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ABSTRACT

This study aims to examine the effects of consumption values on digital convergence
products buying behavior. Especially, this study examines the nature of consumption
values that differentiate incremental innovation products from radical innovation product.
We first categorize the convergence products into incremental innovation products and
radical innovation products based on the degree of innovation, and then study the
differences of consumption values of each product group.

The empirical research is conducted on the premise that the consumer's value can play
an important role in the process of selecting convergence product types. Although some
factors related to function value has been accounted much of, various consumer values
have not been studied in the context of convergence product consumption behavior. This
research assumes that consumer choice behavior is a function of multiple consumption
values such as functional value, social value, emotional value, and epistemic value,

The result shows that consumption values of digital convergence products are made up
of 4 consumption values-emotional, epistemic, social and functional values, Also, these
consumption values affect the purchase intention of consumers. Purchase intention of
radical innovation convergence products is affected by emotional value, epistemic value,
and functional values, Purchase intention of incremental innovation convergence products
is affected only by functional value. Demographic variables such as sex, age and income
don't have influence on purchase intention,

Our findings suggest that choice behavior of digital convergence product is influenced
by several consumption values, Managerially, our result emphasize that convergence
products must satisfy the consumption values that consumers are seeking in order to be
successful in the market, The theoretical and practical implications of these findings are
discussed as well,

Key words : Convergence, Consumption Value, Innovation, Purchase Intention
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1.4 &

A2 1T 2 dAE 71&e] EgE /I1E A tekg dAE Jisel 28 AwHx
AES0] &4 SAHT k. 53] AnxE A HTE WAV} Sl TPAE &
oke} A2} F&8] AP Yk, YAl e T FAY dE A,
Rarlel AFASIN5S 28T 2EFAUPE dEA 7Hd AudL Aol &
itk o]5 AFTESL JIEd g A=A AFol7] e LHAEY olEH S
T 9lth et 2uAEA AssiA gAY B 7HE Fe) o= st AR &
A= ol@ee ZAn Yok A AT Aoz JHEHAYE Tve VCRY A A
391, H2 S0l JEY 43 A A=EALD BATV(E): Tlo|ARATES) Web
TV) 9A] o}d] Aeld 4EHQ ARE AFA Rl JI0GEE 5, 2005). o
2AE 257 919 J19EL AHAe SEAY HAAA JIee 29 BES dwdx
AEL 28R 59 U A=E sgod, 4EF 2= BA 4o

gxg AnEs AEe] 3 A dele HAAFe] 78 oledd & F 3o '

& FAAEY JEdle) T o)]2HY AP BT AR A HAAF] §
23 gujdTe ATA 28 297t ggted, 2 402 HARFL o] A o
g Al AEL Tofshes avlzle] FaIES Az ddsde] did ot ¥5
7] dRoleln Aol JIThPAZ, F4F, 2007). Chakravorti(2004)E HAAF
o] AFAYe] g AT FAAFol ZIEAF HF $8E AU YeelE 2
T3l AReIA Asishe 497t WPshe 9e', Aol vENIS) HEA vAE
oAl AL 58317 st Fol AR o oAy wEde S JiH. Gourville(2000)
& 710l g HAAFo] LnlRelA Tl 8L BPe] fAsME J1Eel He
71E AgAIE vt HAg oule] FHXI effecto] Basichn F3etaL, 7ol M
§7 EAF HaAFE] v ol FEF FAE AMAEANA ATIAA Rhe B+
Ax-Acka st

olgidt APATSL SR tEA FAAFA AHA2 AF AA] 71EAFA ¥l
& el /xS ATIA BahE AR A3 & ke 2% #5382 £ I @&
A 71dEe 1] Ak THAE 2, ol FAloR AFL MEse ol WL
). 53] Awdx AFL T A ol AF Aol ZFEHW] Wl vAES Y
3 59e AT Fohe SN ooy} glont, ol i TahE Teke 580 <
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3 X A AR EAG BE HNE AFHA X B 2AE ARl
ot wEkA AvAx A digt 1Al Y=g slelsie Ao) wi¢- Fasid AuA
£ oed] AMAS AF B2 Ao ARl AL AA BATS TRt
ZulRte] &t oA 2AslaAl Sl F83% ZXY BREE dleEid AWdA AEF 2
AMAL AZREE QY 7PsAol E71 diEeld.

ol2 Z35| Bl ANAX AFE AN HsiMe DA AHAL AFe] 7}
A= PEF LH7RIE AFshe Aol by Fesiths AL ¢+ ok 2y AWA
2 AFRA ol HAAE 4t 9Qlo s AupriXe] did A7 A9 olFAA
2w gk Aol AL ofuet 719 AelM Aosn drEL ke H2 F
52 as] HE AA2 AFol digh I7 JA] AR Gl obd 714 4l
A ATseichs HlEe & 4 ook AvAX AFY 8ol A BT dvvt 7]
%2 Fgol) A8A w4 2L VA JiAlG J1EAE i $99 old 59 7
57 EA @450 AFE Jor(d: 97, olHFE, 2006, FHE 5, 2005, A
ol 5, 2006), AHIAES] Fl&ol digt Adgkol] AF did 2=, AFel FHAA, A
Fo] g ot g7 ARSEY Wsk(Veryzer, 1998)7F WAL AF 8ol v
e gl IR JAPEJt. 2t HI A dVE 22 e FUE,
PDAE HIE3 AuAX 77152 tzikleld 2H3FQ) 7IXE Agshe AFEel 43S
Wy oict wuld QEUlE e R F Lee et al. 2000 AFME A, AR
7B aARERe) G vAE Ao JElth &, TS AFd 780 9}
olAE TRk 27T 2R 7FeAdel 9o, wlebA olel digk AAH vt 2
S3ch= 4L ¢ F stk 53] AF] Pl w5l 93-S vXE LMD AFE
2 thaok= A8 A7E 283 wi(e): Sheth et al, 1991), AWAX AlFol] g 24|
7AE BAsHE AL AnAd2 AT INE F e AEE 82e Fete HelA
AIFE 7 Bolglal wdEn

i B AFoME AMA2 AF] g AnpiAE %A FAEE e, o
& 2HPZEAEe] Tz 3E ulE AWEE BAsE g AWAS AEE S
A Ae(A5E A vs, BAEF ol gt FREA FAHOE 2nZixgke] #uA
2 FHslEa Itk B AFME AnAx AFoz 2RAHAIIE AR 2R
27 fH|FeEl2 @37 BEe 58 tAE Ands FFe)7] wiEd Il A%
& AZolgta & 5 YA T, 2006, AARNE, 2007).

