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Abstract

This study article is a study on the rules of origin review and rules of origin judgement. and The purpose
of this article shall be studies to korea foreign law and Korea-American FTA in origin country regulation. this
article are two most important elements in determining market access in a FTA. that is the coverage of tariff
elimination and rules of origin.

The rule of origin in a FTA greatly influences the creation of economic profit and distribution. Therefor,
The Result of the article is review to protection of domestic customers and domestic industries in rules of origin.
This study contributes to a understanding of judgement of rules of origin and extend level of generalization of
exchange law, WTO, FTA Regulations by review interaction relation
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