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L M2 2ol Ay A Fake F2H4e] HiAlE ¢

mjat7] wiEel JEdY dF2 VIE BE T

499 £ 71 Ug AHEE g7

JEYe 53 F53% RIS A At} (Gulati, Bristow, and Dou 2002, Jallat
Agtel] B J%e Fi Yt 53 {FF and Capek 2001).

B2 M AU BiAte} .48 U =9 o]FFH A2HKE &

A 42 F de J=ZHE AFFez 2443 (dis-intermediation)?] =97} 2

A FA% M3le z#sta vt (Narayandas, 8 F%o] IS 53 AF dr] F29
Caravella, and Deighton 2002). AJAkz}e} =4 A B&o] 71€Y FHEE T AN &

Y 0] =22 20044 SIS RISKT X[@lo2 oi7E|S (KRF-2004-002-B00082).
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50 STHT M2 M3

z50o] gt o719
] 7]'7}7<]°ﬂ gk o 74

o] F3Hde] H 1 oS AF5A1712 A
(Vandermerwe 1999).

a8y A8l =94 mE FE uiA
7VeAde A aElx ]°d 2}%_"“
Al AolstAl veldthe A 7E Aotk
(Ritchie and Brindley 2000, Smith and
Mannar 2004). & UHUS F& 7€ F
Mol A7t 4302 o]FojAE A
o] A&7}t 3 olg Aol oA EE
A9 WA ¥E BLE Ak HFH, &
Bl AZEd] Fo ARz FAY A
AEe el A=29 FRY Ao F=9
Aok, wrAd dAEE, AAFE 59 AN
e 129 A2 g7 fAHe He #
g+ 3o

a8 B2 g33dEe] =9de 2 A
2 Fste] dAT olsiE 87 Hu
ol g A3l A o|F ©FIHAFs o
& dietAA euo A AtolH FHA, AF
43t 59 =9rt APH: vt (Nissen
2000, Sarkar, Butler, and Steinfiled 1998).
o2l =& UdHY ={ld wE FIA
WAl gel FdHez HL (53D
£ Aol olyr] " 7]E&Y FIHdol
A3 o] kA AF 80& 1d g4I
s Wete] £&0] Jbede ovste A
o]7|& &ttt

E d7e &Fd dvid dig AU
A2 =do #AE X1 Edatdc
FEA ol B¢ A =5 BE o
gate] A2ujA o]l RPFQUA Aol
o g 4 Qo (g2, A3 2003, A4
4 2001, Ancka 2004). R.3o] w29 ggF

¢

(o

AFEL md mjEe 10%AEE A F
2o oJEFH ol9 HFE HA sdrtn
Ae FAd Ut (SYE, &YF 2006,
p24). =3 FA &3 B do V&
o] F4QA APArt AYE AA7F FA
AED ' AF}E HEA IAN FF
A dojol] QoA oA BRo o Ede
HZo] 43 age & AT + Ut
(Smith and Rupp 2004).

ayez ZAZuAAYE g =98 &
FE du FZAA s AL A9H
o2 ul$ F8% 9nE 7Rt B EulA|
Age] AL AP S YEIFAE HL
W, AAAHZE HPHo|gte HelA o]
B4, & 43 L F Je o
A ZAE AFdgE uE A Red

B A3 71&Y 8 715E 9%
E 9PArso] JEY I3 Al R T
g wE FZuAAH oiE & A
F3e AE E5Hoz v AzuAHE
o tig A3 Wdo dig =99 AFLS
ANEd vl QA (Gulati, Bristow, and
Dou 2002) A3 ¥d] dig AAAY A
Er £Y5HA ggrt B dFAAE 53]
APA7E HT F Ue 4‘?}’ theke] B o
A A AJE FAsnA o

olg A HEWANHE BABE
et AFe AFANA ols st ot 2
HEZ ZAZR{ET 49 71E& =98 F
Aoz AEH ZAZA4Y ded JHUS
2838 ggez FEI ALE FHEA
th ggoN FTE FEAZ g I3
S A¥MuEin ALY, AFEs
28 HESL AZRPT AW =8 F
o2 ool g yetd BF ATEY

iy

Nl

°]
A
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g ols7} Masojof gt FFAE &
T A4 (FFA)E APYAA AwfEt
g PAte HFnANA FTAWE Hvist
A FFdo g3 Add AF (3,
@, dE7 58 Astd HFad A
gojd} (o]FZ 1997). dPAte] FHE}
HEAE (FF3EEHFA AT Y F
& 183ty Tujr)e S @23t A PArt
EA5A "} ojEL A BF F
AsA 5250 & BSP (Billing and

