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B, BAE AAE, BAS A Sl Be AFvr B8 Agse] 1 gt
%2 5)7)0] o] 23 th(gH B E 0l &, 1997)

Az A"y B vitele] wlepd WA wAY gL el vreizt
BF2 G APAA WA Aol ofd vpAY £H3} viTle], 2mA A
2 ARE FHaa dsue] Al Bow el Fath 53 37 F9
s auAEe] &7He AZHAE AW vHIY 2E2 el e &
TE FEAACKE S Ao WREYT, AF A e AdNAE AF
51 7154 5o BYH Aol FHQA el old @ §39 sHHE s]Re]
d9lm 7 99 F3o AN Fashl A4 el gl WEE A4
AFE e AH Aol7t AASA FE AAE 2WAES AF Am
g 9ol AAnnks Ty ANE FasA YA FUd Z a4
5o A J5A 54T 1 HAEA AT A ouA g AAE
Fojss Roleh oleld Mk LolA AuAr AES 5HA SR G
T AE AL Y AR olMAR FA FEEA HiE HAs whAgel

David A. Aaker(1996)= B @l = oflo]dlE]E] (Brand Identity)&}= ¥ S =<
sto] apHstE AEs v E FJAstr] feiAe 2 BlEvke] FEstal

o) Hola HRAQ e Baye Gusy BAS oo U g Y
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& Ba=el 1A 7he] PAFEo| #eF AFESo] nFeirt, HA= ] JpA| A

2 7154 9] (Functional Benefits), 84 4/41 2% #<l(Emotional Benefits),
e]al Aol A A Hel(Self-Expressive Benefits)2] Al 7F#] 29& 7Fx o
7152 el ZHX A 7 TRA]Aolan ARkl V) xolw A TE
Al &3S ATdrt. 53], 7154 WY Ao AAA I AREdH el
AdAow AdEe AFSHEH Ao, BAA/AHA A9de 54 B
E THlstAY AFEE W A AEE= FAAR] ol BiAlE ARgy)
2 Ao FEF zolE Yl Aol dE A Hole B Fujet
AHES EEl v A JHRIS ApotE: FAE = 7 = JHAolvh AN[AES 7
zb zZpalell gk AdE ZEA AL 9lal e E Apole] RHES 8= b= B
=7t ol gk ol A S5 AAAA F= stue wifAga & ¢ Aok

olof flo]H]= o}A(David A. Aaker)+= HUE oflo]dlE|E 9] 7} @450 &
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H 2ol Al dA s 7S AT 7 oo Al BHE ololdlEE 7} 5
2 4 glom o= 7FxAeH(Value Proposition)S %3le] Zzjudtial 34 C
o, Balz=eo ZpXAere 7|52 #Hel(Functional Benefits), AA1% #H<]
(Emotional Benefits), #}o} X &2 ] (Self—Expressive Benefits)2] A 71X
bl A =ejub Al vk =g g3 <1 ZFAAIQbe] H Y] A= o] AE &l
A BIE 91r a7 ke FAARQD AATE FAEHAA vt T E A S
E1r(DaV A. Aaker, 1996).
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(brand attachment) o]t}

2 AT olelgk Aol A HAE ololdlEEE FHske W Zag Al 7t
Al ZEAARFe]l ekl AFUE H oA e ouE FPoR FA ﬂ o] 2] gk
ZEAAQEe] ARA -H A= FARL A ekl ARrYE FJae] A9 ®Boh A

A B FUsE el wor odd AAA BAE BAS ofFow
Adsste] olo] ojw @ JFS MAE AZ FHetLA B £ olHF B

AE ool 4714 AulA-BAE P AH HAL Axe] WA= 4
of vl A st deh

A A 9F = Ad A AQl, AA44
¢, zejar ol FHAR! oS AFHFT= S Eerh 7R AREY A2
Bz dgte] AFRS ZFoaH W U2 BADES (s Ao 34
" Ao] ofyr}, m&HQ 7HA Ak Bzl mA BAE wrsolja v
= 245
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Aaker(1991)= "BRl= olo]dlElE] AA8'S T HAE= oo dE E <]
[AES AH[A A AT 7HXE dEE 5 dojof kil FAsHA o]
7}2] Aot (Value Proposition)< E3te] =8 dtial i},

