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ABRSTRACT

A Study on the Comparison of the UK Creative Industries with
those from South Korea

Focusing on the Animation Industry

Kim, Yun—-Kyung

This paper will be devoted to investigation of recent changes in cultural policy. This includes the increasing policy
concern with 'social effects' of culture and the development of polides for 'cultural and creative industries'. British
creative industries approaches the arts as a business that can both sustain individual artists and lead to wealth
areation in the economy of whole countries. In this context, this study aims to investigate the comparison and contrast
of the impact and stature of the UK creative industries with those from South Korea.

Key Word : Creative Industries, UK, Cultural Policy
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