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Abstract

This study measured the communication effect on the setting types and the exposure times to perform the
effective PPL strategies. By the setting types{on-set and creative) and exposure times(short and long), 308 female
older than 20 were divided into 4 experimental groups. Each groups were exposed to the edited movies and required
to answer the questionaire. The data were analysed by SPSS 12.0 using Chi-Square, One-Way ANOVA and Duncan
test, The results are as follows. First, in cognitive dimension, the on-set type and long exposure group showed the
higher recognition and recall. Second, in emotional dimension, the signigicant difference was found in one
brand(Kappa) of two which were used in the expenment, In this case, the on-set type and long exposure group
showed the positive attitude toward the brand. Third, in behavioral dimension, there were ne difference among the
groups. The implications based on this results are as follows. First, when implementing of PPL the fashion brands
in movies, the on-set type and long exposure would be the most effective method. Second, implementing
IMC({Integrated Marketing Communication} linked to the PPL strategy can be mote effective. In contrast to the other
product categories, it is hard to recognize the brand of fashion goods if the logo or the brand name is not exposed
directly. Therefore Combining other communication strategies such as press release simultaneously will bimg the
more effctive result of PPL in the movie.

Key words: IMC(integrated Marketing Communication, 5 87} A 8217 LA ol -8), PPL(Product Placement,
= WAD, advertising( 7).
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