olglgt AT 2L 3317 Y3l o123 ujFelA An7EA], AMHL AFL B E
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AWA2 A i 2017 BE D Tolo] e vIE 2 Sl @ MY @
Ay Aolct ol ngoz ZnAs AT AMINTEES vk F, ANAX A
o gaMz Teldlme] GRS uAE 2uZl 29UE A Zold whAtoz ¥
A5t uigoz oA olEd AP ANEE £5% Zel

4% o

I, o]&4 w7

1. AHI7Hx|

AHAEE ATol} AuAd} AT HNES Feka, Al F43 7HE A
e AToh} MHIA2 FujEo e NS J1X] #E ERE A6 ) 9
B3 AelA At FFshe 1AL ot AFoldt A2t AFde 7HAE FA
08 S PEg dATsiEE Aert SRS 7Hl(value)dll diE Fele B4
& RolollA] tlokstA AAER Y Cronin et al, 1997, Holbrook, 1994, Zeithaml,
1988). Hirschman and Holbrook(1982)& An|A}E0] A|Ztsl= 4M]738(Consumption
Experience)2 FA s|dont &30 uigt W& ZL oA Lw|7hA|(Rational
Consumption Value)t ZAgol) n|&EAdT 22 783 AHPE|(Experiential Consumption
Value)E 25 X3t 3¢t

2HP7HE QubAQl ] F vl Oig B3 7XEA PRIt LHRE AFAL
2 Wi vz g AMgHe] gow, 7] ARk AT Vision et al.(1977)) <3|
A Akt 252 Agle] ERe PANES w3l gutEelr] dizel
FAAQ vl ojd & AFont Aula FeidiFel AAHAL FFEE wH
ojdr}y BI A2 EaA Y] e anddE JIXE B3 A AF Tl
PFo| JFe mAhs ANESe] 2o AL AFstHciEhi], AAE, 20006).
Holbrook(1994)& 2M|7kx1¢] d-S AR HSAN, 2u7HE 7EEeM 20178 3E
guksle AZont Aulzske] Ao o3 aAFFA I ABE. 2
= RTon} Am|AE AR AMAE(Value Creating Consumption Experience)<
Agscia AdsiEa g7AZ 2R3k Ahtola(1985)¢} Tse et al.(1989) ZM|7HA]
2 344 2n7iNg A2 2R Bt 848 AHPZERE 71RA0 AR
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272 227l AT =S W pojadstel e gHske A 52 Eske WY,
A2 2upiaE A, 0, 718 FR 74F 58 Egitia sk Campbell(1987)
o olg3t JiN g FEo] AT AuAlsle] & ¥3lE Rogda FAsgiedH, It 1%
s R AEdor A% F7sie #F AV dd Lniasle A4
Aol H)a ki s}gde). Sheth et al (1991)& Az 71X Foi 583] 2njgEat
#3849 71K §39] 2HAE AAEGE 2EZIAE oF AFeld BA=d s &
H|Z7} AR Ttxloltt, o5 AHIAEL oW AFE, AFHY, BA=E 9% 1
gerse] AT 71%E X, AlEE A, 2A3F U], AAF A, ARE A 5
9] 57AA] 459 2uZiA|] 7lZste] AMeEPE-S kil F7Fslrt. Sheth et al (1991)
o] gkt 57}A] An|ZHAE At oheF 2o g 5, 2005 78~79).

AR, 71548 7FX(Functional Value)= A2 &gol&d 7128 7Ixlelct. 7154 7}
A AFN} BA= So] /AE EPH Bl A, J1%H A, 484, WA,
74 5o 2RE £29 rixoltt, 2uAFo vAE ATME 71%H THIE &)
Ao AesgEe gdels Fo3% FUog B gk

E7), A3l 7FH(Social Value)e ALBH &9 25, AFolt BA=S AHFH of
o)z, AH8E Fold Fuiztel #AA ulRd] AZdHE siXelct &, ofd AFot B

g £8 g2 ARETG A a2s =2 F YA A A AE 4B
02 e 4 g o Axaie AFon} BA=ZRE ALSH JHHE =4,

AR 77 7} (Emotional Value) ojd AlFoh} BA=r} fiddks =god 7
A= Ael2RE A6 AZshs ZHolt). of® AFolt BIA=Tl IRA, BAH 7
A, AnA 24 So] ER% =42 JAAY ofd 23S ts 1z o 2334 1A
£ 7HAA |

YA, AAF 74X (Epistemic Value)e ojd AFolt BIA=rt 3r14de fdshAd
A7EHS ATHAY AL H2AD 0 AGEHE X 2HEL AHE A b
Bl Mg 5L 1= A9y} BrhErY 5, 2005). A A e BAE=TT 4%
HHA HA=Z R S, 5704 Rl ARe AEE PRI s, oE
=2 AP 5 AL wrle P} ol2id gEAeln, NEEH dYdE FT
Fax she 2HAE] 71 AEe g4 2 AdgsFel] J3S niXItkSheth et al,
1991).

opxjekel AFgHA 71| (Conditional value)E AR} FWsH= A8k AMIAEF
ZAEd gare vl Agolth. A JE ANt Awsle SR4seY 7 &

dm o o
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7o) AgeA G 7ot F ol /el AlclTE Biele sl Hdl
oujojA|ut, Ao} 7lddels T4 o] KIS AT FLT AFolRte 3%
o wa} 1 7S AT 2EALT] Ad oM AH|AEL el AT ARl
we} Aehe S dsh=d 488 715g 71 digksel disl 2 7IXE =2 Aol

9, 267HE TEEd 2R BN 7R RX2A AF T 97, AFH
o] Megs, ndce] Ads So FAPHY JF nAch EflolEd Fab ojEL
IR} Aol zel] @S nlHcka AASHIrHRusbult and Farrell, 1983). Chang
and Wildi(1999)x FZoh} 7HAnct AR 7pAzt Feldzed 7P $8F a]lde
HajZglon Sweeny et al.(1997)% 7F7F pold=e 7 F83 202 AABIA
t}. Sheth et al.(1991)2] GFolAE AHIZIAE olg3lM 2n|AES] TE Fuliel wgE
chifl AelalE, ghh 2ol v olsde] nile MeElFS AWt Pope(1998)9] AT
dME AZFES ZAAEHE 2ETL Aolsithes A waed), A5dT A% A
Exjo} Wo] AL ARZA FRAL, 2@ AEde Beele 71%d 7HATt $83)
Al et olg} SAHAl QR 520062 ATlA olFFA A= e 715
FHxet AAE A AR Bl F23 e uXL, TAE, ARF 77 AA
A Bqlo] 223 J3e nxE Aoy Jehyrh Avslel o71%(1998)8) dFellM
Had g AL 71%A A% ANF 7B TolgEel e viAE Aes Y
ik,

Ay A7E 238 B AF] FulodR, AFRFY HdgF, BAd=e] AERBT T
& Ausied QoM 2HZERE wie fEditie 2Ag BoFu i F sPAe
R 208%0 DH BP0 B2 FHERA AR AdES Akt jloiA
d&go] Erh= Fojrh(abd g F, 2005).

