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DMB+= Digital Multimedia Broadcasting®] ¢katz 549 7ld-S W44
2% A1zl ‘ol% F FAL FEAHOT gAES o]gste] dyuAYE, gy
WE g dolHyEs BFAoR FA8: WE ol oAl 28, DMBE A o
gAY, ols Fole FolEoly Fuld dE ddVE ol gt ned yugH W

= 2% 9udtt T3 DMBE 457149 de do] ere
TR IHEN ofyet vt e W ovlolE W] Zm IS AFTTH(2007, FFH).

DMBAH| ~& WEAn| A0 oheksts ou|d Bl obyel =7b AAox= whost
dEE vE 7] "ol ¢nyk ¥ Avk DMBE @], AHlA, ZEl=) G|
S T AAZ o]To] 4 AAY Ador WeEw Qar w3 Fueld A AA FH
2 ANTDMB AMu| A7 o] Fojowmm WEI FAle] g3 B AMdelA ¢
vebrl AR 2urt 4 5 e 718E Alwsta k(7 E-8], 2005).

™

2

& NPT 5

o

H&o] dAl A AAHCZ MEA F2E1 s ZatdHE ol Ao A
A FEE S A= AAol AdaAAL e AFelth o] AFSs AR 9
3 w]Ze A= Media FLoZ 18]31 §HoA = DVB-HE E3 AZS Fr3t1 9
th. DMB A2 2upddEl v t]oj g o] AA Al gato] of dE= 7k el
A AAA BAEE 7HA AL EatdEE v T oS Ade st ok 3 Al
of o8 AF FEE FAHUT. olAH = DMBAGES AIAIZR] ERER] ®upy
vl s S8 78R A SHelA SAHIL kS,

2006).
XVJFJrDMB—?%%iM] °jstd DMB w7]e] B 2008d 5€4¢ 14DMB7}
“Pﬂ% A4 DMB7F 1,000 5 71538k 53] AA4SDMBE @27 B
Z7keta vtk ARk o] wwy] mge] Frjelm E7-eta DMBH Iy
19} ¥ zto] §lo] AATDMB 67HAF 5 &sto]l 9 5999 W9] uhe] =X

T}, ol2]st o= DMBH LY oAl 9l vhe ©@7b 5 AR o]
T3 DMB#3aL ﬁ_ﬂ'oﬂ \’4161— 44'7_,__4 E)\J4_ %—X]—_J DMBJanloﬂ e o
1

N H“
\I —l

-
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DMB2 DjEoi j& E4°) ME DMBIY &34 FFO At A7

o]4% DMBE: ¥4 ulg ojul 509 Ar) Rxoz FA AuiE AT
A3 el A Qo] ol DMBAZS A ool FEAEA Y Aol

o|Z A3 Furt FQ F£orde A(ATFDMBE 20|

fl

=

AADMBOIA = 5 F9
ndol AR o9 DMBHal A3 &3 Fudeelo =o7p @435 Ao A

otk (gEHl, 2007).

= DMBAIF o+ 4d A4S fldiAl DMBelA 9] Fuse] Fuizt 443
s Al "ol 3 f2o] 2008 5B DMBE %3+ okuldk dolglE AH| A JiA
7} oAE oz thekst Fe o DMB#H 1 AulA7t 7bsebAl ©th. 53 DMBE EA
28¢ T Fns LS S DMBEILC] e B FHE oA =Y
Aol A wig oz 2435t DMBH L] A 3te 7]k
ol A7 MAA BAHE ZFuA MHT7HARL 2l A
siME 2 ool He Fae] F43E Sl thFdt
dEow DMBE SAel 2 FoRda AAE= thefsh
Abel ko]l F Qg Agtoltt,

o5 flal ¥ AFelA= DMBO vwiteol#d SA Fa #- Vles @A
AHE I 0] Jure g DMBOA &8 7bss B9 F83 7 AlEE B
a2 gt

o o

i)

