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Luxury Characteristicsin Mass Fashion through the Historical
Review of Fashion System

Hyunzin Ko
Dept. of Apparel Design, Konkuk University, Seoul, Korea

Abstract : There have been increasing consumption of luxury fashion and recent marketing researches on luxury syn-
drome, trading up, etc. in mass fashion today. Historically the consumption of luxury had been concentrated on only upper
class in the past. But since 20th century, the mass consumers of modern consumptive society show their interests in lux-
uries which had been preoccupation of few elite class. Accordingly, it can be thought that the historical review on the
changes in the meaning of luxury should be necessary for a better understanding of modern luxury consumption in socio-
cultural context. The purpose of this study is to grasp the sociocultural meaning of luxury in modern fashion with a holistic
viewpoint by examining the changes of luxury consumption in mass fashion. It will be helpful as a conceptual approach
of modern luxury consumption. For this, the documentary study has been executed. It focused on since 20th century,
which can be the root of mass productive and consumptive society in fashion history. The results are as follows.
The luxury in court elite system before 20th century had been concentrated on few elite class exclusively but gradually
began to be represented as inferior cheaper version by mass production according to their increasing interests since
industrial revolution. The luxuries in elite designer system in the first half of 20th century were represented as illegal
design piracy and legal genuine reproduction in spite of problems brought about between originality and copy. The con-
cept of mass as consumer was virtually alienated in both systems. But in fashion system since the second half of 20th
century, various types of consumer luxuries has appeared on account of the trading up phenomenon in drastic growth of
mass culture.

Key words: luxury, mass fashion, historical review, fashion system.
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AL 71ee] TR Qe fFdFolsiAl F= A=A
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9 Aole] EFAHRI AE FAEA=, o] ol 20471
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743, 12]3L Duchampe] #|tiwlo] = (ready-made) 25 7
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WARNING AGAINST
FALSE LABELS

to the full extent

“This is My True Label

@Y PAUL POIRET
P

Any infringement will be prosecuted: to the
fullest extent o the law.

PAUL POIRET

[T ;
Fig. 2. Poirete] 715 bl (fdse labd)oll thek 732 71AK(Troy, 2003)
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Fig. 3. Vionnet®] 7% 28 (Troy, 2003)
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Zeluhe AZS A Ed ofs) AFE AHge e 7F
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3.2. 20M7| FHt DHATHMO|| LIRS ALX]

321 20471 Fat S AlZE o sie] 2479 tiFEl,
Edeld 4

20471 39t s O ol iy ARle tizle|luE &
o oA Aol ol ZHAow WEkS o]&x] B}, 7 =
7kl thekel A o] An|Rte] ZYe MEls ThseA vE
Ak &, $7] AEFole] G = w2 mt]o], HxluA|
of wag, s ikat WISl tigk ARt o]FoHTh
(Crane, 2000). 258 wiAle] W2 diFe] e S7HAIAL
ARFAQl A of2]9] el F8g TS Ut} o] 4
ol HAe] tiEste] Aluiz7t & Zlolth meEbA o o) o
ek ZEsla dddt ae A-aR] it AIRES o]
Al AFRo] TeFdt 7FsAS /XL AFshe oS A9
otk 28 gozR o ol MAEAM FAHFolE Ktk
39 2Eo2A FAEE TEIT Tve ABRTS ARSI
A Feolete 315 (culture dasgell olsl Atd=
o] ZAE AsA7I=F 7]od3)th(Crane, 2000, 140)

2 o

Eo e W ] FHE fAAele] RS o
78] EAPYAGE oA RS f1g LT B Mulrleke] BE
7Pt HlA 7hssA =eh side] miEld o2 A EojA
T &3le Aolgle AES VlEeRlE £ 250 o8 51
FTHAgins, 1999). Tidst g H9] Solla] AnRES A
F24E& o8 =%, BAF] 27EE A3 SellA, Az
JrFEo] waE 71&ddl 23 olF 7lesAl @ A3

o} d AEUS FHOE 3 AR HIA | wdoe] A
FAANRE viER 22 FoiHE AA|Fl UISt HHE UiF
S R 5 A Ao F2Ws A3} AR Ee] B
W mfjasi o] fEH7kA] SakE ). BRE ol
F, W&FEI A0 e AlEE 2zt P 5oE 49
H A Avrks AR D B Gl ARt Sl
= Ae}.

olo] A AIAl A MRS AloldMe A= Edold ¢
(trading up)eleh=s A28 ARdde] Yepar gitt. Edo|d
ozt T7H AFE F2 U AT oVl At E
Aol 74H9] wES 97] 8l v AFo e 7170] Hk
=& 7S AEshs &Y dElS 47 gdoti(Siverdein
& Fiske, 2003/2005). o|&g Edold o &2 oAl die
2BIRFEC] ARES FHIE & 9l F23 I shie] EA=
aRom ol5g 99k AR Z& AlF FA o] dast
A HA9LE gujgta & 4