2. AHTA RIF

gAY AMAAE Yo s Al i, Jea ddlzr) $REe We ovle A
gt 7l&, 2Eln Azl §EE @3S Deheul(Hanson, 2000), 1 A% thgRt
AuAL AFo] ST Uk, ANAX AFL UAE Jleg WA= A, UK, A
FE2 77180 A2 §3E AFL Tk F, FA 2 s ol 8HY ofd=
2 A3 A AFE M A2 ¢ A =9, Az S5 5498 AR AR 7T
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Eo) dh}e) Wgko g F¥(Convergence)® AEFolet & 4+ k(Covell, 2000).

AWA2 AT GAE AsAgMulti-product interaction)olAl= 1 HAE A¥HE
Z oled), OAIE Asdgold AREe] A5F N1E AFE rledes dASAY &
= Roels 5 Z ya ool #AE dvsie Ao, A YAdME Ot
Felg vge 28 AZBunde Produch o A& & glow, £3] 1 7Rt oA
Z710] A Ago] T HERE(All-in-one Produc)e] HE|Z AFEHE= Ao AW~
AEL uFda 8 4 9Itk(Bayus et al, 2000).

ZHE 52005 HIE AERg BAL Jxe AvAx AFe 54 Fbidn
AR, AWAX AZL TA AED FsFgo] AEHY ohd U EFAFY FelA
Hesit) & B2AIEY 48 F BLAES 743 479 AFE vt 7 £ 1o
o] chel AZTEE FulE F e £5E2AEPure Bundling)?l Ajolth(Venkatesh
and Mahajan, 1993). B4, ol8jd ¢#5EgFd= ke AWM= AFe| 3¢ 244
o] W7l AZHE AARA $Y F ke 54l itk AA, 9d ERAFE FeA
el ofaizie] AEabel Al == HAA 5 U #AE wiges ¥ £ gt
(Bayus et al, 2000). YA, A5 FLAF] A4S F2 7He &7kl A 3t
gz 71&e sptes sl g AAX AFL A Ve B A Tl 278
ol o7} gr}. AEAHoz FWAXA AFolF TAATNY tiFY WAE vIBGL=
3 sfolga AZTolRl & 4 U} o] FFe| HE, B A7 dites AHF 2R
Harle olHg AWAX AT FFPoRly ¥ & YTHIANE, 2007, #HUFH<l,
2007). AA7I9} olFd BRI||1E Wi T & gar, @l AF Fu= 1=
AR} oS 2RIPIE A $Y + Aok §3& 7R 9] mEelo.

3. 2RFAI

AT gos TR AES Adact. ATl Gt 7HY dield @ A B
3 ATolAul, 2003d kA3 Mz L JNFe] 2RAAIP SAEAHERAIE, 2003),
A 2RAWe] w2 200438E 20079714 A AAHe= o 6707 Y] 2RIV
7} Bujg Acw AgPda sk uhd 1000013l 1% S VST e 2R
27] AL A AdIAe] o s JEa ok 20054 7IE FU 2RV
B4 oF 3ul o2 dEErHR&D Biz, 2005).
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20030 7i2E 2EAAVIE A2 tekgt tAE Z1Ee] AEHEN ATAE FL]
o A=Y =X Fe sty k. 2ol FaTld AFA R olF 7
S ZE ANE 223 ol%a AFITAL N5E /M AFel FRE olFed, A
Z 0] gRelN dAez P2F ANSAY ¥ s VEAR 7 2 54 <
HAZ ISR S5e/Ag, A AR Aot ¥4 ¥¥, AE/AEe] T e 24 &

Al
A

B ), ABANE: 29 A W), ol F QoiF7), Bl Foler) B)
s AU Wi AFE

03 AR Al EAR Fe /IeE 21 JE dEEIHE TS

= &% A8l Jrh(edFeel, 2007).

4. MF K1t AH|7HK|

AEA 2AHAY 248 Fulehs AAF A4 2 73 749 R AR 7
Zo| o] HAA /A4 8A(Incremental/Continuous Innovation), H34/444 §
Al(Radical/Discontinuous Innovation) 522 70d3t & 4 UrhRobertson, 1967).
Robertson(1967)9] 7 olFol= AAES] A4S T3k 7t ol JF=o,
e FEAoR A a1 IS FA33 /IEF A KChandy and Tellis,
1998, Garcia and Calantone, 2002), X2/A44 il AFL 7I& e B
Hagte] gFAHNS 7pd Aow AR AFE HE W] Bk V& AlF
So) &3}, o) vl SRR/ HAe Tve AFES 2L MER AF
o] U= Aoz 2uze] N PFHES 7HALHAEAT F, 2000).
olgidt Al VjEe AWMAA AE-L TRsh=d A8 & dok V€ AF AL
MIAF)IL 71EAQ] AWAA 715S 28E 948 A AlFe] e, 712 AN
ol 4= gIgle WA 8 AFo] EAgt), @A AwE 3 2ol digd A A
AT 2RV AS, JdFATON} o}F7IFo] HRE 2RAFS Havle &
Al AZol, ZHE AL/ sl dEEIHE, VER, HZls)o] o] Al
2 AToZ Qe BAd Hiog FRE F Yot

1 oj2ldt AWAX ATl tiF AnA HE BT 782 FHAAFA P 2nA
Agre Awdsi= Ado|E(Barrier Theory), #W¥o]&(Phantom Theory), #73gol&
(Prospect Theory)s-& °}83|A] A% + 3t}

AR, 71Z0 YAD A2 AFS 7Y of 2HAEL T AFe] FL 7P A
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Lo} AT w3 AN o g $elt 8ol g AFeg olojint Ram
and Sheth(1990)= AL 4-831= ©] w2t vk A 77 (Value Barrien),
AHg A (Usage Barrier), 9% 9 (Risk Barrier) 22 el gick. 7R ol zjzte
Hole W5l AoT YA WMo, Ao A, 7] Ao vwth AR Y
ojgt Alald AFuE F& £F uiFd Arle Adoln AFPHL BEFAA dEdd =
gtoi} ARo] Azt 9130l AT AL gt 237] uhEel] S doMEd &
A HAA AAE0] ZuAte] o] 1A BE FA3] FEAA JIRFHE oMok &
o}, =3 BZFoh} Al (Tral Usage)d 7Fs3Al 3t} 272 uie e
vzolo} gl T3 712 ARRETOIN =A BlohdA] UA sHAY 23] AM-E ©
Aol stod ALg S FolMof AN, AF4, 2003).