2.1 wAILOE d1 7Y 1E

Aol 2%, AEY W mutel B DMB ool EYE Fulioldz S4o] upet
oW §3° Fuh AWHIL YEAE #A A FE L AR Fa wBe »
st

211 Aol 24sHL 7

Aol EH43 1= PPA} (Program Provider) &+ SOAF (System Operator) 2F2] A
ks Fol AAEE FUFHEAN =2FHE T3 TVEA A st Zq%51‘:}
FTHTVRILC vlato] djor AHS Funjgor 8542 Fu JAPS

T s AEE 7HA o, SOFe AS AAHZ ZF AEFTe Hi F/leoﬂ

WAZYAT MIA M42 (BH102) 61



ot AgadAe] Fau FJPol sheste], AAES] Fuay S A
A 2 Q1A Eo] FEs] AAsta ol wiAlolth Alolg WEFLE od BEAS &
gl Fejol] W =2 a9gy, BEusday g8 o A, G Ao wE A
Fa, APl d9Fy, a8y F3 §Ro e @5y, JERATFY 9 =
29 3 FuE FEHE udst 39 v pdEo] HaAH Qi ol
Ayt Aol EEFus HE A 30~40%2 FAAEE olF 1 Aok g, 2003).

JEY Fie F2 u|EE 5F AlolEe] Al Fag vy E AAste] A4l
o] APIER Slo]HY A Al7]aL, T W7k Amdhe As TEH W2 grEs 7
ol e o] &ste] Aok AT A AxUAlddE s e, 53|
TH HAHOR fIAolES FFHet A4F VAR AU, nAde, AELINE b,
24E oME ZREA, AN 9 JdHY " AxyAclddEE dsk= A
= A8l Fae}

JEY Fae] FRre FEH Vel wek AAE FEE et Fades 1

Astal WAL ER dlolHH AE § 55 Media buyset AHAYACIES F&) Fu
Zel=E5 AEsh= Ad content 28]3l QIEUl AREAM7E ANNQIOAl Fa HAIAE
Adslr] 913 Aed Ad platform e 2 TR k(A5 9], 2001).

T Y FuE AU Y 542 AHIAEHEE B Este] AER VHES
Aggk thekst Fau FH I FRE JNdete] APsta o olE T uAY P
T 3¢S don AFt 30%2] wE dFES o]Fo 7har Q.

Eutd Fus oleEAdRrIE Fd ot 2dE, &4, A & e @
Faolth ol FUFECE YEEHE Eutd WEST devE 7|E vt Ad
3 AAEt vHAY dES FAsks Zlol vir Butd vhAIE e o]t (Ovum,
2000)

Eupd i Eupde] 54 mek B 7 Vs er Fa f3o] ek AA
T = ke VR o Fdx U Fur AdEel did Rl F7hAQl v
AMAE Agshs e R Muls Faolth old e FHe Fue FXFA, =
2l 9 AR, A, B, g Ee] Aux, A7k Jw g Favt siddct F
AA 7= Adrint Gz dvfrt s ES fEshe Faoly. ol Fas
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DMB2 DjEoi j& E4°) ME DMBIY &34 FFO At A7

Fareh g Rl FE S5 Awete] o] &t dstE Aol Adrl wEE 5 S
st Fafdol dgEch Al A= SH 7N R SA dstE do] REEEHA
FozM o oyt ojwlEe FrtstAIE s, ARlelAl ded oW d-E AAst
AE = Far) sidEch bl WA= Placement F1 2 d YAMOIES FgE
AEshs et o= s Aol ES k% 33bs Histe Faolth oE 5o ¥
A xge 24l 3ALR AdEHE 21 52 SdEE ¥t SidE v (Ovum,

\]
(@)
o
=)
N—

)=|

el g e olyst F3ET ofel Eutd witjoj o] o]y A FulAd 1l A
HFyAolddAs 43 7|6k 2 FES o] gt vkt 79 Favt Ay
I AAEHAAN BT BAS 2o duk(do]az A, 2006).

