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Abstract

The purpose of this study was to examine the relationship among Shopping Orientatior, Shopping-mall
characteristics, Consumer Satisfaction, and Loyaity in online market. Data were collected from 405 adult women
and analyzed by factor amalysis, cluster analysis, ANOVA and Duncan test using by SPSS 12.0.

The results showed that recreation shoppers to buy the cosmetics in online market, were more likely to perceive
the shopping mall characteristics, information, check-out convenience, and product price of shopping mall than the
other shoppers. Both brand oriented shoppers and economic oricnted shoppers were more likely to perceive
information offered at newsletters and e-mail of Internel shopping mall. Additionally, the more active shoppers were
the more satisfied and the greater loyalty at online shopping mall of cosmetics, Implications are drawn for the
information useful marketer and retailers of the online shopping mall of cosmetics.

Key words: shopping ovientation(<:%F -3, online shopping-mall characteristics(HE 57%), consumer
satisfaction{ B2 Ty loyalty(F X E), cosmetics( 3HHE
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