EA), AWelo]l2e AnH|Re] AAT tis] o] AR A" HAA AAFS 58
3 wl ks Aoltt olF&(1995) wiEd AFAES viHEHEAFoR s, oA
o] 7|ttt Al Hol AFe Pl FFS wlAtia sI5irt F, AAFe] AFdh=
Hole A H1, 1 AFe 2AZ AAES FreA =e Rolth. AAFe] &4
o] Aol B wlH e AR ooz AAEFS vimA il tixasH(Contrast
Effecty7} UERE 4 91, vl 23 2xEluRle AAE £ did 971 APl %
Zo0] Hylsh= E3}aT}(Assimilation Effect)7t FERE S5 ok, 3, AAIE &40 o
3 It AR Aot Zldol Dol EAY @A Frishs d4 ddde] €93
(Consistency Principle)e] JER}7|%x. o},

vpxEto 2 @Ho|Bolct, Al AT (2001)L AAFE FEolM vt 7lE
0]2](Gain)} £H(Loss)ell gt FBH 71, F 540 9 FFe|| th=rk= Kahneman
and Tversky(1979)¢] @ol2og Awagrt. &, AAFY 85 ddispy] Hsir=
AAE F40 T2 &43 9FL Sole Ao| "¢ Fasid, A Axrt AEFS
M) AR 4L A2 R $HAeAE Folok ke A& 2nidin.

olgfst APy AAS Qok B, FAH AAFA Wike MELold At
wilE Ao A&A AN Ay Haleog Z4E 1 Awrt ol oEE AR
a7l 2EAQ ZEAAFe] 2TEE RE & F ok A5HA A= AFY
Agol= oln] Al EAlske FHElmele] AE WilAY BARE] A4S wjoto}
of 3}7] wWiFel] 71& AFL 71N $4E Frsjo} P} wrA EH FAL N2 7t
glx2l2 e AEzdge] 27EY] fie] mAEe] aTske AMEE 7RIE UA
S AlEske Aol Basitia & 4 iTh(HJISE, BF2, 2003).
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5. 57 24|
ARATE TR B 2uPIAE ANER DHE DAYl Be AR g9lew
WAs A Tl AT A9 Sof ARAA JFE vld APl Erke

%+ Yotk 53 "\ﬁlxl’%ﬂ?ﬂ AxsAY A o] FESSE 2uiEo] Al o

7l 2l2ag = AZsn Q] dEe o1F dold 5 e 7HAE Agsor &
o e B d7edE AuAs AZ diFd 2MHKE %A 7E] 2eH, o
W upiASe] Trlelse] JEe vld ZAQtE BAsEn o E=F AuAx A
Lo HA A=(ASA A vs. D8 Fao| wet TR TAHOR vt
FAYe Fosieln . ol TAlAeE sk §id B ATl ot 22 It
A A7 ZAE A3,

AR, REAQ AvA2 AT RIS FAAN ML AeAS AFE B3
AT e 2HZEZE o ZA| TAHEAE EAsta, 1 A#e] AR Beee A
zsro gx ANPXE Hohaith 29 27INE B3 AHAE] AHAX AFE F
& A1 e £ £ &7E 5T § & Zolt.

=x), AAA Ao dol Fujelxe) G e 2HPHRE FAIAE I5H
A AWAL AZY 8 HA AWAL AFLR ol TR EAFe R
ANA2: Fewel FFAH] BHo) e 2MPIAE ol

AR, ANAX AT B0 wet Fridlzel] 9L viXE 2PH] a91E wials
2AG 3 2SO 278 5 g TR wHR A AR &, Adx
AL ¥ Aol g2 25D oY AFe =&FoeH v AIE Fol
3 3t

rTa W,
e
e
)-

1. 979 44

2 aps g5 g8 (FE Do BE Higl Zol IFVL QER, AMEERAL
FGI(Focus Group Interview)E %3 71& 47| diul 2RAL7 Z|dske 2HIAE
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o] g8 87 52 BAMsgrh =29 olojdols Uiy nH"E @9, ZIe A, 7
B} 97 ARVIEFS AEAY IAE AXAN Frletd 232de ST

olZA £2¥ ZRAIAY] AF Al UF F84 2 VK e 2RI}
N2 AnAs ASAL Aekste] anAEe] A ik Wadsto] 7} dxel
PHNE FRFoR 58 F Y@ A ve-E Ho & 3lv) AAHl
(Gang Survey) JE|2 A3t

Ao AL E ZRAAV|Y) hd An7kAlE Sheth et al(1991)9] F7-ollA AAE
Ftol=gele vigeow ARl AV} JERE T3 TAHY FHE =E3UH(Sheth
et al,, 1991, Pope, 1998, Albaum et al, 2002). ¥ QATFME 7|& A7 LT 3
Aoz 2RAYATY hF 27 SAFEE NEEtAct. 2RO diEE 2HP7E
ZAE L Jaalr) 18 WA AR QERE FBE, 3070 BHE ==
3070 23o] =2EE AR AF7I 23t BHENA HEE Ao, RHENT
He AR AT} A g AR ZFstn ke Wtk A= £
Ao AEAAL zt3 Qe ATASH sy AFEHIFE, WE, 2005).