O

2.1.4 wojCo{g19 7Y 54

Vel A yruldelts 47he] BEg ltold 543} 7142 Avd weistel P
o esh B Teim M W BE AA W AN FELE Fol wel v
583 TR 4ug AU oF FAsy ks A& & ek o2 %
A€ 4 AR AgIEE, AR, A, Srles] Fueks EsEE Yu §3
3 FRE FEAYG FuF UL ¥oln FLANE AnFOLA Frulteld

au7b Adske o gl

ol w4 DMB¥ 1% DMB9 wtjels 543 7<s A &85 vpetdt
e A Yol hsstes DMBFAL FHI Fie AH%IE Wated A A8t
AEAR A7 Ao Zlojth

Oz

rr o

I.gT+=x2b 3+ EE

A A AsEutel Zo] JAEjYFa, AolawdFa, Eutdga 5 Fujteld
aE 747 wgold AT Ve 548 &8 s §39 FuE Axold F
I ZNRE Aungoews AR g4 JAvH20079E JIEYEL 129,
Aol aWEFa 8x¢], mutdFu 7He Yo ArR). skAWF DMB3ile &=
Jx7] B2 AFHG AT AUl dERE AASAA T 20079% FIAE
TEZF 309 A& ghel HA oka vk old AslelAx DMBRiE V& WEFA
Aol 1xal 9la DMBZEaL #H# A% AWy g2 9 7]EF ] DMB

WAZYAT MIA M42 (BH102) 63



d-8-4 A DMB# i %* sto]l Ax3 4 JE=F DMBO wtofg}
712 54l Ajs DMBE1e #F&I FRH7F oj" Zlo] JhedAE @At
5 45 st xﬂ%} A77 g AFoltt ofe] & AT

AFEA 1 0 DMBREae 3% FH7F /Mo &89 4 = DMBO wtol 4
EAY 1 I 7ES FoAUp

ATEA 2 0 DMBE wtje]d EA3 7)Edd A Jdto] JhssiA He
DMB3 19 83 FHFE o' Zo] 71

4.1 DMBS| OjCio|X S4I YD 2 J|& A7AY
4.1.1 DMB2| D|CiofN S4

o W OAY A% AN WEHYh 19909 T
i F 0 FER0 AL 358 A A A
1%6:]

Aot wEpA Ao g&o] 5% A" WEow dAdS
AESO] ARE Aol ST ulZeA] Au] A QL 9l= DAB(Digital Audio

12

Broadcasting)©]t}. 1 & 7]<go] WA wel vt e AMB| A9 7lsAdo] e o]
et FAelA dEne] Au|A7tA] FolE Zlo] uiE DMBRlI Ao|th (Al
2006).

71£9 DMB Q7 (FAAE, 2005; 737, 2005; v-dd 9], 2006; <8, 2007;
o143, 2003; °|AIFE, 2006; A5, 2006) A TEA O Z vERY DMBE H ] o]
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DMB2 DjEoi j& E4°) ME DMBIY &34 FFO At A7

22X EAS o5 2

A#A, DMBE ‘Personal media’ ©]t}. DMBE 1A o)X} ywte] w45
I 9 il wiAlelth 191 1TV AldlE 4d7]i= DMB: HGE 2.50%], 4
] A7lel olEstE Fol WES o] &3t ol&AEE FE 03
143t= ‘YUY TV & 7}s3kA] 8+ Personal MediaZ A

A R

N r1r

=4, DMBE  ‘Mobility Media’ ©]t}. DMBE #7H2 SAS 223 n|fol =
A oolE T AA AYME E4 F v F-e] 9tk o= 3 DMB #Fid
“Take Out TV" = 27049 At 7ETVE v S} ‘o= shH A