T o o

3.2.2. 20417] Fub w2 o] Yepd ALx]] Hey

1960dtholl New York Timese H-538F AFFES] Y& ¥
314 o} Ago] WHelgl wlgbA o o) 252 IR
el B AR AME FH7t Ho] A etial BEgich
(Wilson & Taylor, 1989). olell w2} 204171 Sut #jAde] &
A=A dlFslel v, x| FH =9} vlwslE wf FAH
Q121S AR 7135 mElle] MAE] AABIHA IF AXFE
S AlFshs stolaid Alzwle] A= FYsAl =AUt

3221 ZHEE2H -5 o] 7Fse 27 7178

717480 gt Ql2le] A3k} plEo] 2] 0 FHEE
T AAe] 7135 A4Ie] EHERE 2] (pret-a-porter) S 7
7] NZATh Entwisle & Wilson(1998)0l olstd =gl
HE 52 2ede gl 8 98 op gz Ak
53 2ot A sidE wHoR slo] 2EFES W &
@slal v} 19609t =3 TRt (createurs)PHal E231
9 obalelu] JHELS B3 vHAo HAd /A4S o
(origina ready-to-wear dlothing)s- Z7] A3tk (Bourdieu
& Ddsaut, 19752 Crane, 2000, 144914 A1)

zyelxEE = golAd tEe] JA HEsI7 ks FHE
shp-20] A Zehs T8 H|ERY2TL HYA, FHE 8
927 AFHAE tiFelA Algsle FHoEA F4E AT
a8y ZHEREEH = FHE H8| JuHoE AHhal=
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sl3lont stoldl=(high end)e] 749 714 Hellx A5 A dst
7 ggkonz dutFoAlE Agzte] Ak aHAE &
-TLOH’- ol TRk A AL oy} tiFe] 2ol 7hsdt

o 7VReRA AEEste dSEsl de 7hsel sk
UHZ%V} =},
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3.2.2.2. FE]=(boutique) - 71<]
o] A}

10600} FeNA o] o)) ZAIgke: el S (boutique)
o] AMEs dEil o] AFE AR 19600l FE]
= @ A ZTPAg Hxzked], 2o 253 o4 B0
FEAA 2 7149 oS FAsA Foll met wald

15 871 A&k (Agins,

aufel] 2%k A-g 744

m{m

&\I

ofol HJIO
o

FH=Z 2L nox o=
1999)

HE]FE 19604 $ukel] F88 TS 7Fch A A%
TAIES 2 FEAE 72 dsied], ol AW s g
Z21E5d M= AU o2 FEAES 555 U
Aol o g AFAL o] 4ARI 7He] eEAd 2EdS
FFc} (Wilson & Taylor, 1989) FEIZ 4L T 4]
g ez 553 eE|Ad o e Hr) tiFe] H2 7
St 7HAC R AlFsk Ax|o] Fejgka & 5 3l

nj

3223 wj=EA], TApolu] SRl - ARX] 9] tiEs)

20417] Sk ekt i REjS o] AESdY v
w5 FEAAel oJal tiztely hdol ARt g tizte]q el
B}t APE 7149 HelX|(bidge) BA=7F 54E o]
(Agins, 1999) Edle|d  4n] @4l oJsf A7} Hrt ok
&= 2 diFst=E A

3.2.23.1. "|2E]Z] (masstige)

HEERE F4T LHAREC] ddel=
TFHsIAeH HZolle FHolut 7.%*“* S 4] S8l
A7F BES Tt Al ol FAkSe] fMlEkE BES
o) gltl(Silverstein & Fiske, 2003/2005) n| ~E]Z] B#=
DA F<lol 7Fsd Zemd AlF Qo] 7hsd
THEOR WE BAEES Bas o] ofgh she] Haleg)
A7l B = (second brand)AF (FL7t L HAERA

T2 Foehe A5 2nlR] 7|5l dejEer FeEHES
AQHE AlFESOIHR (A, 2006) )= oFF AR B4
gk o] S0l Hed F e S Age dis &
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3.22.3.2. YAl Zd R go]X (Designer collaboration)

H & M2 AHg 7140 EdiYst AEFS 24oA we
aga gl AlFste siE o] EA<l sidz|dolt.
20043 ol H & M Lagafdd, McCatney, Victor & Ralf,
Caveli, Comme des Gargons#t 7+ T]Rto|Uf e} S H# o]do]

RIS Ap 2 FE ) A Y 746

3k < A A (capaule collection)yS X3l k.
15 56 3Aks BAES B 7o vy B9 A
SHHAE tatelye] Bl HAE & F At FAll YAt
o] 735 HarF gl =3k, vAee] 2ls] x—ﬂ—l—ﬂl:
ARIE o] Foo] AuRelA F o WA AN F 9l
frejo] 2lom(McGuinness, 2005) %2} H|=U2A}o]¢]
#3o| slo] T Yenis FHsHE s18)2A WP
Zxo] = ATHSams, 2008).

