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Fig. 1. Opticians' opinion about the most effective method for
a rise in social position of Korean Opticians.
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Fig. 2. Opticians' opinion about the university /college affiliated
optical shops.
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Fig. 3. Opticians' opinion about the reason the university/
college affiliated optical shops are required.
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Fig. 4. Opticians' opinion about the reason the university/
college affiliated optical shops are not required.
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Fig. 5. Opticians' opinion about service range of the university/
college affiliated optical shops.
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Fig. 6. Opticians' opinion about how to obtain costs of the
university/college affiliated optical shops.
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Fig. 7. Opticians' opinion about spatial position of the univer-

sity/college affiliated optical shops.
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Fig. 8. Opticians' opinion about how many the university/
college affiliated optical shops can be permitted.
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Fig. 9. Opticians' opinion about effects of the university/college
affiliated optical shops on Korean eyeglasses society.

J. Korean Oph. Opt. Soc.



AT - ol

gt 54 o] EPA AA e wR= 9
olo] & A Bl o7} 50%= VERGIL eEjrt T
A 20%E HlwF] SHA UehtA, 718 b9
AAA o]e tigh fel= Batar A A F
o] e} FA el 3l MA X R 42l HE

AR e & Ao

'I:O
= ©
HEO.
o=
o

T
R

i Loox W, O

2. drolz} ot astn} x5t X clo| ME A £4

o173 3sta} Ay Lukel So] Y3k AR
29 el a3 o4 e} e ARskE A
o] =9)0] 399 oz P B gwola sk
LT wEAR] st 20802 F HA. o]
H3t A= duiel 9 EFE A ES dY M
AF Fetel] vig] gl 24 E A= =l tis) &
o FAZ< Ao= sAh 5 ok

gl - b ol tigh ebg et} st Ikl
ko] o)A2 Aot = 97o] 843%% U=
o2 =A Yeiter, vtdjojae £} 3.9%00 13t
st B4 ool tEk FAAQ AL dY AAEA
FAdro AR =gkon, o8t A= QHd3sta A8t
A3k Al o] AY <hEAL FHke] Hg| 7]E <bF

B0

s i 39

ll:=‘I-

Rt 0

§ o0 17 . 16

e B B

0 T T T

AL ASHISH  olstd  oistasel
AARe| P MFEE oHARE s
mololal Blok el T8l @SHES] (B2l

ci2tat 23

Fig. 10. Public opinion about the most effective method for a
rise in social position of Korean Opticians.
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Fig. 11. Public opinion about the university/college affiliated
optical shops.
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Fig. 12. Public opinion about the reason the university/college
affiliated optical shops are required.
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Fig. 13. Public opinion about service range of the university/
college affiliated optical shops.
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Fig. 14. Public opinion about how to obtain costs of the
university/college affiliated optical shops.
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college affiliated optical shops.
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Fig. 16. Public opinion about how many the university/college
affiliated optical shops can be permitted.
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Fig. 17. Public opinion about effects of the university/college
affiliated optical shops on Korean eyeglasses society.

, LSS PRAR AT 92%Ehs EAR]
0}0% 3] v o 55%01] =T o]
74 b« 1 7I1E e

]

KR
1__E

¢
ol
o
9
l‘1°~
o
X,
2l
24
2
=)
)
F

’5;"__‘

N
&9%11_
ELL

4o L 2 2

S 32
A

3] =37} o B A
& LheA] ol ZH’@‘%“& il
2o sl AE] B o7 012)F
BARA Asrt At E 1 HlEo] uf

Hol FFslet.

14 X
2

N e
F

E
:?L_’;

o

=}

)

o fo =

M rQL'

=2,

:}%@W jsk 24 Qbagle] AgEo] /U] e
WEAQ of7} 71 Atka Azt o8]
wolel oAy ARS A7 Za)

%
Holg|o) tishe] B o1AYL x| S

O,

-

X0 off o
=2
EE

R

N,

Ho

J. Korean Oph. Opt. Soc.



6 AT - 0l eA - e

A7 A gle Aol

wheba] oh9le] Wels BAshs MEE, oyt
A IS ABPET A7) PIATE A
Qe BAS zk= )3} B4 kAL AL §

HEQ HES} A7) Fasitha AL HTE B =7
ZoA =% ule) Zo] tgr B orAaYde] Al
Baskte) ag3t Aol e FAA GLL v
o2 AEm, w5 ¥ A7e] Agels niol,
A A739e) Aol B 9 24 ATE B o]
29 434, LB A, QWY YU 2l
F9HQ 7ol trkE At e Ao ve
wr},