U
=71 TV A & 7FseA 28 & 4+ . =, DMB: W4S 24 3= +&

el oYM =4 B e TV 338 A % 7HA T 540 Al

A, DMB+ &3 S4lol 3% 'Multi-Media' 24 °§’E}, =7, HelH =)
ok FHl=E o] &8 5 Sl "AY wrltojo|tt. DMB& ’é/‘]ﬂ W T2 I9E
7 e e AEd e gHe eve MY I8a 4 A AR W 5
sl AHE A5 7 e dolH Ad 55 T3 thst SéEH-J ZH=E Ayt
5730 AUt

A, olEst= Fol ol&a=2 AFeE AlRbs &&ete] WES 4 7 U] o
ol &3F Ak FEo] Azt a&4d7HA AT ‘Niche—time Media’™ 2}
1 @ Atk DMBE AA #HES 71718 53 vy H AlFst7] it =14, A
LA o7 JFojA = Alte] F2 ufAle] HFetA Ho]l DMBE  BEAHAIZE wH o)
249 SAS 713 Sl

A A, DMBE W& AulA7F 7Fs3sk CInteractive Media' ©|tf. DMBEOC 2

[e}
SebhE urbl FFel U Qb 22 FoldE /S olgd FEE 4 vk
Eeuig wwA A A4S B SR Qo dolrh SehelE waA ATeh A
8 Bah% bsetth oA DMBE 7]ETV AW@YL WA PP@yol 4
& 73 g,

olesk DMBE wlro]d 54 DMB#Hel A45W DMBoAE Aol S&dm
o} mutdgay 2 AUl F3A7 DMBeIA 53d D} Fk DMB3aL7b 7hs kAl
= Zloltk

DMBH19 #37 7 /jwe] #82 4 9t DMB 7148 a5 2 Ant
e 2

WAZYAT MIA M42 (BH102) 65



4121 DMB ®& 7|&

DMB (Digital Multimedia Broadcasting) A¥|2+= TR EWE 7]&S o] &3} o
F % HAY200Km/hell A= TVELY, gre 2 T’:X}'Hc}/\ Falo] 7hssh AulAR
CDF+9 =43 oy & g4 AMHlA Fol 7hsdta, 8 14 9 o]FTV
FAE Alwste dAd B2 FAlg wFo] 3E dyu| v o] o] sHE An|Ao]
th ol dEvgoEo g BFREE DMBy: AEuiAle wel xdsDMBS $4
DMBE Attt A 43DMBE Ao WEAA7E S8 W& A $8714 5
A7 FollA ERrol ARgAre] wH7loA A HE= IHA
1% DMB= WEAEH 7 &3 WEs W fdo FAVIE AXAY AR AR
oA sl WA o r AREATE o] &l AR ASH A= ERE Aol 7t glok (A7
£91, 2005).

A4 DMBE AFFANE 1.536MHze] F3b+ tjed &743 A9 (VHFSWH#12¥) T
370 F670 AFAAIE AulAE AlFskd, el DMB AFA A= 1709 TV, 3709 2
D]i 1709 H]O]Ei xZ 73 Zﬂiol 7]——‘:3}1’4- 21A4DMBE 1091 719l TV, 209 7Y

38 T Utk

XV:;,UJrDMB A~ E2 EﬂO]H g3 waos OFDM(Orthogonal Frequency
Division Multiplexing) & AFg-3th OFDM2 &0 Aok st dHolE d&
o] Aoz FAtste] ALow AFE 5 Qlvh ol 1 FAldd EAVE H=
tF Ax Hold d4 & 35 7 e d45s yehdoh dolE tFdt WAoo
% OFDM% Abgstd nHow AFsfor st 2E
Carrier) @ #Abslo] A& o7 HEst —’F ATt o= 1 F
AZ #Hold (Multi—Path Fading) @7oly ol A &EAo] folo
a3 (Doppler Effect)ell o #ldz] 3 o]d (Rayleigh Fading) @4+
F A+ AsS UeErdt. OFDME gt W W= Eureka -147 DAB,
DMB, ISDB-T, DVB-T &°] Slth. =uf A3 DMBC AF 7EdAe
Eureka—147 A|2A®3 wpzl7ix]2 OFDMS 7|20 % 3t Wx WS
At