(H 1) 2RZL7| ZAMHNL

ZAppY 2054 3§ oy 294

2RA27] A
2R AFeAR B

QATH, ololtlol B4 2 FF A%
oy, E4% MD, B YA et

&4 MD
Sawp | BETE 49 9 22327 oBIE AF, 354 AYFR
| TAREE B olE AF, 434 AgFR
- 30~40t) 2EHA7] AR chAdFE A, 324 3

2R U= g 9 84 7t

A i AZ ol 71:=A) l-—.g__ JFAE =
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F o] ~0 E[l,o_] o]A}
O | =t 3, sodvdonh i, sodvdony | ST AOTE O
shgo] 3% 7 23§ T
i AE FY 7P B 1A5F
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470 ZI{HA HBO| ABPIX| EES Yo LU A3

ZAL2 ANkt olEd AL B ofd FEESe] AA=es HFHes ANE
2o dis) FHElFIL S8 2570 £3& st 158 7PAAE 2 PR AR
7tE2 stolE 8RS HESEES signt. Agxog Add 2570 B3l 2R Favl
Fof #E Y8e AU HEta sl AeR veh A EHErEY(Face Validity)o} 2
247} o Aow kgt HFHow Hdd 4vPkA ERFEEL 5A 2FEA
Z(likert Scale) FENZ AFEAo] AAFCE. HEA] AAE dEH SHYESS &
2yoll VeR} k. SRS 98 P2 B b 2 Ad, 2R Fav] #9 94 R

=, A%k 2RFL0] A4 aPiAe A 2 AR ATEARE 54, &
o|Z2ElY T IS ZEA N EFARH.

38, sAAS A& HA 2EPAVI A Hal 2R dE 7o
=2 2457 dA 2 AF tiF A Reg gee 3RS o 2] 233
o} o AR 0|27 wiRe] A 71E AFPLIIG AR & Tls Eotel
o] AZ AEL A5 FA AFow o9} 2] VEHA L AFE HE JTF
ol 234e ¥ AES 928 A AFo Aot aelx F /A S AF
o] 3 Axe] Bl AFs) 98 siHlE, 2, 2RAPLV] AR7L 10844 &
Fol AHEE AFE ANE WIS T 2, WEelPAo] AR

(B 2) 42 #4 U8

3 = 7 3}
Hx B g/ 4 Y g9 2 P4 A
ZE AV B4 QA/HE Jagel= ), A spojelA 714 2R F

=t BT

714, AR, e, dols, €4, 3714 §

2EALI o P

a9, vudd, ARAH, GA7IZE 7 s

ol el B We

AEgE b, F8 A T

QFEALA Ws

Ay, A, FAF, FARF, &5, F9 5
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HEX HHEHA HEZ ) EHEE HuMA HE A
" (2015 3 2RYLI)) B2+ EQINIEHAHE 7| 5)
1
T - £~ IO~ B
SBICI S HAVIo 3 WO HAMS BICIS HAT|O 2y HEQ HAMS
cHiER| A RE Al SVGE Hot RE SN LM HATIS
CEH B E XIS SR LAY IS BiE(2] DY BE A SHUE Ropt AIE B

(Qlé AN AR Y Oﬂgf)

e as gumE B2 NLCER

a . - BOIEOILIPCR 2108 A & & M7171
R <Tiol2hE BAsto] Wl oot M 75T
" o A HB22 =N 7 Btol M Z ok 21 0ILE Of 27 Bl THSBich
iESIST HESR 2R st Up/slol M ol Shse 82 ot 23} ek

- CLEEE ;
ool 38 S8 B4 14T Y g
[ 7“(‘é‘“‘l 7|, dd AHE B)EH

-EHol wg vao2 5

kol A28 AF AA] Bk (2d DI 2o B3] 19 A4 BRee 4
ZAHGang Survey)o= ARGEITE £ Al AMSE AN Bede AE M0 g
e Adetgict. A 7t AXE B9 7HE AL AF A=} Feiel= Sl F
e Frhe 71E A7 JAAli et al, 1995, FA9] F, 2000), AFAA ] g L)
7Ha1e] e Hlskedl $HE T Wi 7HEE Aol A

% ol

2. Xtz £Z

AR FRe thest Be AAB B FUEG. o 0Bgoz THY IeAE
AN YHF 4005 9 oPel &S, 40% obe] AR RASF 2wl W 1209
& oo ANl Felz WAL Ak ANk FoilEE Sge] ool
2Rl R F2E AUs A, TS ANFOEA AT O olHl=E &
sick.

D dsE/EAE AR 2AM] AAEHA gdgtort, oHIEE Eolvl sl AF rie d¥g odd AR R F9
& AABIRE.




470 HHHA HEO AU THS YO T a7

HE 32 e FEESFES AYE 2EYavld Y 18), V1E =
A7) BeiA Y, 2P0 BEA(FY/ES), FGI A7 58 i f9 2 £
B 22 7|22 A 3 ol wal PREFSE St SHA] ATFFAEH 5
Ao thes ek AEe oz} 75.0%, A 25.0%E FAEe] glor, dAjdi:= 30d7t
37.5%, 4007} 37.5%, SOth7} 25.0%= TAE] e ez JEhgth A5L 4%
400~5505H 29.2%, 600~7009+ 30.9%, 800~950% 14.2%, 1,000+ o]xke] 25 8%=
Ueltth AFFEE B olgtE AF 742%, S5FY 15.0%, Ut 10.8%= Ve
EAA N 2AR d@0F 7o BARNESE SAAES vus] & o 2RYE
T F g AAF 5o e HY Ag & F YTHEAA, 2000).

3R, 534 WA 71E, B FaT)sol BAE 953 YA 549 2XAA9] Tl
=RH3.98) 7 JdEHAHES Helr)so] BB WA A 549 2RI
Tl E7H4.11) 90962 ZFRAN o] EA VERETH=-1.761, p(0.]).