J

oz o 2

Pt oo vls) A= o= A Qe oI5, Ao
Golst, o3} o) ofe} mrlelr Foke] AL 4
uw, o) 219 o|nr)w WAsks 428 Fakn
5 HIge WSle] 24 9 e S 8d
11—4_6 01315]. EHQ. 1:1)\—1 tﬂ% = H 0311]
EHE* Toke] 9 w3 Aol Tt
SlAL E2 FA| 9] ARdolnt. whEhA] ofE} B
Adeel HlFo] QHdget ol I
TS N7 SlEke] B HE
}1 = el hete] B4 P Ae] HAE 58
EMAE AES|oF & "o Ado] uj$ =tk Azt
C B Ao Al yehd AAY s B-
‘_;‘(] }\1 ]:HU]— =S| o]-7ﬂ OJA Haoﬂ EH_‘S]' o A

A o] =
ﬂﬂﬁAM%ﬂﬂ%i-bﬂﬂﬂ%gﬂW%

F

ol

mf

e
i
o

o

o %k i do rE
&oHode oE oo
L A ¥

O

E

—H
r Lo

Bl A 12 o ¥o N =

43 Ho

O

ol
Fr
u:i

do o O i
o 49 v
rSl

o SR Sl vAQAS] A9 - wotoldt
QAR ASh W Akl ARl A TSk Ba b

o) M7o] QPAtel A9Iapol Tlefstelehe Sl go
1390 SR AP R, e gupgele) 2yt
2go] Tkl 9 Aol ATE T AT FAE &
e oje 34 e A e ol Al

[}

=

B a7e) HERA FolN $HAE 7ken 53] o

24 Q739le]

o,
~
=
N,
au
o
N,
Oy

o
0,
o
(o M
lo
oy X
M
tlo o
=
&

H U T =2 v'o
el 7hs/dol el U3k & 5 ok 2 EE Y
o} 24 Qifle] SAPEE APsd @ 71E Aee)

#91 ahatA Qotok WE Y 7Y SN ABUA

o BE9NP AAE 2L & ke FYol it
SRAEE A2 VY 23BN 3 VIS 20 2
glute 2 4% Ui Avx Y A

R RIS 40 Il HA ol

Vol. 13, No. 4, December 2008

] ol 24 758 Alslel 71 e o)
2 Fals 271E Aske Ao ekt oleist B
o SAe et 4 ehele] Aol S8 )
P4 5l B UE A9E 5l 4 o
Yol S PHoR wgE &

L

[‘

]

rSl
Of

(1A
o

do
i

i fo 1o N o
¥9,
tlo
pu
o
>~
>

i 0.9. il

2

3] 579} 917 Aol f )7
o] BE) U3 QBEe] WY
o4 2 ) Bgsinin @ 4 ot
A1) ABE AL SR ¢ 5 o] g

-

i& r? ¥4 N

-
i
o2

o, [\ r__
(2 J

73%4 Suge oY ooz
3 gk AR BA) dste) 7

a3l

By 0}73_94,]

R

Zgap bl SolsA e Ao

dz o rr 4o & oy

h

o

i o BN
2
o
W
< 5 e
ﬁ-&
2
o
o
ot
2
r
it
2
ne
0
gl*;
ﬁ

>
e
oY
22
tio
+
09;,'4
o

go 1o
0,

T
9
RN
4
rr
=
o
g
BN onb i r.EE o

)
e

HJIO r

o,
o
-z
L
o
0,
ol
L fo

¢

> [N Ho
i
)
lm
)
N
Lo
N
28
N
E
we,
2
S
0 1%2
o
“é olo )
é ol rO N
-lm =2 ﬂF ;}I %‘-;
o o o
2oy o o
A
— of
i ¢ o & oot

J”rua

1?’3‘01 F& oﬂﬁl erﬂc’ﬂ/ﬂ °]

=
£
Mo

Y,
2
N on
o
1o,

ﬂl?._l.,q_"ﬁ
iz
S
ron&m;‘
_‘;J\—IEU
ru*m
U o
QL
szﬁ
O >
i)
213
l‘-?;j‘r-'—'lo
G M
i
M
1 oo
3 ﬁﬂi
)
_L?{J

o, rUZ:
(o,
(0]

st QbEget ] ATt ws AN,
o] A9 3 5ol 71dst]etar 7|t
S =2 Ve o3t A9E nig o2 gt
Ao 753l e= B W] AAd 7zt
o] 4§ Fo] Aty & & k.
o] A}, 9], TS SeAE V&
9] AlgS 7hsljor stthe oo teEH oy
Zeo] oA wiie] GRSl BAM= F
= 3&d37) "o sitha Al

E‘E 2
e
ox
e
L

El o
30,

Ir

Y

2
ot [
o,
o,

o
S
>

i ox
o ot
&%

2
ox

on, % (o
T r

]
<

c;fj%
<=
ll

DA &S r o0 o

o>
k
O,

J. Korean Oph. Opt. Soc.



aAle =

E00135).