(12 1) #23 Hze| 58
Cyber
Other Travel o B
Airlines | 2 T Agency | n
genAcy »| Customer Nl
f : "
+ (GDS)
Galileo Int.
................... Amadeus Sub
Major Worldspan Agency
Airline Sabre 'y
Group
Wholesaler
/BSP
Agency 3 Bsp <
Agency

_
....................... »
< — -

7NEY FFRE
Ao gFA7t GDSE A (el FFA)

SR b

H(@FBAIE Bl

@ #3A19} Wholesaler/BSP Agency(%] Al T BSP Agency?tol = CRSE o)§4go2 §.
@ GDS ¥ 291 o 3r1e} HF 1A LANE AEUE o] gFdo R §

@ Wholesaler/BSP Agency 2 BSP Agency 212l HFnAZ oo} REL QA
2 g Z@E o) 9483 e-Business Al TEo] Hol A

tio

A
alidc

)} O
o .
°
=2

1w
@ Wholesaler/BSP Agency 1231 BSP Agency 3t oof EHE QEYE $toz
@] A HH3F e-Business A28 TFo] Ho] YA ¥
® tFEFH ofrloht FF S CRSE AHA AL o L @] Frroz, £ A
ANXE YT ZHo|ANA HFEuAT Ayt shte s FHIEA A5 ey
o2 Mo FNg ol EEF &
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Settlement Plan) Agency <3Ale] A $E&
7R ot 2= Bsta A
ZFolde I3 759 &2&3 ¢ AAF
F8 458 d8A Zuivls AdAs o
b o PALE PR3 YUt

Tu7]% 39 79 #FAQe] IATA
(International Air Transport Associ-ation)
AME TEE Al FLT FTFE (F
AEYel 9%, dAHo2E AATIE 9 9%)
& FEE 7ASL Q7] dEd, =uivlE
YAl FFAR SPFES Fo HF1
Ao Al A3 BdofstAY T A gAtol A &
3l A23e EujrlsE 7HsEkA itk
FZA JANNE o7 dYAIE H)E
g AT FFo] Hold A AL A TR
ol&jo] AAA v|AAA HAAANAE wHET
g Ut B AAAQ] BYozE Agv) F#
Aol gu #HXMeo| ¢4 Wi T& AXNT
o (F8A4 1995). <aY 1> 3FE A2
o] 35S ARTHYY BHAA o
A3

F3A g7 dA FY #FF¥ JeH
#dd H29 Y 9A AgE Hu
o AAe FFTE ¢y dAS v ES
AH ol 2L CRS (Computerized Reservation
System)2} GDS (Global Distribution System)
of 2H& T3 itk F Al2®l BF F§EEY
oiefz} Iy 5-& XAdrie HelA FEHol
AR CRSE F3AF JaARE &3] 7]
& 70, GDSE UHUe) 7l¥ke Erhs 2o
b ek (REH, oldF, A7 1999). 1
21 CRSE 7 Al717F #skom, AMo
L 2z £dI AEAAE 83t UF
GZAL A YAL BA) A A FHEAL
W (254, A2, 499 193), GDSE

QR Al F37] A FEAEe
Agol sl AgHgon, AgEze) B
g5 429 14 §78 VIR 4
Aol sithe Aolth (AEH 200D, ol
# 57 w@Eol GDSE ook wA A2d
oEM FAGl shid F2EA Aelg B
A 9% 5 97 B4 FUAN 33
A AzE BB $3DL BT FE
Y3 GDS A2¥e FHM NG S=
Atk (o3 1997).

. AZHHAI= D oA

CHS "ot

1. ZEBIHSIHDL WSS}

2333 =99 A FAGe] 7IE
BRANAN E&F FZE R ATt
=97t Bophn. AR7|e A" B¢
oz ¥ A &3 VA 5ZFL
BN ARAANA 7IE T NS F
& 24 A gu7t AU
(Smith and Rupp 2004). Z2jmg 7)&9]
A2 FRPES NEA FH3e F2
Hol 3Td dv] F2e 2o oF A
A ko) FW3A " (Dwyer and Oh
1987).

