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Abstract

Design and Development of a u-Market System
for Traditional Market Revitalization

Jae Kyeong Kim' - I Young Choi**; Kyung Hee Chag:
Hyea Kyeong Kim - Yong Gu Ji - Hye Jung Jung

Traditional market which is characterized by the folksy retailing market has lost its competitive-
ness rapidly due to the emergence of the Internet and the change of customer’s purchasing behavior.
The recession of the traditional market contracts the regional economy. We suggest a u-Market, a tra-
ditional market with ubiquitous computing capability, to revitalize traditional market. The suggested
u-Market system applies ubiquitous computing technologies characterized by communications between
customers and objects without limitations of time and location. The proposed u-Market system offers
location information and specific contents of traditional market to customers. Furthermore, u-Market
system recommends the store and product list that customers are likely to visit and purchase based
on their contexts, so they can save their time and effort to search the products or contents.

Key Words : Personalization, Tradition Market, Ubiquitous Computing, u-Market Service, u-Market

System Architecture

* College of Business, Kyunghee University

** Duzon C&T CO., LTD
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