1. AHP7IX| 2&58 ffst QURHN

)

A 2RAA7)) giF 267k FIES F23 2 Jlo aglew Fokpr] sl
Q9RMe gt EMubELe 2919 5 HAsetEA AREAS Hoig 1 39
B} Al B5L AA7] 48 FAEEM (Principle Component Analysis)-&
M1, 2919 s o g EEIEe QQWRRE B3 diFe Hudd(Varivmax)
< olgslrt. #4 FAoNE 2IIAAAAAIE WALK0.37T Lattin et al,, 2003),
oz 2914 AR} 2] Y= TFEL AASL, Z 8319 2AFk(Eigenvalue)o)
1013 99158 B FE3)9rh

2RA A= (F 3o Yeht 9ot &2 47 8ol HA 2 51.6%E 4
el glo] e AWES 17 2o FEHAths AL ¢ F Uk PAFES
FAog F2d @9l vl siMs] B, 891 FAH JIx|, Ql2e A JHA,
82138 AREA 71X, 29ldE 71%F ZHAE M 5 Qo &, Ax A FHA TS
¥ 27EL 7154 79 dagged, 21 yES A vt A 8752 L¥AEY

ro,
|t
o

J

oft
ox
tlo
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7

VL AT AAA JHAg BAEE A2 vl tekdl Ajnjek A% 334
279} #o] glon, JERT AVEE) tis) Avisla, FERT WA etk 22 A
279} Belo] glr}. T2} Sheth et al (1991)0] Akt 432 7Rl =&EHA Gt BA
EL o § Ay ATNNE A 7HH7 BEEA @ AT Al v, A
9, 2006, Lee et al,, 2002, Sun and Collins, 2002), Sheth et al.(1991)-2 AF-o|| w2} 2-8]7}
2|7} goleiAl £E2E 5 Jria T3 AL w2 Aol AR 7HAE A g vl 7t
2] 747 2E 8 AL B0 & F-e7} gicka gt

28RS 23 F2E A A7 9UEL $EAENEH SAE dFo)7] "WE
o, olg ZAEIES] AIALE AT Ayt sith. A=t o= Fxoof k=Tl
e BYE 715 gloy Nunally(1978)% Aksl#et a7 24 0.6 opdold FE3}
vtz 3tge}. Cronbach’ s a ¥4 A}, 471 831 BF 0.6 oPFe] AF=E: BHoF
AHE 33,

(& 3) AtI7kR| SMYRS0 20184 Z}

s Bl Q1| 82| 23| 894
2EAAVE ASEE BERe w2 5 Qs
ERALIE ASSHY 8-S =2 5 dS
2RA27E O H;FP g AFold 781
ERAA7E Al AUE FE AFold 561
ZEAX7I7E ol W Aol AfEsH 2 A 29 442
ERALVE NS FaVshs OE AIER 71%5°] Bl o 744
ZRALVE MEE VNS AT £ 710
2RAIE AEE 2Ede] AlFolgA F 608
E2RAAv0e HEYR 7Tsd 22 AEL 7150 Yol Fo 602
2RV e A4 BEY £ e AL 7150 QoM FH. 565
ERPNE AAFA Bilo] B AREC] Bl AMB3IA F 760
2RAYANE AS3HE ARRAE =2 F qlo] o 721
223271 U5 2 25 AFold Fro 015
2RPA7IE NAA AFE e F SloX o 428
2RALVE O Aeg 71%5e] oM Fo. 674
2R A2E A2)ee Bed A8E 7FsatA & € Aold. 577
ZEA27dE FHHLE AT B FYT7L SloM Helsi. 567
22X 6 3Py B A Ul oA Fo 507
Eigenvalue 2972] 2.445| 2015 1.860
AnE E4H%) 16.510{13.584| 11,196/ 10.332
Cronbach’ s a 0.794| 0.654| 0.608| 0.619

KMO=0.740, Bartlett s Test of Sphericity=556.367, df: 153, sig=0.000




HHTHA HEQ AHIH] EEL Yot SAE A7

2. 3HEH

B dApaxiE AuAA AE dig AujAse] il 2 9% 2A(EHEDE 2
FAS BN6] S8 FrldEE F4EE st IARNE AAEI AAA SR
A (Hierarchical Regression)& AME-3tgtH(Aiken and West, 1991, Dooley and Fryxell,
1999). $IAIA FARA =] 1dAME ATFFATE HF(EdE, 98, &5 9 F
Astget. 22 Al E S8 AN JA, AAF 7EA, AEE T, 71ed 7R
o] Fa¥H(Main Effect)E 3311, ¥4 2= & 99 2o

WA, 2upriAe AR HAAEe] Fojelezte] AARAE A SHAe o
TEANH WsE BAT 2¥ 12 3Fe] BAFeE fofstAl &URaLF=0.961,
.09, AFEATE wse Fuled] foujdt e wXA] g AR veiuy.
theo g BAMSe EPNSFE BT 593 A4 23] AEe 33.0%009 3HY
& EAAc2 {oudt Ao JEPITHE=5.370, p(.0l). 3 Al(tolerance) AT
B 0.500)430]1, VIF(Variance Inflation Factor) A% 140 ol8}o|=& (Hair et al,
1995), B A7oA A= WFE e OF5dAAdY BAle g 2o udd
it} mekd AZs)e 248 AN At E 4 3l

B A3 dA A AunAax AFe A 2RH JIA(8=0.183, p0.05), JAA(R
=0.431, p(0.0D, 7¥53 7F(B=0.226, p(0.0D7} TFrld=e] FRAA FFE vAE
Aoz Yoo AkEF JHX(8=0.017, p)0.05c Tulexel S WA K=
Ao ettt

(E 4) 3H2ACEY JUHFE Foi2%)

B t-value Tolerance VIF

3 4 488"
A% 187 153 1.220 225
E F -292 159 -1831 070
15 25 .000 .000** -.309 758
(BARH) s -166 430" -387 700
7 g-] o -192 224 - 857 393
! -.025 268+ 094 926

R*=.049(.002) F=0.961(/113)




G 4719
A 122 1.350%** 0.750 1333
NE F -113 -1.367%* 0.898 1.114
A5 -048 -589%* 0.942 1.061
3¢ -053 - 614 0.835 1.198
asy: I O = e -033 -.399* 0.916 1.092
RAA2H) e 008 090%** 0.827 1.209
XA 71X 279 3 495 0.963 11.0391
A 714 398 4.871% 0.919 1.088
A}31A 71 017 0.211* 0.915 .1.093
7154 744 226 2.812% 0.954 1.049
R’=330(269) F=5.370("100)***

1) *p<0.1, *p<0.05, **p<0.01
Z7) 88: DO:NEo3}, DU, 7HRiE$u] o DOF, DR, A DO:ojd, D1:gA

theo g An7xgl A58 YAAF Foldxszle] JAFHARAE BT $EAE]
ATEASRE wbE FAT 2L Aol FAHLE folsiAl H(F=2.043,
.09, ATBAEE Wss Fulexed fould JFE vXA g AoE et
o2, SAMSY SHEHsE BT B3 Al 2y Ayge 15.0%%eH 394
& AR foulgt Zeg sIuhF=2927, p(09. 33 @A(tolerance) AFre 2
% 0.5001%0]aL, VIF(Variance Inflation Factor) A= 140 o|slo]= 2 (Hair et al,
1995), 2 AN A AFE Zhole 5T FAE e Zee A9 F
ot mehy AZs7le FH8 AN g & 4 qloh