olglgt AFoA, &Y AETHAAS
ARAANA A o] FEdte R F
29E AZstn FRoA 9 JITFY FHo)
ZAES AZsHA 9ot o)H e AHE 7
i ANE S Azt LEHE AHAEg +
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Atk dE o AdsHE L0AA} A
A9 EFAAES F1 EWsE 38
o 7]&9 ARZ7isd §3d =vjge A
2oA o] FoFES AZsA "ok ®
g gAY A B2 #oju|Fo] F
7RIEA AgAte] YA o= AR
& 47t "o
ZzuANELS dede] =4 S F
3157] AlZh Qe =Rdel 95 R
1o e HAAE AZEZH (electronic
interconnection effect)& &3 Bixte} 8
Azre] A A 2&E FHIA HW,
AAA wge| 71zste] Ale] A A
218 AA7M (electronic market hypothesis)
o] F&stAl €t (Malone, Yates and
Benjamine 1987). Z12{v %719 7|digk= o
2A 33t 8534 JEAEA gskn
ARV o wE YUAHQ dFHE
o] =odl digh diekHed FFEC] A7|EY
A&t (Chircu and Kaufman 1999).
Sarker, Butler and Steinfield (1995) %A
g9E583 =99 EAE AVIEAEdH, g
FHAEE JEHY B9l ©E o8 gk
%9 dhtoln], 3] FIHFe A &l
HAEE Aol &A% UASE A4
ok 53] Qe £ oM o]F A &
3ol AAE HYAA AWM A
A sk Atoly] FHET V€Y 1
dol JEUNE B3 7]5E T FRd}e
AFAEe) 73S et
71E9 w=eolg AESY, MEA 5F3
% HEe 71Ad HAPE A3
iR AS 7E A= &
£ S7FetE A UEhA " o]
7

29 xQI2 7Y S

ANA BRujA G §AEE AFTEHAN oy
g 8744 ®wste AL i Vgl M
534 oz Jold IFE ok #FH
At gk Ad x32 9 Ado|d A7 Ao
ANx & F UX%e°] (Pleffer and Salancik
1978), 2L A2 = dig 7€ A
279D MEY 9EE AZMANES
g A A Zs=rtel upel AolsAl el
t} (Gulati, Bristow, and Dou 2002).

olatA At 7|1€ AEFAALY o
& FoAA AF/43 (re-intermediation) &
g8 U BR2o dig APate] QAE
Hs 83 &S dAYste &8 AT
3 Jth & FI3AE AEHUS E48319
AZAe] ¥FS SIS FFAA S
Ale 18 Yle FAHE AFHoE Afgstd
71 ARAY 988 2t =¥& 7]
<olA "} (Vanderm-erwe 1999).

Sarkar, Butler and Steinfiled (1998)&
UEAe 5 o]AF o] Fo A HlE F
Z9 AN FFE (2 x 2 matrix)d] Wt F
e WskE v M F3EE B4
k. 250l AAG PHe 4 EHE w
8ok, 1) 543 o) RoAE F
2 (threatened intermediaries), 2) S1€4l
o =]lez AAHL AsiHe FS
(Internet supplemented direct market), 3)
AEId N &5 3l FH0] 538 4
- (cyber-mediaries), 2|3 4) 7|&9] F
I 7lsel JA"Y =gez Z3EHe
7% (Intemet supplemented intermediaries)
£ 24 & Yk

Al 533 #TYWE  Sarkar, Butler
and Steinfiled (1998)9] F7H4 W3s &3
S Y o, JAFH AXNFE AT
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A E 719 FHE 715 AU
oz ZFoHe @44 24L& @
gt & A" =YL 71E9 FIHol
28 oA 71EY 98& AsieAY
Hslele AF33E  (Re-intermediation)
a4-& 7Fs8tA ¥} (Chircu and Kaufman
1999, Nissen 2000).1> Chircu and Kauffman
(1999)& ©]&1} ‘IDR cycle's AAIsIHA
Z 74 (intermedi-ation), F7H3viA] (dis-
intermediation), Z2¥x1 AFTY (re-
intermediation)¢] T#3-E A AP oH,
Anckar (2003)& °©l& oAb AL
k. q3Ale AdEHY A2 =Y ojFdxE
I oA viRZAE ojFF &
stz & zeoln, FF3A wu FIHFLR
Aol osiate] WilE AZGIT FAY
E &dA #¥E & A

