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Abstract

This study aims to provide the preliminary information for developing a local marine product brand
of Busan by investigating consumers' preference and behavior when they choose marine products.

The results of the study confirm the importance of branding local marine products. Subjects think a brand
of marine products plays an important role in their choice of marine products and has positive relationships
with credibility, taste, price premium of products. The results also show that consumers' satisfaction with a
marine product brand can be significantly influenced by its taste, package design, and price.

When asked about developing a new Busan marine product brand, more than 80% of subjects
answer that they are likely to purchase its products and even more respondents think developing a
brand has a positive impact on the economy of Busan area.
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