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Abstract

The purposes of this article are segmenting consumers by brand attachment motives and discovering the
differences among the segmented groups in relation to clothing involvement and clothing behavior
(ready-to-wear satisfaction, brand loyalty, purchased items, and purchased places). The subjects of this
study were male and female consumers, who were residents in Seoul, Korea. The data had been collected
during May, 2007, and statistical analyses used for the study were factor analysis, cluster analysis, t-test,
and chi-square test.

The results showed that brand attachment motive is composed of two factors: brand personality/
individuality expression and conformity/status improvement. Based on cluster analysis, there were two
brand attachment motive groups: individuality expression and status improvement segments. T-test showed
that brand attachment motive segments were significantly different in terms of clothing involvement and
clothing behavior (ready-to-wear satisfaction, brand loyalty and purchased items). For example, the
individuality expression group was more interested in clothing, was more satisfied with ready-to-wear clothing,
had higher brand loyalty, and usually purchased casual wear. Meanwhile, the status improvement group
had a higher perceived risk in clothing involvement, was less satisfied with ready-to-wear clothing, had a
lower degree of brand loyalty, and preferred to purchase formal wear.

The results implied that brand attachment motive is an important variable in market segmentation, in
which specific marketing strategies should be implemented for each targeted consumers.
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