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Abstract

The purpose of this study is to find out the important factors and efficient strategies concerning Internet
marketing. This study contributes to the effect on shopping behavior of Internet consumer applying
technology acceptance model(TAM) in the Internet fashion merchandise shopping environment. The areas
of study interest are, the perceived hedonic values, the perceived usefulness, the perceived ease of use,
attitude toward using in Internet shopping mall and purchase intention of the fashion merchandise. To
fulfill this objectives, a survey was conducted from May 20 to June 20 in 2007, and an subject of study is
the college students and business man aged from 20s to 30s in purchase experience of the fashion
merchandise to Internet shopping malls. Data collected over the Internet, and analyzed the 217 subjects.
The empirical studies were summarized as follows. First, the perceived hedonic values, the perceived
usefulness, and the perceived ease of use had an effect on attitude toward using in Internet fashion
shopping mall. Second, the perceived hedonic values had an effect on the perceived usefulness in Internet
fashion shopping mall. Third, the perceived ease of use had an effect on the perceived usefulness in

Internet fashion shopping mall. Forth, the attitude toward using had an effect on intention of repurchase in
Internet fashion shopping mall.

Keywords: Perceived hedonic values, Perceived usefulness, Perceived ease of use, Attitude toward using
in internet shopping mall, Purchase intention of the fashion merchandise; X2t # g8 71X,
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