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ABSTRACT

The purpose of this study is to examine the postmodern characteristics in global fashion
advertising. This analysis of postmodern print campaign strategies will increase the understanding
of global fashion consumer and assist in establishing global advertising strategies for domestic
fashion brands. 2006 A/W and 2007 S/S magazine campaigns for 190 fashion luxury brands were
are collected, which were uploaded on the WGSN website. All advertising campaigns were
analyzed in terms of postmodern features by four fashion professionals.

As a result, major findings are as follows; First, advertising model stereotype was decons-
tructed. Besides young celebrities, ad models such as real people and old or childish celebrities
were cast. Second, expression technique was deconstructed. Chromatic harmony was broadened to
include black and white advertising, additive and subtractive color mixing. Innovative layout
techniques such as collage were used. And also narrative structure was deconstructed. Third,

diverse issues such as environmental message, globalization, fantasy, feminism, everyday life were
expressed as advertisement appeals.

Key words: fashion advertising(3] 433 37), postmodernism(¥2EX T Z), decentralism(2544),
deconstruction(3 & AJ)
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