B Fst odex #al Anldx AFe 7% dl 7HA &) 7EA Fell 71sE A
(B=0.185, p0.09% TFridzel FFE wiAe Zo= vehton, A A8
=126, p)0.05, JAAZ 7E(B=.056, p)0.05), AF&& 7FA(B=.042, p)0.05= 77
o 9% & nAA g2 AoF JEkit

dA&d FAN AR AFY A QAB(B=-285, p@ODF TR oAR(B
=0.175, p(0.DEhF= ATFAEH ¥t Foldze] J3e nixle Aos vElith @
o] v, JPIESTE ol 4733ke AF Aavlsdd 23E € 94 A AvES A
Fo] Fajelxe] gL nixE AL ¢ 4 Aok 2 9o JE F, &5, 1Y, 42§
o] W Fojolzo] ot JEFS pX|A] Rske 2o g JEebdt



476 ZHTHA HEQ AHJHX| £&S AT BAMY A7
(E 5 3|HEMASH AUME F0i2x)
B t-value Tolerance VIF

PAES 11.025%*
A% -.258 2,601 811 1.233
& g -038 - 418+ 942 1.062
194 25 -151 -1.649*** 952 1.050
(BAEY) &g -117 -1.248** 910 1.099
7S] o 144 1.564** 943 1.061
4 -.017 - 178w 866 1.154

R*=.098(.050) F=2.043("/115)*

AR 10,748
A -285 -2.801% 0.750 1.333
= -008 -.088** 0.898 1114
&5 -.147 -1.612 0.942 1.061
s} -.107 -1.104* 0.835 1.198
A | TR e 0.175 1.892%+ 0916 1.092
(A=) A -.041 - 420 0.827 1.209
AN 7}R] -126 -1.402% 0.963 11,0391
AAA 71K 0.056 0.610*+* 0.919 .1.088
ALElE 71 0.042 0.451** 0.915 .1.093
7154 744 0.185 2,047 0.954 .1.049

R?=.150(.072) F=2.927("%/100)**

F1) *p<0.1, *p<0.05, **p(0.01

22) 82 DO:TE0I3, DIThE01, FRIEST] o DO:F, DLF, A: Do, DI

(H 6) HIEtAIs xto] EM(Slop Test) 2t
443 A AuRs @ il Ands 2 zlolBA)
. ERED 9= 34 ) B A% Aol
B t-value B t-value t-value
7153 744 0.226 2812 0.185 2.047* 1.734*
i . anl — mat D )]
slope difference test t= [(Betaforgroupl — Betafor group2 )|

\/{Sb' for groupl ) = (SEforgroup? )’
t-value; ™ p (001, * p (005 * p (01



ZlHog AWA2 AFY 37 2 glo] 71%H e Tulel=d fronRt F
3 mxE Ao uyehgrh AdA G 4] fsiM HE Al 2ol
(Slop Test)& AABtgICHJaccard et al,, 1990). 2123} 90% AZFEeM 4 HA
AW A2 ATHrhE 957 g4 A2 AFA 715F 7ERE FoldEd wAE
gol o & Ao Vel

1. 29F & AR

B il 2RAVE F402 dAE Awdx AFel g 2¥7kA7L Teie
To] mxE gk BAsigled, thed e ZAIE dg £ Uk adeAe F8l
AujAx AE digt 2uP7kE M, AAF, A3, 7153 IR T Stk
AL wolat 4 odrh. /1A 2npFERE ArA2 AFe] YA Fxd w2t Fejel=d
nlxe ofgfe] tiE Aoz Jehygr) 93] Favlsel 2R AFE 454 A
XA gRALE Fiote AFY 7154 JlAgte] Fuleet Be] e o=
eldc} whd ZbE JEEHEs) YEYA J)5e] ¥71E 9EA A A9 2R3
)= AAZR, ANA, 7158 A cor P dxd FFE UAE Ao Y
ol2lF G Asp= AwlAA Holel ulAE olEd sXAAVIS 2 IT/UAY A
2 AEL A3 wefshe 71959 wHAY A el o A ARPEE ATl
},

WA nlAE o] EZHeA] AAPE-E AHEd o Al 7R 2% 5 S

AR, B A7E ANAS AT U 2u7E7L 715F Heloht 8 e ZAIA
glaz9) e o] AHZEA olgldl Tkt AmPIAE FAEo] ke e HoF
ot A AT ANAA AFo e By 58 242H 9389, VIEAF
o Uigk AA 99, AnAEY Fi&d UiF BE T3 2L oA 8id 2L F
I kel AT S, 2005, FYZ, o]EE, 2006, FAT 5, 20060). £ A7 A=
AWA2 Ao gig 2uAES] &7 AME, AFE, IAF LZEAg 2L Hlold
= 7ixgo] A4S HAT £ YUt vlF Sheth et al.(1991)0] AT F3+4 2|

AN

&



478 HHA HEQ AHTHX] EES T MY A

NHE 2R Qgov}, olAdF An7lA] olele] thekkt AuPEATL £, ol &
H7k7E el o] AuzbA] oY 23 S WIRitE A& ARRIFL
p=g

=4, £ AFNE Hale] Fxd me} AMdx AFE = AlF(Hedonic Product)
3 244 AE(Utlitarian Product)?] AFez FRE & Joke 7S HoFx 3o
ale] Ayt 2 Al Al ANAL AEY BSels FAMHolx, IAHAU 71
vlolzel] JuiAos & e vixe AL Vel dEed A AFe 54s 7
T Qlcka BRE S 9ok b HAlel Axrl JujFog ot d&A FAl WAL A
Z2 974 7154 Jxgto] o] FFE vl o & W 48F AF 44
S JHA 3 githa sk} ok AvAs Aol sk FYd FAE: A A
Tof we}l F2 whgo] gelol dtk= AL ARK F3L ¢lth Dhar and Wertenbroch
000)E #HHA AT A8H AF U AujAe] FEpde o] adE Ae B
r}. =8 AEQ] A w= A4H JRE 2 AFl diE AR Bt Bl 9
o Fri= Ao| w3l AFEo] ¢J7] uiEolck(Batra and Ahtola, 1990, Mano and
Oliver, 1993). o1& &% Hd, tAE ZAwAx AF= FAo Axu AFe 4G
A AE vs. ALH AF)ol w2} vpAE AFo] apdslEolel & Slojdt. HHA AF
o] 7S¢ Aure] HE An|e] FHA A, HH FHE F7IoK(Hirschman and
Holbrook, 1982). $&a AF-L T3 Ho)AY A4 A& 7IAT g Ao 3%
Aol Al A0 5ol Erha B 4 gJriChaudhuri and Holbrook, 2001). A&
W o] AT e FAH AR goE, BAsE nE doixs SR
AARL AP 7FsAdol o E7) ot wEhA oldt AF 58L& iy Adstd
opAE] BFo) Hasicke F& AREIF o