2. AZHRISIHON CHE CHS N}

2 ATAHE AzRAAR dE o
Palel deAFL A A Rdoz F
otk $4 A=93e FRE T 4
Atk EA A U JET2E A3
N7le Adeatst Agol sHssvl, vhAl
soz AYgYel ¥R 2% + vk
=4 299 P Aggel Wy
AEAA P AU BEI}E PO
2 727 FRE & Ak oA @ =ol9 )
Aol Az AW 2oz su
om, AFHEe =t AHYE B
89 Yge ¥gstn ok

1) FHSES a2 S20| elejlel
sAlel Qo 7R Mot A0 s

Az Azge 7E

A AERED AAAAME, A2 B9
v ZAUY HAH JAHEAL BEE HET
AAze] g8E FIA At §REe
7tA3¥t (Kumar 2004, Stern and El-
Ansary 1992). 2739 Az AAE A
2€o] B B o, A AAZ 9
#3tA o]FoAe Al=®F aRA R
A &="Zt & I A ZpolE YE A H
o, % A2AA9 B2 NE 71dAY
o] AAel7] B} FE A2 HE Al
el AAolgtn & £ I (LAx, &
214 2001).

Palamountain (1955)2 A2 {33t A A
(Intertype competition) 7138 F33hHA
% AERYY AL FAEYLTY FA)
ofUi Aojd % WHETY HAUES
AlAFgE v} Qlt}h Achrol, Reve and Stern
(1983) 94 A= #383F 2 MAdE FA
AN AN AW BRS TFAEE
Fz9 HAo) F8F 9FL e 8Q
o2 AHstn Q). Zeithaml and Zeithaml
(19842 g4 HAARE T3 N A T3
9] Bz Az=du9 T
APES A BRAAH 9IS HA= A
< 28 4 ¥ &4 HEHEE dF
sk ;,1‘:} ez frle A AL A4

E& 98 #4H g &£83A ¥ B

g ““?}°E AR AN2"EE AT

7] A3 WHES AFHoE BAEA At

71&9] ‘E'—r""ﬂ’ﬂ NZL 3A B2 A2y
o] & dig 7I& AZFAYY wee
vl 7kAe) frEoez FAH Atk (Dwyer

T2 Sl XSH2Z MHeleE8S Lt 40N, 7IESY o
ofl si=kaic} (Sarker, Butler, and Steinfild (1998)2] TAjolAM A 4 AH2H).
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and Oh 1987)2 AA, /Id A2 #4494 &
59 digoltt. @54 g2 v o 7
A g2 HAE $ ok YA= FERTA
A9 AEH viAY AR 59 2L
oju| g} (Jallat and Capek 2001). Y% <
Ae AAE AdAE Aol AL Yle
AFe S &g slr] Wi A F
Td v 329 S o2 AT P2
AAEES GYALe] Av) FF ol dFS
ot ol UHY dFd 9] F27F FH
o2 oxtel @l 71 E FEr] WE
ojt} (McCubbrey and Taylor 2005). L3 =
2 ol AFTHY AR g% HsE I
A% 4 9ot

AEde 9% A3 JHNS L3}
' ydezx: gdiE & Utk 71E9 ¥
Fd B 47 S e =L
79 (Internet supplemented intermediaries
in existing business)& A4& Utk o9
PAb FPste J7o] viH e AL ofy
3, ©@x 2 Jo] AEY FoA o] Fo
e AHeolth Azd, 71€ A3YA7E AA
FHo]AE AF3t FFTHEY =Y #
o, AL AE @Atz A == 2 7)
€ Ftete BSeltt (vF9 expedia,
travelocity, priceline, #H 2] e-bookers, %
Wy 2Aelull o3AL Tour Express, SW F9,
Folg 5.

ojggt =oldl A3 HAZ AN
gt Az AsE AFHA FHG
JeIES B85 FHE FEIJY JHH=2

2) Ul 7x| BoIN VIE FRTMene BSOS'S =
7IE Z2 PyzIe ‘350 F HEez ol

A A3 -

<7H 1> 8y 3 deiBE 54 o
2 ZAEuANEE 3t #=A4
A4Er-E JPrE a) AEAHQ
FHEA Az2q%E A5, b)
JEUE 83 FERE o] A
3% Aojch