BAH=9o JIAA|HE 7]%2Z  #Hol(Functional Benefits), AAZ 3l
(Emotional Benefits), AFo}FE &2 #H 2l (Self—Expressive Benefits)2] Al 7}#] 2}
doll A b o] Wtk(Aaker, 1991). 7k AIGEe] A2 BRl=o] Heto] A3}
S FoEA des| e HAEE Adste Aol ofydy, Hl= ofodlEE
= A A FAARD 7R AbS dEd vt vk Aot
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& vz S P A ma e Fa ok NI Aolvf ustE AL vl
=9} AEo] Aol AolMdS TEHIE= Aol = & Qguks Aot} =
2 e HAtE AMEGE A ZAle oluAE Agd WS AFoTH

Aot el Evh BE @ Agel ofa] 44 qug Iu A 5o ¥
ook
“

s
oX,
rlo
2
o
=
o
R
N
N
NS
o
2 g

| A

W2 GA A Holw Aol A A Hole A #AVL Ak dF B, #ul
o]~ AL Qe w opygHR o T LAXE A AL JSozH Al 7
Stal oAl W I A Aboldli= ofrbe] v ERh Apolwko] A E
o 2y F e AAelA BlojA= ol Fad S Stk BIE ofoldl
ElE] #4elv 23S AdT wols ‘Fositta =71E o] YR FH A
e, A AAY HAgXE ARGE i2E 2GdoEN AT
Ut AAE Bk FAstE olv A7 vl g ety aeuR ApolxE
L HS BeAA Asts Ak =gl dd

Anbzioz AAHQl Hojo] Hlg] AobFAAQ Wl vhFol 2HE FiL
ATt

cHAAQ ARG ¥ AYe A

MAAQ A(Holy TVaR)HThE FF A2 A (AE o] ooy A

+FF3 A7 e 714

cAAARD AW A AR el ddE A

AFEE AFEE AI(FE AR AE B3 gAYt wEEA =) H

>

Fe Algatt AL Hold vzte A gelAw Aztel

kv
2



EB215% ekl ARUE AES THAAIte] BAE of &l mA= 9% 215

A 5ol BAnel W ofFolghs folrh o]ed, ARA FwWlelr A5
AR vk 2vlxpe] BAE Lol tid Aol Bl FFA ouE
ANs}star, BAEe #AS Wi JaAgsts WAA AHoR wakstuA
CHdE R

¥ zke} B E (o
Fo] A #AE AWetrl gk idoe=E
(Fournier, 1998).
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A= ulz 2Ho] 3o X7|= P} (Fournier, 1991; Klein I, Kleine &
Kernan, 1993).

o9 ¥ ostH, AvE wedt e 25 W
Hrploll ZAsk] ool 2% (ascribed) EhE ofn
& Kernan, 1988). &3k #A|EF<o] AAANS 713t € =
F WA T8 e FHEE uE AR[FOR A AH|X
314 AAdS TRSH A o714 Bill=x TRl %_”Ea“ﬂ%"oﬂ 011"%7} =
Zlolal, o]y g S T AMAES L Bl ofFETY|E <

=
[e)
gt Ho® AEHQ #AE PA F(Ambroise, Ferrandi, Merunka &
5).
2

o] ALz AlE] e A 1)
15 2 Bk (Klein I
] =

Valette—Florence, 200

Fournier(1998)= Al&ay AL £33 67119 AZ2 o2 Bdc #A=4
o] AYS AAEtHEAM Al EAHS B sk A ofjor drds}

oﬂq.
2 BAE BA A Egaa ol A2 Bds AN 2Y ATE
A% BA=C] g e FAH W 2 ol4oln, Alte] A i A
o

= =
Aol 7hg Folste AfrEel WE HAFY Jidoe=®E Adweta

At (Keller
2003).
<E 1> 2= o=t X

Affection Passion Connection
?:ifeerféllonate Passionate Connected

Y Delighted Bonded
Loved Captivated
Peaceful b Attached

Z+5 : Tomson, M, D. Maclnnis, and C. Whan Park(2004), “The Ties That Blind: Measuring the
Strength of Consumers’ Emotional Attachments to Brands,” Journal of Consumer
Psychology, 15(1), 77—91.

BHPE o2l & BiE B Fudd o5 FEEo oF s,
off 2 AlFol g kel thE A Jdelth S A ET} *Hlx} 7H
A3 5 AFE He] BAA &4l Wb, o2 5% AlFolu Bz
AL ES AT, Ax FAE7t AE kel dish An|xpe] wadoletd, of
2k Aol Afrgl 54 Hadl=o] s Eth(Ball & Tasaki, 1992).

