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Use of Conjoint Analysis to Test Customer Preferences on
Database Service Quality for Knowledge Information

Hyemin Park* - Heejun Park** - Minho Baek™** - Jongwoo Park****

m Abstract =

This research is to study the core factors for knowledge information database service and very important database
service quality factors to improve customer satisfaction. The database service quality has been critical issue rather
than just information service in these days, because the qualitative aspect is becoming more important factors rather
than quantitative aspect. As database service quality has been influenced by satisfaction of database user, it needs
to try to get excellent results by enhancing ability to obtain information. In order to satisfy this condition, it needs
to measure database service quality more accurately first. In this study, we apply conjoint analysis to measure how
much to give quality condition to achieve customer satisfaction.

Keyword : Database Service, Database Service Quality, Knowledge Information, Conjoint
Analysis, Customer Preference
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