A4DMBoM = dE71€Z A3 DMB&= 27 CDM(Code Division
Multiplexing) HW2A1S AF£3}o] Ho]E|S 43ttt CDM W49l £41 WHE7|o= x|
9 2353}, interleaver, A3 9 FEH Fo]
T 5, AGC, dlolE & ¥ 3 o]

CDM HZEV|= A% 255 =9 4+ Y=

13 FAl B27)o)E pilot acquisition,
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DMBS| 05012t & S4° ME DMBIL 34t & #ot g7

o

A4 AE @A HAEE AMEY (Shadowing) ¥ 227 (blocking) dAS =
] $13F bitwise interleavingg dl= &5 <€ 1] (Block Interleaver) 7} 02
GA|F= (Walsh Code) @ PN FEE o] gatslo] A5 E A3},
olgst DMB A% 7]E® olF Fol% thekst DMB3Eil d$Fo] 7hsstAl Hil o]
o544 ¥ GPST e 7lEd AAFoEZAN thekst DMBEL fdo] 7}

L
v

4.1.2.2 DMB HIO|E{ &1 J|&

DMB dlo]E341e] 7|yke] ¥i= DMB dlolE Au|2 Z&els dolE A% X2
Bz o EgAlold MulArE vk dHolH AF ZREZol= MOT (Multimedia
Object Transfer, WHEntjo] A %) Z2ESE [PEE™H (P tunneling),
TDC(Transparent Date Channel, 3 HolEHAQd) To] dow ofZAolA
8] 2~ (Application Service) ol MOT <#lo]=2 (Mot Slide Show), W 1 A}
o] E (Broadcasting Web Site) AH]~, XML 7|%t9] EPG(Electronic Program
Guide, AAFZE 73 <hY, XMLEPG) AHlA, &4 7ZIHke] HAAx 2 73 ok
(VOICE EPG) AH]2, TPEG (Transport Protocol Expert Group) S°| v}
Al 2006).

Broadcast Web Site
Interactive Service
JPEG Slide Show |—TPEG

Mmuiti D T P MPEG-4 MPEG-4
c

TDC

Tunneling A/V Data

%3): g4, 918 Woli DMB, 2006
<212 1> DMB Hl0|E 7= +=

DMB& 7] 2813 22 dHolg AMulA 7|& 25 Zha 9lal o]F DMBeA

WAZYAT MIA M42 (BH102) 67



o dolEgael ddEd FEe AR vy g

(b DMB tdl°oly & Z2EX

@ MOT: "Ejvjye] LHAE M

MOT (Multimedia Object Transfer) ZZ2EFL2 DMB2 dlolg HEE o] &3}
dejw|tjo] AAE dFsta, Ao dish 7240 xd W & # o+ HS E
et dEutoe] dE ZREZoIt ofAY|FES] YAE HTML, HolHe= £8
GIF,BMP-s 2 A9, MPEG/HE9 T4 dds 2239 d%530 PADE &
d Bl % i, 5539 dHolH Ad(NPAD) S &3l 7 4= tFshe] ®
3 S5 Qi

@ IP Tunneling : IPHo|E 13 EHH

FAHI 2 A MSCO) 2 deoly ZI5astel dlolE HeolelE w7l JuHE a3t
QY Z2EF(P)E AFshe AS @orh [P Alo]Edo] (Web Server) 1]
4] UDP / IP(User Datagram Protocol / Internet Protocol) ¥ H¢]E|E DMB U
olE] Z1Fo R WEste] APt FAlV|= IPE A dslok k1, DMB ZHEFAFA A+
(] Zd2A 9 xh) &= 948 S o] €3] Y71 A" (Unicating B+ Point—casting),
HE] 7| 2~ 8 (Multicasting ¥+ Narrowcasting) HE2EMAE 59 Fe =z tksHA
ApAE A 5 QT

