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Development of ASP Service Model for Small Retailers According to
Their Characteristics

Gyeung-Min Kim* - Sook Kyung Lee™

Abstract

The development of POS (Point of Sales) systems for small retailers according to their needs is
considered to be important to improve their competitive advantages. However, their financial statuses
hinder the adoption of the tajlored POS systems. Viewing ASP as a viable solution to provide tailored
POS systems for the small retailers, this study develops ASP POS service models for the small
retailers, First, this study elicits ASP POS requirements of the small retailers in the following areas :
merchandising, pricing, store design and display, customer service, advertising and promotion and
personal selling. Then, the requirements are clustered and the clusters are analyzed based on the
characteristics of the retailers. Then, ASP service models are proposed according to the needs and
profiles of the retailers.

Keywords : Point of Sales Systems, Application Service Provider(ASP), ASP Service Model,
Small Retaiter
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Ml & 4%& FE A5 Y 4L o= Ax FeIANUA?
M2 &l 4%& FE A8 &3] WA BYHAEE o= AR FRIPUAN?
M3 AE9 54 e vgdd AgL o= A= FadAUN?

M4 dEdudatae ol= AX Fad4UN?

M5 FEEMYARE o= FE FLIAYA?

M6 AgAEndARE o= AT FaHUA?

PRI nj}d/ghef FHA WSt i FAE ARE o= AR FRIAYMN?
PR2 AR dPAHL on AE Fasittan AL n?

SD1 gTAd Al AY, 2A5Y 8 G o= AE FasAUA?
SD2 avazl 43 Qe FFEE 4A 2E 7 e WA T T4
SD3 AHz ARE RE2D Qv Y FE AT P F84L?

Csl1 AEFtE wEARe] B o= AR FRUNT

Cs2 e} NEEY (98,4439 )2 o= A= FIPUN

CS3 e FolHiE (o] &A1, FHRE T o= AX FRFHAUAN
Cs4 ado] Yt AEY TH (UHE, F2 Sie o= Ax Fasau?
CS5 Ao tig AL o= Ax FRIHUYN?

API Azt EAR(FY, o9, 4 FE o= = FLIPUA?
AP2 92y A8 (FY oY, €4 DL o= AR Fasu?

AP3 25 2 8(FY, 1, €9 BT o Ax FAUN?

AP4 ARAd fEAR(FY, old, €9 B o= AR FasUR?
AP5 o fEAR(FY, o9, £4 F)e ol Az Fasun?
AP6 oA g FxAYe AL o= AR FasHYA?

AP7 aAd i ER(EE 471 § FEZ £ 215)39Y BAL o= Ax FeAUN?
PS1 2919 AEo) g AEAHY AW e o= Fx FasHUN?

) M : Merchandising.
PR : Pricing.
SD : Store Design and Display.
CS : Customer Service.
AP : Advertising and Promotion.
PS : Personal Selling.
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