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Abstract: This study investigated the effect of the price and brand name on the consumer’s evaluation of cosmetics. 363
women from 20’s to 50's living in Seoul and the metropolitan area were asked to use and describe the given samples of
cosmetic products for one week with different information of price and brand name.

The results of this study are as follows:

First, the assessment of the facial toner, moisturizer and cream does not show a significant statistical difference between
the group of ‘renowned and ‘Tenownless. Second, the assessment of the facial toner, moisturizer, and cream shows a
significant statistical difference between the user groups which received the prior information whether the cosmetics are
‘high price’ or ‘low price’. Third, the assessment of the users satisfaction of the 3 kinds of cosmetic products mentioned
above is influenced by ‘renown’ and ‘price’. Finally, the interaction of the factor ‘renown’ and ‘price’ influences on the
cosmetics  effectiveness significantly. From this study, it was discovered that the evaluation and the degree of satisfaction
on cosmetics were influenced by the price and brand names. This will improve the understanding of consumers’ behavior
and personal decision-making, which will be the key of marketing strategy.
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Table 1. Common Feature of the Subjects

Section Frequency Perc(tg/zl)tage

20's 77 316

30's 64 26.2

Age 40's 61 25.0

50's 42 172

Total 244 100.0

Self-employment 4 17

Salesmanship 8 3.3

Service sector 14 58

Educator 16 6.6

) Office work 20 83

Occupation )

Professional 17 7.0

Student 61 24.7

House wife 9% 385

Others 7 29

Total 242 100.0

Middle school graduated 7 29

High school graduated 50 205

) At college 62 254

Aéz(;lgr;lc College graduated 9% 39.3

A graduate school 27 111

Others 2 0.8

Total 244 100.0

Lower than 100 25 10.8

100 ~ 149 25 108

150 ~ 19 18 78

200 ~ 249 20 87

Income per 20 ~ 29 14 6.1

a month 300 ~ 349 17 74

(W 10,000 30 ~ 39 12 52

400 ~ 499 30 130

500 ~ 699 34 147

Higher than 700 % | 156

Total 231 100.0
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Table 2. Assessmient of the Facial Cream with Brand
Names or Not ‘

Brand| Brand names Nameless
names| (N = 122) (N = 122) t
Assessment M SD. M SD.

Textile sense | 358 081 346 0.91 1.07
Fragrance 34l 0.82 315 0.87 2.42%
Moisture-degree| 3.75 0.84 369 0.89 059

Evaluation
after treatment

*p <005

365 0.87 350 0.9 1.23

Table 3. Assessment of the Facial Toner with Different
Price Information

Price| High - price Low - price
(N = 122) (N = 122) t
Assessment M SD. M SD.

Textile sense 3.81 062 3.32 066 | 6.00%xx
Fragrance 3.46 0.86 3.01 081 | 4.31%=x

Moisturizing 393 066 3% 088 | 567
effect
Evaluation
after treatment 381 062 3.20 072 | 7.77wxx
ek p < 0.001
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Table 4. Assessment of the Facial Moisturizer with
Different Price Information

Price| High - price Low - price
(N = 122) (N = 122) t
Assessment M SD. M SD.
Textile sense 3.83 0.74 3.29 0.66 | 6.04%xx
Fragrance 348 0.85 3.00 0.75 | 4.65%#x
Moisturizing effect| 4.07 0.72 342 080 | 6.62%%x
Evaluation
after treatment 394 0.74 3.23 0.76 | 743*=x
=xx p < 0,001

Table 5. Assessment of the Facial Cream with Different
Price Information

Price| High - price | Low - price
(N = 122) (N = 122) t
Assessmeft M SD. M SD.
Textile sense 3.79 0.76 3.25 088 | b5.11%*x
Fragrance 355 | 081 | 301 | 081 |520%x
Moisturizing effect | 4.00 0.73 344 090 | 5.32%x*x
Evaluation
after treatment 397 0.76 3.18 093 | 7.25%%x*
#=xx p < 0,001

Table 6. Mean and Standard Deviation of Satisfaction in
Different Groups

Price Brand names Mean SD. N

Inexpensive  Nameless 3.05 0.805 61

Brand names 3.25 0.675 61

Total 315 0.746 122

Expensive Nameless 369 0.620 61

Brand names 397 0515 61

Total 383 0.585 122
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Table 7. Interaction Effect Between Two Variables (Two-
Way ANOVA)

Variables " 2
SS MS F
Dependent Independent
Price 28234 28234 64.423**%
Satisfaction ~ Brand names 3.447 3447  7.8065%%

Interaction effect  0.102 0102 0234

= p < 001, #*= p < 0001
Y SS: Sum of squares
2 MS: Mean square

Table 8. Interaction Effect Between Two Variables (Two-

Way ANOVA)
Variables
SS MS F
Dependent Independent
Price 46.049 46049 9R.B61xwx
Perceived

Brand names 2.361 2.361 5.063*
Interaction effect 2.770 27710 5930«
* p < 005, =+ p < 0.001
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Figure 1. Interaction effect between two variables.
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