@ TDC: %9 dolg A4

TDC (Transparent Data Channel)2 Wyl tx]gfir] QHE A AHS E35)]
574 doly AERS FUHEQ TREZS o] &34 ¢l dFsh

W odlolg AEE Fdte] AFHE volHe 47 §

T A AE ZEEZS o] &ste] FaAlHTh

o] 4o dHolHAE ZrEZo| 98 DMBO HlUe, et 81 Sl
tlolel g7t o]F Felk ddatA dFd F A Fe=EM doly DMB 3
17t 7hssiAl Aol

(\}) DMB dHlolEl AuA 7]

DMB Hl°o]E] MH]AE 91§ 7|e2E HYe g doly Anlxa 7%, etje 4
F oYy Mula Vs 9 SH5AE HolH MulA TsE I FEE

O vyge AF H7} do]g AH]A : BIFS (Binary Format for Scene)

ER s AER FERANAE PsabAl o 1ERA fUw guelay
FHD S BIFSE 89 715 ATFORA ALea 27 ARl Be oy
AW 2E A eh 7% AT o2 olgehu vishd =2 sl Anla
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BIFS& 34 +7u a9 s Fdeks ZEIHW dolql VRML(virtual
reality modeling language) ¢} FA}3F 7S 3t F
oy ko] AHglE =], 17lo] oW FelE xFEA, ¢
A5 7wetal ol 4FAA =k dHUEEY R
e e, o] Apukakelo] I T A ek st
ojo} g I3 HolEAn| A7t ddatA < %‘3}31

°]& E3to] DMBOlA 9 &F7 Faet O‘i%"?} thekst dloly It ks
sHA #tt.

@ 262 A% F7} dolg Av]A : PAD (Program Associated Date)

PAD:= Z2 33 dFd dolE MHlAR AW AFIAMH| A, FHEIAH A
7P RAHI A 2@t % stk PADE et]eel st 7] Frolil PADS i’—%é
eyest ISk #AZE Stk PADAIE-S 04"‘0]'—“— 2t = de = PAD ®
o|Ee] 9ola|A G/ ¥t PAD HIO|EELS 2 7} evje gl W Hel $1x
. @9gd Ad S FIe oy 19 e 4Tr g o] gete] eYoE
T AdE 5ot Folyt CDEA | Sl I9, HHe EgtvfeA o) T2
AR AR} FFA 2, AEx= AU]AAME A T2 Aol JH Al
o] 7}s3shA Hrh thE A<l PAD ABH]AE DLS(Dynamic Label Segment) A]8]2
25 %a}cﬂzﬁ(snde Show) 7} At}

DLS AH]2~+= DMB W<A] Song title, 7} AE, % FH h) 3= Au| A=
s ﬁilaﬂﬂr dAE gekst FAGRE BHolFE el

Zetol =4 AuAE DMB WEolA erjes Add
Mul2E Algdel dolAd ede ZHdd AFHoR Er|std &gol= A
(slide object) & shHel Alx gt 2T An|Ast F =
9lgt DMB % Wz, DMB $2 @itela or]e AMujxgl F7g8 Eefol=
& AP AE Q8 tmY ZAXx 9 g WS A Feo),

o] &3 DMBOlA+= 2t WEolA % Hole g 1
7} 7kl Enk.