nj2EjR] o} Tlztely F#|Heolde] ofFl] vEehd ARlE B
A=, Tjoe] 2, F, wA olsale] td Mg w7
2 o]ggh Aojgtar AlEEH, 2El, FA HolME 95351,
o7l A AlZel|A] wijA =lofe Z#%*rxﬂi*i s aHRE
FHBIAThE HellM ARIe] digsks 2 BolE P &
Atk
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3224 ¥4 copy - knockoff
2B, H & M, Top shopst 2+ &lo]~EE 2l
HAtele] Fe Ry old=t o] A4l tixRRIe] B 3 |
Ao AP 22 Aol o] 1 WA= s17F glo] HAt
o] 2{lE wes] Hske A= UTh(“CFDA Fights'
2008). °l& HFZ 99 Z(knockoff)ol™, F43 Ao 7 &
AFLE 20171 &= FH 2l thgh A P9l 22 A
d], B} AEZE 7= Q3 U SA3EL e 9%
H AR wpple]th,
CFDA 3% Furstenberge “7140]
H@WZM TRl s &) °l% P AN ol RAARE,
g AR o st AR R oA &S 24A17F W
oﬂ 174C S A FEE 28 2R tARIY 7 WA
£ Alxshs AHHAAR A3k e 5393 JAl 9
Al AR e TRtelU S} AnrtE BSsfof Al gl
th(“CFDA Fights' , 2008). 1994d Knockoff Z<0] Saint
Laurent=} Laurerte]e] Wlam) YAl 7o) sl JErtS
AE==Z (Agins, 1999) TIAIRI &8 9= Azet 2o 23
Al =k Yeze] ofgh ughi ARl XA AR
ap olo]l gk HEA AAE olpskEl Al AR REHHQ]
8= FAVE g %2 Ho| Aot

r
I
|

o&&l

3.23. 204)7] Fat wj2gj o] Yehd Ao #3F =9
204171 Ak FE 2] F3go] ikl JF]
A7 oA 2047] FHE IF A 71AdEel ZeE}
x2dol o3 A Al=Fo] AEAel| 714 Ee] Z
Atk weba] 20417] dRke] FAQL ARl gk sdo]
B} A=A vellA QA=A 22y ZHEE2H = oF
AR Aol HEE Aol oJal] A 1= 2R B
Zof 93 mgulo] A B 2zl oa) 3ol w3l
on Az dEe] AP EEe "I Alggr Aot
(Reinach, 2005). 204|7] $4to)] Hol= 718 o) AltiETh
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Hrh A&, 2Ed F4 wolA Bt ol iR 23 A Aol nkgRi
t}.

2047120l F o] ARxIEC tigk et SrkshEA Al 33 FEH =9
2 28] AFoRA, LHIAE 143 Hztel e} s 2] 20417] o)A i &, A AYE ZgAl] sl e
oxe] Ax|e] digstel] €3k 7 FME(new luxury) 273l © Al=dollom, o] 20417] Ank S F2=AR] JEE
TSt WEA #HA BFA FEEE ddd AR H tzteldel s Hmse AlZglelt). o] F AlXglelA 2
ol EAEHA 2FaL Tkt UiFS Slal AlEskE AEe] & BRI} AR tiFe] SAE Ao ajAE e uisiAd

iHoRE B9 A Wt o) Aol Al o el AR H8TA S BA Al Uy delee
52 A% Aol AR, B JRoRE ANF HEL ) A Ae) AROE vehke BFelich. et 20
BHSAA s AR AAsle, el AFA EAR A7) Tk olg) A A2 B} 2HAE TRk i)
[e]

Anksle] A= Eojilth(Lipovetsky & Roux, 2003/2004). U, 2kds) s Az AuRF 7ke] Arke] Absalgo)

AR7F AlEH oz e Ha B A3 7S AA o3 AxEe AAR Walsidh. dhel mjaujde 219
FHTIE SRR 2HO S tiee] AR el Wik &) Aol A9]E thFo)] obd wigE|ojor & An|EA 2l T
AAERT ke e Fel7t ok AR e dElE a4k < Q% oz S Alz" Yol EA)E mj 2~a A

Age Aol ohlet ALESF HuA SR 2MAE Aze]  Uehd AW A 4T3 Adoleks se] SEHel B
dg|EAQ RS AvFst o|hLipovetsky & Roux, 2003/ HOR= B SEAel gizsle] ez Uea ). olgdt
2004). &, =0 oigk Se] F AUl &H]Fe] ARl sl A 2Ele] Wale] met Uikt Ale] E44S k2 L)
glo] HAolgl= AFEA 71x|o] wH3S] 7ol 9 EAlA # thes} LekTabe 1)

(fetisnism) =, ¥lFo) 291 oS e o
£ el A SR e qEe Aan S 4. 22 9 M
a

ATHJames, 1982/1994). 204|7] Fuk wiAslAdel] YeRd A1X]

o] Fele FAd= tEAN trlely 43, o9 T84S 2 AT7E A AlzEle] wsle] A nEs Sl v
53 Hol= EAl FulE nkggi) Aol UePd A EA4S sk A7EA AlSe] xpEse}
Bk ofz}t o5 AR Alge] onXEtE 2358 i Sz 93] aFMe] tiFHAe] AgsEs FHoly AF
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(Indulgencey' ¢] E-== & 4 Ut} Campbell(Breward, MEA H2e E8 o) A vebd gAeE] A IS
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