A4, 9d3re 71€9 dFAMSe A

TEE £0l3, b2 FEV o3 &

ZHA "ok ol AUle @53 §hgd

7tk o2 dieke Frdn 4dIsE B

sEle x=g& onigt. ol FWEE

Zst dsl 71 42Uy & TxE

ATdstele BE2TH99] ogxe 4%

Wets 71tk (Emerson 1962). Dwyer

and Oh (1987)9] AZME M2L HE

of THLEREH APES e 2Fo| 1

22 gL 27 Ho AHYRHY F7F B

AeZ FHAA vt vk o]& 7R AA

3k

oot = e

<7Hd 2> JAHY FIE BelB2 53 o
2 ZAzuANRS J3BAL #A
g2 gFatete] AHE ¥
Aslstele Aol UM Aolth

AR, 71E A2 BAE 2493 39

#79 WaE BASA f 7|E B3

A AERAL 298 JIE A=FALR

oj&#A9 3} (Gundlach and Cadotte

1994) A Fx)e] FHo|}t AAH e

ool A Wkl ABH SEsks Y Z2REol
T US O JtsEi|, SESH Tajjol] AM 2lEU F

2= STADH HA210] HI%0|7| HER0i| (Anckar 2003) SBAIRL O{HAL ALO[OlA] O[2{8H JHid0] B

57| of@{7| m=olct
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(A8 2) A7RYe &Y

EECEIR
324A
Agel

agx || A6y
un J| 28 )
.\

=78 A g BA-AE gre
A& 2u]3te} (Cannon, Achrol, and Gundlach
2000). AN V1€ A2 #AE g
(24%de) HolW, 71E ZAZAAG
g Wi AAY FRE AEdeE A
g ogu|dih. J1FAdY AEFH WE, F
A 9ol WA Fol d7F 2 # glen,
AYPALe] F5- 71€ FFAE #Hl AE A
A A A o2 Fdiste dikE o
2 5 4 99 (Vandermerwe 1999).
sk, MFEA FFT HAH A= A
2" (innovative channel system) Tl
ot A4 b 1 od W& FIH
& AZuANEL 7€ K% Al=d
HYEZR g wAY A £49 =
S F%Y. a8n FEFAde B3
A2 gl de3rl A & A
Ads F3A 8 Aoln oy FFY
o] Z3te B2 BANY & 7XE vt
FA HI Yozt 71E FAAAE oA
= (extra dyadic) 23 =& AlYd 999
A3z JedA @9 (Dwyer and Oh
1987).

FHE, YAl AIdGFe HAS Sls
o HYS 8% F Yok JEUS F

ol N

£

l

o] 71&9 3 w9 AF ol AF
dA M2E AIge Free B¢
(Internet supplemented intermediaries in
new business)g& A4 4 v} A Ulo]
E4H7] ojddlEe AEte] Ago R A EH
A &9, BE A3 goE 7|Ede
FE&37F AHAY, YA A Boe ¥
7b Mul29 Fgod FESES FYTE
o7 AEH £ A He B¢
o @A FE A AL 9439 FED
d 23, 9392 Hr7bA AR By
ol AF, FHA VI€ 1A FHE
& FFAA 98 A& Fol gUH2
(Bennett and Lai 2005).

ol =98 g%std oI FE Tt
g =3

Lo

<7Hd 3> JHA I AB= T3 =
2 ZB2uANRE AR =4
ARZFE a) AT PHAA A
d F9S WAEsEE B b)
LHUE T A 998 873
Be Aol T/ Aot

7\ ANES <Y 2>9% 2L AT
g0z =45t £494 F oA
A9 Qe AZFY Y wolol o
o Azem Za, Ad 2u% 3, 19
T 49N gEd 9L FANE A
oz A% Z2GF P AdIGRY
YEE A4S molo] b AEA 4
3 QEUS B88 P02 AL,
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IV. g7

1. XAz 8

2 AT7E MM AR ZARGG 2 2A}
Z AASETh AMd ZAMAME AR 73
o] 8A4L A1 gEA adx NHA
7 ggAdo]l FHEHEAE Yolre AE
zg 2oz FPgon AN ZAE 3

AR AL Azt B FAA
oA &%F3l3 3l IATA (International
Air Transport Association) 7}% BSP
(Billing and Settlement Plan) & AIE o
Foz FHPHJTED FuldA 53t o9
PAbs 7497 JAR B A E AA
AA)A 500782 BR S FZata] $H A
TRAE HAIEH . AEZAMA 166%

o] dEo] FFHJo FHFFo| B 8
el AES AAS 2 158749 $7S HF
Aoz EMd &35t (35& 31.6%).

