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Abstract

Knowledge of involvement, brand awareness, and their roles in shaping consumer behaviour are
crucial for designing marketing strategies for an organization. The purpose of this study is to analyze
the differences in foodservice brand awareness and information sources based on the involvement level
of college students. In order to accomplish the purpose of the study, 300 college students who live in
Yeungnam area were selected as its samples using quota sampling. A final sample of 282 responses was
deemed usable and analyzed. The findings are as follows. First, the results indicated a significantly
higher foodservice brand awareness of high involvement subjects than of low involvement subjects
except fast food brands. Second, it was found that high and that of low involvement subjects utilized
different information sources to satisfy their information needs regarding foodservice brands.

Key words : brand awareness, information media, involvement, foodservice-brand.
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wpebd] 2 AE 2008 ] 9AA S
Fsta e FES 9] HAEE F a9
2] A%H2006) A AAE 2]4] Aow diEd
o] AthiL AR E 47 A BA=E FHoR
Balsd Rz 200) tistEe] dofwdd w
2 HAll= QA E ol PR TS 9 E&
BE A Aol & duEomA T 94714
Hale ¥AAYS 98 vpA" Hek 9 Al
&3 277t Helet Asd

I. OlEd D&

1. Z0i{=(Involvement) &OIQ} A7 =&t
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1. AL CHARRLC! % N0 S4
2 ATE 54< getshr] ¢
o] HiEEAS *EM ¥ 7Ur (E DI 2ol v
% 8o o] 1227 (43.3%), <14 1607
(66.7%) = oJ/do] B B H|F2 APt 4
22 21~244)7} 1957(69.1%) = 713 Hol yE}
whomn, gt ARk 41dA] tighlo] 2497 (88.3%)
o7 BT FollA 434 A o] Fol St

CE 1> 2 AR 9ua 54

ATt ¥ HiE &= 21~307Hdo] 106™(37.6%),
31~407kglo] 587(20.6%) % = VFEREoH, A
FAIE ti7 - 5ol 1707(60.3%), 4% - 7ol
9578(33.7%) o= UERSITE 9 224G A o] & 3l
TFE Yo 3 Hol 1217(42.9%) = =& H]&
2 yeiseon, W dul= A5 371 188
73(66.7%) & YERRT gk FE LA =
T o] 1259 (44.3%), TV/ZH] 271 6978(24.5%)
2 Uepgto, ARFA A 1%(0.4%) bl
UERRA] eisith AS 94 Ajle gho] 1169
(4L1%) 2 =2 H| &S Hola glom, 924 Al 1
AT A& )82 5P ~17rd o] 13775(48.6%),
1~27+¢lo] 1027(36.2%) = JEFETE.

T HNEFEN) HE(%) T HIZ2(N)  Bl&(%)
a A 122 433 AFE3 A 188 66.7
Sk 160 56.7 iacs Al 73 25.9
204 36 12.8 KL 7 3 18 6.4
o1& 21~244) 195 69.1 71} 3 11
25~294] 51 18.1 74 125 44.3
237 25 8.9 TV/E] 2 69 24.5
e 43A 249 88.3 AR AEIFA 1 4
vkl Ay 8 2.8 Lkl ARG 27 9.6
207+¢] o3} 36 12.8 A=Y 31 11.0
21~307H¢) 106 37.6 #AS A 29 10.3
9 WF 31~40%H 58 20.6 g2 116 411
&= 41~50%Hd 19 6.7 &4 55 19.5
51~60%+) 39 138 o2 46 16.3
607H ©] % 24 8.5 ﬁf =2 14 5.0
Ao 2~33] o7 344 i; 2 31 11.0
ij} dFYo A 121 429 o Hofa] 6 2.1
; Py o] ghA 42 14.9 71%4] 25
B2 ddo] 3~43] 16 5.7 71 ek 25
dde] ghd 6 2.1 3L ~544 1 3.9

o2 Al .

= EE) 170 603 Lol 5P ~17kd 137 48.6
A= 1~29g) 102 36.2
AFA A 95 337 s 2~3%kgl 20 7.1
35kl o] 12 43
71er 17 6.0 &7 282 1000
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ox sida] PYAEF & HaAllse] oixrs QX dota AR E .

