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Abstract

The purposc of the study was to analyze the difference in knitwear purchasing behaviors of female college students
in the U.S., Korea, and China. It was developed questionnaire that included knitwear purchasing behavior that is
fashion information sources, evaluation criteria of knitwear products, store attributes of knitwear, knitwear buying
places, and purchasing experience of foreign-made knitwear. The final sample used in this study consisted of 119
female college students in U.S, 150 female college students in Korea, and 217 female college students in China,

Aged from 18 to 33. ANOVA, factor analysis, Duncan's multiple range test, frequency, and percentage as
analysis methods were used. The results of the study were as follows.

The preference of knitwear among the respondents was shown highly. This result is due to a2 world-wide trend
of casual clothing, and is to prove, that knitwcear is that made with flexibility, drape, and streich, is the ilem that
is able to satisfy consumer’s desires.

Knitwear preference of knitwear the U.S. respondents was shown highly, and buying intention of them was also
high, not only for sweaters and t-shirts but for pants, skirts, jackets, coats, and dresses as well. Knitwear information
the U.S. respondents considered important, was not only purchasing experience but also shop display and magazine
advertisements. By evalualing criteria of kmitwear, the U.S. respondents considered good fit, design, color, and
comfort important, and they didn't consider the country of origin important. By store attributes of knitwear, the
U.S. respondents specially considered the display, variety, price level, and sale [requency of merchandise.

The respondents of China was shown higher than them of Korea in the intention of all itcms. Knitwear
information the China respondents considered importani, was not only purchasing cxperience but also shop
advertisements of Newspaper and magazine and fashion articles in Newspaper and magazine. By evaluating criteria
of knitwear, the China respondents consilered good fit, design, color, and comfort important, and they considered
fiber content and the country of origin higher than the respondents of U.S. By Store attributes of knitwear, the
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China respondents specially considercd product knowledge and friendliness of sales personnel, Layaway payment

plan, Brand names, New Fashion, and Dressing Facilities higher than the respondents of U.S. or Korea.

Kev words: knitwear purchasing behavior(LJE o] Fef ¥ E), American({ 7=, Chinese({ 3 = ¢h).
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