AR, ANAE AT B 3] deiMe ZIE8AETY 92 71eE v
K7} QA Holol ditke AL AXEIFER Ut} Dhebar(1996)2 7189 7HE01E2
vlglo 2 cjofet Fele] A& o diF FEEE AXEIAE, 2 7R AF et
oA s S I3 yetez FA wsliial AANEHY dBnE
AzslEta Akt gt 2 A7 Aueld® Al Axe @AIglel 715H LukE
Folel=ol folujgt e nFo 715E LuEE ASAH AFHLT) JleHe] &
Axgloltt, #A VCR# DVD E3AIFo] APgoa 43e olfi= FAAAF(VCRT §
AAZDVD)Y AZ1EE EdHos AFH7| wEeldt

theo 2 niAlEl ek $ga Asfolehs ARA a4l AKAHE AHR oE At
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£

A2 g0k & itk

A, ANAE AFAY B 71 FER AL ol 7 £ YA 7Sl AR
o) ZAF AFo| 2R FHER) AN AZdH Beg FPL AF 8 AR
Adcke Ae zekichd Anda AF A 2 =41 ARl oM Aria SHs 2
Fsae arke He AT £ ok 53] A2 AFe A Az wzt AF
ol vlAE 2B daEcke Ae ke, s AFe S met Hixs
oA 278 F e AEsd v Azl Aasithe A APRIFEL It F, A4
Aol AMAX AF Al olnl Aol EAlste selaele AE WA A
AAE] AL wictolol 3] wEel 71Z AT sixle] A4S FEsjor ok W
@y Hae A2 sHunE es ARl a7 g 1AEe &7
ke A2e 7S QAskL AFshe Heo] dasit

A, B 47 A s Ads AFE Y] M AR JATEARH
Bl &5, B8, AFA A9 el AR Brks sulAelAl A28 + g B8
g 2n7ixE BET olF FAOR nAY 8%& st Aol ARl Ae A
At gt ATdRE Rd 99, A4, 39, &5 § ATHeE A TR
FFe A= ATEALE 54& vehls W8] AR 9%E WA e AL
2 ekt olaid Avke A% AlFe] 2ulAle] M2d FFALE sitshs G
A 5, 200607 #Ho] ok A, F, wtel HAH] AFE UL | AA3A
e 884 ®Risk Barier)7t ZA3L] @iz ool #88 & v BHF 7HHE A
FoA Rl s APTAA ARs Al e A4, vHE dFe AHE 7t
B30] e AL APRIFL gok 53] 2HAEe] 478 TAHLR HAosly] Hot
E QA71e9 S A3 EstEie B%el BT ARTA JI4EMA AAis
£ upl I sk

viAgto g, TXE #AuAx AF FEZQ Aol g 7149 U4 o] a3}
The Zolth, gtdoz 7|dEe HAH AMA: AFE SAHAA vieAlnst A%
s 98 BFY AFL TA 2ARKE 2%l Int. 1Y & OF B aNA
se A4 {2 AFEThE A A A did Feleert o 22 ASE g
weh ol 7Sl BASSIE Fuap] siie SuPAel Jke € HAHA AF
< 2B Aol ARAolehs 2 ARBIFLL gitt. @] 7HABARC e = 2
F3 == At 2ol XFF A 2uAEAA AEe we £ ke AE APRIF

H o
3 ek

P



480 HHHA HEQ AHIH] EEE AT MY AP

2. Ao gt x|

B ApiME tRE AuAx AFe] Fujdxe] AuPIR} miAle 93 AE B
ok gzt B A7l 2 7HAe dAEE JHAL gled ol #ste st 22
FF A7t st AZEd.

AR, AAX AF2] 2nsie] did g4 a7 97 53E FAshiN 22X
H27) @d AFE 7L 97E JAsigict. wbA AT FHE gulslshed 3
2 72 ot FEole ol W=E, PDA, UAEERY] 5 g AFel dg &
A E EZAsta, Avphel Fulleegt AFAE FAMRTHHE AT guistd
o] Sl 719E & Aog dddn.

AR, B AT e 2R A2d UAd A2 AFe di& Ex A4S
e g 7yxHolE APt ZAMulol7t Unt HEZARRTE ARG wlgo] Bo] &7
R B ANAE ddes ITE WA XU FFee I7 e FFeA
2RSS AF g A2, 2z A Fo| wgE UNFR 3 a7 19
A% FRE QF AAE 4& F & ZlofEa dddEd.

S, a9 AuAete] winEsl A7E F3l OAE A2 AFol iF 2n7A
FTEATG olAL £23)1, 1 AMRLE FEshe A= FF 91 J= A7 2 A9
ga ddtE) =3 2071A e 93 nAE ABUTE 314 Aoldi EMske A
= 39 ke At 2 Aolga Az

AR, B A7 AEAPL oplgt A frAlE ddeE JAMHelE FI ITE
AFegdet. FFols AMEAE o, NS FAHF FAHI AARAE A
e AFE B8 A2 AF diF PH-IANSEAE 2EE At A=
#4377t 2 oty dddEn.

oiAlgto 2 AuZRlE A o] oplEt sl JA, HE, Ad 2 ASESA
7wzl 23] FARY) wiRel, AHPPIR] K3 BX 2 AHfFlAe] Hske A
74A o7} @8t 4= JrkSheth et al, 1991, Albaum et al., 2002), wj2bA] T}t
AEe] dAE AwA: AFLE 7T FAJA A7E AEHes QAo eH sl §t
E 2HAEY tXE AnAx AFE ENSE foleli, ol AAIHSE FAIhE F
Tzt AR AP 2wl tidt clZo] b, ol nHAR HEke sk ©l
aRAHos 88 £ IS Aotk
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Adsl, ol7l&, 1998, “Yad Avxe] AuPixel #¥QQ” HIHEEIA,
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