L 7R, fe, A 2t st Q3 g% )
oo B A7, A& ARI S Y B

E3 Al 64, pp. 135-148(2004).

2. 7= W2 gl AP F-4 eye care center &
¥ ©]A]. Available from: URL: http:/spectacle.berkeley.edu/
opt txtpp/eyeclinic/eyecareclinic.html

3. 915 78 YOSty AdAdEd Y FA university
optometric center <3| ©] A]. Available from: URL: http:/
www.sunyopt. edu/uoc/

4. 7= @3to] @ FHo st Akt el 4 optometry
services =¥ ©] A] Available from: URL: http:/greatvision.
osu.edu/index. cfm

5. A A HEABAE, o F7|AF 5o A3
from: URL: http://www. klaw.go.kr/

6. HAIA HHAGRAE, “2] FH”. Available from: URL: http:/
/www.klaw.go.kr/

£, Available

=
T

B Aol AR-E AR WE dlA

*

% 4 A

o FPH= Hl%‘r’/l ! J— e (ol F

A S B Amsolo} & el ort 1 ¥
Ao BAZ sal AFe ek eAele) Lal

—_—

Vol. 13, No. 4, December 2008

2. VB AS FRS Fa FE Fad e Rl

3 29 Qo] e AT 7

ZeuiEse 7hs)
D AW 53 e {5 A .

28t » sHoE JiEAle
FAt » gHo = JFEAR

TS 7F—5—)

O =] EBE e dTE THAE 4 Ao

@ AA IS o= JIEFS Fote] HEEs &
QY A Es =Y o

@ od) stejue} FARSE & HekEEY o= A
Abe] 2|91 sl 71eE 5 ATt

@ 71EK )
- HoeZ

5. e FA QMo B8 giokH 1 o= FAYUZFA(

= dsjozhe QAR 2R

® dA Ao 2= VH :11‘4101] —‘—ZHO}“ T a8 <t
BAFES] Aol Hslid Alelnt.
@ 7TeK )
— 6Ho=E
6. ool tish FA b o] s&HThd AFg ol Al

|
Folof ghtkar Az 7ie
= 3971 ok —» THo=E
da7t gloh. » 9o

7. S Foh olthX) sigslotlal AZsHILA
CECAS A E)
@ Ak
@ 7

52 2 9g

J. Korean Oph. Opt. Soc.



8 AR
@ zA & 7+
@ <HEH 2 A= oy
© ZHEAN=
— gHoF

8. Wk A HZ o= digA MEUS &9 ¥e
A& 71E 9] o]o& HsliekA] 7] A3l FEH
¢l Fojo] WstE A H SF Y E-M =] HufjE 51
Rethd) FEE el o Qg B8 ofFA =
efjof gttiar Azteyyzt?
@ sl ofiko g2 R Yutolof gt
@ 71 HEY 2] A vl e Y B8-S A

afjof gt}

® 71EK )
> oHoF

* 0~ 35 AUk

9. tha} Fd bE o] AIThHA 1 9JA]olle o' Algks F
oo} ghthar AZs U7k

11.

=g

O HEFEA7E A= Sl A YR HF 3ok
Eia=y

@ st 4AE A ol(@lE €9 SuA 1007
Bl oJuhE A|gtafjo} st}

@ olt& A#glor m7o] Bo| 2 & = W3}
SOl Fgslof gt

@ 71EK )

7} ) gol] K-k Ao fﬂ7}%ﬂ?i 1w 52t

= 2 /WA FEsior ke

0 i}
@ Heteiet 2-57)
 ARE T4 ke Fo)

TS} 54 QAfle] AITkA A AAE SR o]2fo]
a4 A gerl

® ol%je] B A 2o}

@ £ we A 2o

® W gle 2 2

A Study About Necessity and Management Type
of University/College Affiliated Optical Shops

Hyun Koo Kang, Un-seok Lee and Dal-Young Kim

Department of Visual Optics, Seoul National University of Technology
(Received October 17, 2008: Revised November 5, 2008: Accepted December 9, 2008)

Purpose: We investigated opticians' and the public (including optometry students) opinions about university/
college affiliated optical shops. Methods: Opinions about the university/college affiliated optical shops, their
positive or negative effects, services range, how to obtain their operation cost, and so on were asked to 50
opticians and 51 public people (including optometry students) by a questionnaire survey, being statistically
analysed. Results: Most respondents answered positive opinions about the university/college affiliated optical
shops, anticipating better eye test ability of Koean optometry graduates through improved clinical education.
Conclusions: The university/college affiliated optical shops are expected to contribute to clinical education and
research in Korea. Legal revisions and efforts of each university/college are required.
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