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Abstract

The purpose of this research was to find out types of consumers for low price cosmetics in domestic market.
And on the presumption that there would be differences on impact of brand image and brand loyalty depending
on types of consumers, this study started from the possibility of establishing marketing strategy from the standpoint
from such difference in types of consumers. Accordingly the classified types of consumers were presented on the
basis of similar research data and data published in relevant professional literature.

Analysis was undertook on kinds of impact of brand image, brand satisfaction, brand sense of identity and brand
attitude which were constituent elements of brand assets on brand loyalty.

Analysis showed that causative relationship between constituent elements of branch assets is different depending
on types of consumers. Result of this study suggests that there is a certain need for reviewing types of consumers
in order to heighten level of brand loyalty in connection with strategy for low price cosmetics brand marketing
in domestic market.

Key words: brand image(H ##= o]n]x]), identification( 47, attitude(EJE), loyalty(+4/%), low-priced
cosmetics( A7} 3HEE).
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