H|5H A4 (RNDQ} B]5E
Z HFAL(NNFD 2HAEL 7+ 0,928, 0,966,
0,966, 0.958% UFEIL %_“1}49& FHsh= 712(0.9)
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0.926, v AFA|=(CFI)7F 0,965, 4 HlFHA4=
(RNI)7} 0,965, B]3EE A A|4=(NNFD)7} 0.957= UFEbsE
of, 1ol A AT FRF AlFEH(RMSEA)©] 0,0602
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<Table 3> Correlation and composite reliability of factor used in the model of intention to consume organic beef

Mean+SD & & & m M2
3 10.782+3.404" 0.698 0.421 0.298 0.754 0.563
£ 5.393+1.764 ( 4‘905279/3;;1) 1 0.252 0.200 0.337
£ 3.515+0.850 (2‘2231/50%70) (1.8§6}5.2059) 0.841 0.345 0.023
o 34520736 (13.0822%7)48) (5.6()833(;3;*54) (327202/1)062) 0.867 0.530
M 3147ELI9 (8.30%445/5(;;4) (4.305273/(1);*53) (2.3%21/401;)59) (8.%?/3.*;*49) !

*p<0.05, t>1.960; ***p<0.001, t>3.291.

&1: Belief, &,: Subjective norm, &;: Moral feeling, 1;: Attitude, 1,: Intention.

¢(t/SE). r£2SE in the top half. Composite reliability on the diagonal.

DLikert 5 point scale: 1=strongly disagree, 3=neither agree nor disagree, S=strongly agree.



<Table 4> Fit measures for structural equation model of intention to
consume organic beef
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<Table 5> Path coefficients for structural equation model of inten-
tion to consume organic beef

Fi CFA Proposed Baseline
it measures

results model model
1 197.977 197.977 202.136
Degree of freedom 95 95 96
Probability 0.000 0.000 0.000
Ay (df) 4.159(1)***
GFI 0.928 0.928 0.926
RMSEA 0.058 0.058 0.060
CFI 0.966 0.966 0.965
RNI 0.966 0.966 0.965
NNFI 0.958 0.958 0.957

*p<0.05, Ay*>3.84.
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Al dial] EA45E AH52 (Table 5)9} (Figure 2)
ofj A A= ATE. S F FEARIE B4 Aat
oA Algat FA o] FEARY ARALE 2624,
tZE 4,325(p<0.001), Al¥3} =g A9 +fxmﬂr 7
EA4+= 0,650, tgh2 2.190(p<0.05) 2.8 yERY FA4
o2 {fofstdint, ey Fh P =Y #AAe] &
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& Akl tisl AEE Arvola 5(2007)2] Ato A=
TAACE FOfSHA ekt

Q7 AR ol m|2| = GRS BAITE AafollA Al
go| Hro v|A= FFE A= AEAGE= 0.086, 4k
& 7.424(p<0,001)E U SAA 2 {83t wet
A 715 4131719 gro] E& Zloltal WAL A7k =

Path Coefficient t v R2
€& (Ga1) 2.624 4.,325%**
&3 L1 (¢31) 0.650 2.190*
&3 (93) 0.163 1.845
M 0.271 0.459
m<—E& (1) 0.086 7 424%%%
Mm<—& (1) 0.046 2.083*
M <& (Y13) 0.096 1.984*
N2 0.946  0.245
M2<—E&; (Y21) 0.065 3.134**
N2<—E (122) 0.048 1.426
N2<—E3 (Y23) 0.055 0.730*
N2 (Bay) 0.332 2.487*

*p<0.05, t>1.960; **p<0.01, t>2.576; ***p<0.001, t>3.291.
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Baseline model -------- Proposed model

<Figure 2> Standardized effects for structural equation model of
intention to consume organic beef.
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<Table 6> Total effects for structural equation model of intention to
consume organic beef

Path Covariate  Total Direct

Mem<=E () 0455 0415  0.288
M <& (7)) 0231 0100  0.076
M <& ()  0.141 0.064 0.040

*p<0.05, t>1.960. () t value.

Indirect

0.127(2.482)*
0.024(1.571)
0.024(1.552)

5 Aavle] gisf o SA8A% HEE dethe A d
Tt Arvola 5(2007)9] A-ollA= 715 Akto] thgh
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A shs oEsh o ke 2 4 4 Ak

F94 T3 28 o] Au] oo nXL GFL 5
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So] 97| ATy 28] w7} O E=x|uke okrb 7
& & = Stk
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