@ =% A dloly AulA @ NPAD (Non PAD)

NPAD+= 598 dlolE{AH] A (Virtual  Service) 9 3k dlo]E A H] A

(Interactive Service) &3 A U] (Personal Services), ZFAt) Av] A ARF

m N
oln o RUofoh o -{m

fai s
o
o
ek
oo
2{_1{
£
<
,
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ZPAMHAE o] Rt

Virtual Servicet 947 =H3E dlo]lH W& (Independent Data Services)©]2tal
ghof dolgiES Qe Mo A = 9 FusE Foto] volHE AFd
o] A dlolEl7F F(Main) 7} ¥ 2H] @y BT 2= B % (Sub) 7t €k
5518 AMulAasE A2 gy d3E JH S wE, Gx, 74, 1S, 5, A
AR, AxEZE W7ol = (EPG: Electronic Program Guide) ABv]A9l 78
ARATS 5HHQA A9z AFse AuAE dai)
NPADC tjx A<l Mu|A~ZEE= BWS(Broadcasting Web Site), EPG(Electronic
Program Guide) % TPEG (Transport Protocol Expert Group)”} 1t}
BWS (Broadcasting Web Site) A8]AE= MOT A% TEEZZ o|f3lo] A
WitolEgt HHE Ee des FAZIZE vlE FAlste] A womsa o

7

lo ot

&
9

01ﬂ 0%

Aol glufet JAEYl AAMu| A9 AR FHE ) ME|AE s 5 Sl
B A~Z  "Web—Like Service"#h= /MES 7R gtk o] MHE|AE
(Carousel) FHZ AFHA. dAE= I4, 18 9 vherst AL Rt Fx, A
Al, A3, ~AE= T A HROQIFE o]Fojx glow Skow oFd AuAv} TS
st BWS ©2717F sojupbd Fst o, AF v 5o AR A Aula A &
dst & Aolth

EPG (Electronic Program Guide) AlH]A&E Ax 223 M= &2 tAY
deju|tjo] W AA"CA WE ARE AFste oz AHstaz st 94
DMB H= A%3DMBe A8 Al ddo] AAste] aid WES A¥ste T B
Y= 2, 914DMB 2 AAFHDMBE FAalste] AAskE tA " HEw|tjo] v
A 2Bl A9 & Alo] 94 DMB @ AA3DMBe EPG JHE , Tl
14 DMB 4 A7¢3t DMBO| EPG HEE 27 sbdetr, 242 3% EPG HH
et Hy s Akl tAaEdelst $o, fee WE dEs FYsta, ¢
ool WFol Aud wf, s WEHES FAlste] AATFoEHM, A4 DMB H Atut
DMB®] EPG HEE &% Algstes AHEAF B A~E 73S &+ 3o
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A Research on types of DMB advertising according to
features of DMB Media

Ahn, Jong Bae®
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Abstract

For the success of the DMB market to meet consumers' demands for
Ubiquitous Media and strengthen the nation's competitiveness, it's inevitable
for us to activate DMB advertising as of main profit source for DMB Media,
and to develop various types of DMB advertising which are linked to the
profit model.

So I'd like to look over the various types of DMB advertising which are
suitable for DMB features as one of the efforts to activate DMB advertising.
First of all, I've figured out what kinds of advertising are available for new
media and which related technologies are required for DMB media.

Through this research, I could find out what features of new media such
as cable broadcasting, Internet and Mobile have become the source of
developing various types of advertising and how to a great part to activate
new media advertising markets by making the best use of their media
features.

This research also shows that DMB advertising has the high potential to
be developed in various and effective types and kinds of advertising with its
media feature and technological feature.

This research observing DMB advertising cases showed that DMB
advertising can be divided into 6 types such as forms, purposes, techniques,
advertising positions, the use of LBS(Location Based Service), coupons and

it could be developed into various kinds of DMB advertising dependent on
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each type.
On the other hands, it would be great to have continual researches and
follow—ups for various types of DMB advertising and the verification of the

effectiveness for DMB advertising by performing potential DMB advertising.

Keywords: Types of DMB advertising, DMB Media features, DMB
technologies, Types of New media advertising.
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