/_\1
AUEE Fo7fe] Bl F
o] QAEE HolE 9]4
& o}zl ~g|o]=(4.45), ¥12~(4.07), TGIF(3.87),
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QA= Zpol7} ol Yehvte A & 2
HzpG Al A 9] 24 Bal ol gk Q14
T2} WZARALS A Q)7 Y A] A2 Bll=
oA it 4.0 o]Fe =2 AR =rF YERoH,
=9E 9A8l(4.76), V2E T2H4.52), Tr]w
9] 2H4.35), Aol ®(4.00) o= YERGTH
53] HAEFEQA A=} A 544
AL JAAZ7F AA Ht 37 o] FezH Znt
z} =

o2 7} i zof Fdle] H2 QIR EE HO]

2o

<H 2> 94 FUE 94 BIE A=

oAz s ATdAe] HAE JAEE
B AA QAE Hagho] Ao R wA
Elta glor A E £ AP ~(4.22), &

2+(3.06), 713|W1(3.04), W2TH(2.18) =2
Vel olE A GAle] BaEEe] QA %7}
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1) J1& 19| 23
B A7e getase] Boud ne 94
Bz 914 3lolE AW H 1A t-testS AAS}
Ak $41 Bolwe] R (m3e]/ARA)E
7] 9ol Bal=o] 3k 3B}

T8

AR = A=
T3 T8
Mean SD. <9 Mean SD. &9
oWl iglola 445 082 1 245 476 052 1
)
LIS 407 093 2 n|~E 92} 452 076 2
TGIF 387 127 3 . colw mx 435 080 .
e LRETES 371 118 4 ]Jj;}‘;ﬂ T ' '
) HHER gz 400 111 4
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HAEY  yzy 214 128 6 HoELS 210 128 S
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e N B KFC 445 088 3
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AAE ALstn ZF Fol=Ql 2hol7} veht
7 12 REAom AR H0ch

2) Jid 20| 24X

B AT7E et Ee Aojd uet Jr 5

o glo] WolEolE g HH A7} =t

= A(L%F 2006, UEY T 2007)= &I

A3t FAm ol w2 HE v g w
g

7FHs & F ARG AEAE AXS Ade 49 2o A &
ol UEES AY HAlso] A3 AL £ & 5o wE - HE A= {8l 2
< 3 FHTd mE 92 HAE AAE F}o]
W T n Mean S.D. t p
A o 138 23.87 5.90
] d2EFAA -2.59 0.010*
nkuic 144 25.65 5.61
A7 A o 161 21.05 3.14 200 0087+
a D7t 121 21.88 353 ' '
| REZ S A o] 191 21.38 372 643 0521
T T3] 91 21.08 3.32 ' '
ATy 153 11.98 4.05
As 7kx -2.46 0.014*
o Az A 3] 129 13.15 3.91
AT GA . AP 126 11.63 3.95
w7 7HA] -3.40 0.001%**
Euc 156 13.24 3.96

* p<0.05, ** p<0.01, *** p<0.00L.
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<H 4 B9 Aoz e &8 AB WA ¥

a oy Hozo wE &8 FE wiA Ha [n(%)] : a3
Tvigtd e  AEFA AAFnE JEM T4 AAY BE

Ao 31(22.5) 0(0.0) 16(11.6) 9( 6.5) 71(51.4) 11( 8.0) 138(100)

g ndo]  38(26.4) 1(0.7) 11( 7.6) 22(15.3) 54(37.5)  18(12.5)  144(100)

H2E"R 3 69(24.5) 1(0.4) 27( 9.6) 31(11.0)  125(44.3)  29(10.3)  282(100)
12=11.967, df=5, p=0.035*

Aol 41(25.5) 1(0.6) 19(11.8) 13( 8.1) 80(49.7) 7( 43)  161(100)

A 23] 28(23.1) 0(0.0) 8( 6.6) 18(14.9) 45(37.2)  22(18.2) 121(100)

A 69(24.5) 1(0.4) 27( 9.6) 31(11.0)  125(443)  29(10.3)  282(100)
12=21.045, df=5, p=0.001***

A e 36(18.8) 1(0.5) 16( 8.4) 21(11.0) 92(48.2) 25(13.1) 191(100)

WPAE n¥e]  33(36.3) 0(0.0) 11(12.1) 10(11.0) 33(36.3) 4( 4.4) 91(100)

FE A 69(24.5) 1(0.4) 27( 9.6) 31(11.0)  125(44.3)  29(10.3)  282(100)
12=15.503, df=5, p=0.008**

Aol 46(30.1) 1(0.7) 14( 9.2) 10( 6.5) 70(45.8) 12( 7.8) 153(100)

415 ne]  23(17.8) 0(0.0) 13(10.1) 21(16.3) 55(42.6)  17(13.2)  129(100)

A 69(24.5) 1(0.4) 27( 9.6) 31(11.0)  125(44.3)  29(10.3)  282(100)

12=13.323, df=5, p=0.021*

* p<0.05, ** p<0.01, *** p<0.00L.

°](p<0.05)7} SASAT.
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