SEAY e 94 $HAVE 69% A
on HF AZL 393409 30414 40
A mlukel S9xb7t 392%2 M 2trh.
AFHEEE YA dE/T 241%, 949
177%, 2831 FA3F 304%2 FAHHA
o oF AFL #HA 119 67Eo19en
103914 153 m|gto] 266%= 7H3 B
t} d3Ate] F# vjE FEE 269 84wt
Aol e, 10494 209 wRto] 241%=
7HE 2L Aoy yehyr

2. = X

o

e

2 dFdME FduiAAYE, 454
HU& 283) Z243F 33, AdEds

(B 1) 821y 20 24 A1} A 42|y

LA A¥9) | a |{CRIAVE| 1| 23| 4|5]|6
1 AzuA9% 66-93 |89 |88 |66 |10
2. A%H B29Y %3} 65-84 |79 | .80 | 57 | .08 |10
3. Qe &8 A2 243 | 82-94 (91 |91 |77 | 46|60 |10
4. ANERE} B 69-75 |69 |68 |52 |41 |.47 (26|10
5. A%H AdIY B 72-82 |82 |82 |60 |42|50|69]|.4410
6. BN F¢ A9y HA | 82-89 (89 |90 |74 | 54|50 |.31].43|68]10

x2(120) = 196.55, RMSEA = .061, NFl = .90, CFl = .96, GFl = .90
CR = composite reliability, AVE = average variance extracted

3) o{ADL EEHE Hois] HsiME
= Sh=Ytoi @3] (KATA) AIZE

IATAOY| BSP 0f8iAlEM SE23}
EZol%Ct 7 =EFE 79 YE

£012 ofot siTt. 2 ZAL|A

=T
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2%, a8x HEH (YIS 28 A
dYGY A= HFE FAPHAH. 4
o Aol dijA 54 71E d7elA A
FHAANE HEE EUZ HE EFE A4
dgem, dAAHS FHar H3toq AS
JEFE ANt dEFE FTA o
A4 29, 9gA dA9 39l didAM Z
zb 30%lA 1At A APYHUS o
Yarel ¢ AeUde 7oz AAYE S
g 7ol £FHA.

AEH &AM 71E9 AYPrEe] 7
293 s, AN 4%, 291 A
F9UR = T daA FdsHed,

B F ket FAGHATG =M A
THY B4 dHUS 8 B0 B
F 7bed dddS &AAstAnh. £ FA
AeUle 8 F3A B9 FF9 Ao
A g Pae AR 5S A 9]
dev, JHUE FEF F2HF e
A g ok tisiA] AddHuke] H
A7F EAES &Astoh

A3 JHRY ZIAE gt HdE
=¥ 28E =AY+ BE2HA

AYPL A FFE vl A2 T3
uel YAl F27)sY 9% £9 ¥F
o] ZAHIHT AZ3e HE (Gulat,
Bristow, and Dou 2002)2 =23} sl1 4
e gEo2 FAs A

AFHRA Aozl HzgHFsE <l
HU 2 =9 BE oA A=A
o] 73 Het F9 stz #RejgFE s}
e Aoz zas m, Py A&
AAHFA, APAL nA wZ, o) AH
B7} 59 3 g5S dstd ZH8A
o JAEYE &8¢ A29u7s =2
JEY Qxzate] F8& T 7]E9 o
PAL JF-& Aslste Aoz 235 g
e qE5& sty A3

AP Erst AgE o2 FFAG A
g PR A V12 53 $3A
o] @A Ao e N2 FA gt
BAolgty 223 33 AZATFANA AHE
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Internet Marketing Channel of Airline and Strategies of
Travel Agency : Intertype Competition and

Re-intermediation

Jin Yong Park*
Sung Hee Kim™

Abstract

The rapid spread of Internet has significant effects on changes in the distribution
channel. The direct transaction between manufacturer and consumer could create the
threats of dis-intermediation to existing channel members as middlemen. Air-ticket
market also has changed in Internet marketing channel era. This study is mainly
concerned with understanding the reaction of travel agency to Internet marketing
channel. The objectives of this study is to propose and test the model that the
perceived threats of dis-intermediation affect the reactions of travel agency: increasing
channel competence, decreasing concentration, and deriving diversification. The model
basically adopted the arguments of intertype competition, considering the arguments of
re~ intermediation in order to explain the reaction of using Internet. The result of
survey from 158 travel agencies supported most of hypotheses. All the hypotheses are
accepted except the relationship between threats of dis-intermediation and increasing
channel competence.

Keywords: Internet Marketing Channel, Dis-intermediation, Intertype Competition, Re-intermediation
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