AR Eofoll A o] BA o ® ofFolgh= S AHo] AlFel thek Aot
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1)

H AFENAE AFHol#] gr}(Kleine & Allen, 1995). =]y Hal =0
|ZAFE9] o &Z2 APold XA HE Aol AAY JiEHE tEva &

4 2 o
ro
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ATt
Fournier(1998)% #}o} A7 9] MdS A3 742l ofzoleta %™
WWO] o Zy thE w o] oo FAF AT Aold AL xpojdd
Nde 3 Zoz B 5 glon ol 238 ANHS o, F Al
Fdts e F AR gt s Zlo] B E}E}(ﬁsﬁ%, 2004)
ool 3l Fournier(1998)% AH|AEQ] o & A&l =wHo] 7}3t 7o)
T, ol AAH fFezw A 5 3F A #AC
M MR ojEstal, AR, AEs =7 1 Axe wa AEs ¥
=AM ol vE 5 A%l & 0]
A BA= oEstA HH, ARG QIS WE AAeS, Uzt
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(Garbarino & Johnson, 1999).
olggt #HHL Aol ofFo]E} FAlste] A4H|AFe] H o gk
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949l Bmst FH AL A Aol vl olF Bl BAse]
she ool WA 744 wAT & ek

<E 2> Ofzte| s : oY AE

sz oy =M™
A4 Gallup 2001 A ofjzelgdt olFo = Al
=4 HA=of e g/ o 54 Bl oA} Jd =8
2t -Wallendorf and Arnoud(1988) TdFEde] AAMH Hyl A=
&4 FoTd oz =4
Kleine & (1995) B s I D =3
ZtolAdel WS EYRIHELl 1) F9
Aot d q) 2) Ao A
B4 |67 o= AA 3) AR A
1) Ak WA (A A/ =) oz O ARt 23]H o
2) 71 (RAlgke] S/ 0A) zho] 1
a4 |Verhoef %(2002) of el o]24 HE  glo]
;;ﬂ XA AL SHI BHste Al AE5e HA A SHAA dde
bl = 2 of&te] side] AgH
-Fournier (1988)
#AA o] A |A}E, A=A o= ol2A o g 7Hg FATH
a4 1859 A JNEA AAe 13
A&y 8 AE=854 54

A5 AANE(2005) BAE A, A Aol Aol BAE Az 2 #ATE AL 9%
SR AL R

1. A+ =9

BA= 7)Ao A JHXE AlFde BAE FE 7)sHola, A
MAoln, Aol HAQl WS watrh E&HQ 7HA Ak BAE=el w7
HAE wEo] U FulE AASA ste T8 84, BilE — AN 3
A 7HA Akl 71Rks a1 dvh(Aaker, 1996)
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P

stal, Bl=el #AlE P FEAEete A4 BHHoE wslstHA 47]H
o2 o]FolA = HPEte] AAE AW F 9= Welo] st HAom
H o5 AU BAE AEer] f% der HA= ofFo] Aty
AH(Thomson, Maclnnis, and Park, 2005; Keller, 2003). o]&]g x}-¢olA]
Thomson, Maclnnis, and Park(2005)S H#l= ofzS daz=elo] #r]A el

Al A el o ® Agoletal o
Thomson, Maclnnis, and Park(2005)& HA= o2& AuH|zLE9] Algoln}
A8 T FS AAMAlL ABA frdl AAE Sal ofFEH, o3 Bl
o

4H, e AYe wgshs Aololot Bk @ ol HAY YL Ak
A el els) sQlsu, 2o whe Aobd sk weishA "rta sk
th Z BAssE Aol AeHoR AHHY] NG 2AL Avht nlx

Ztots AdsHA FdAaL FAskETtl gel il = B ofyt
(Kleine & Baker, 2004; Schultz et el., 1988). B3+ X

TASHE AfE A7 e AEHAQ AAE 8 B
A&S FEstH (e E-olEAur, 2005), auARE o]# s A it
s A Bz AH oz BY3A FH(Garbarino & Johnson, 1999).

-

oleld ATEL HAL oo AolE HASH: YAERA HAs o)z
o @ glon, B3 nAse A%H AP F4H E@E] HAsd] of
ol 9 4 9lg Aotk Telw BAE AR 2w we A 7
Anche 7149 S4o] MEAARA BAS RS FF 2P @ARA ol
29 3449 BAs WAt pEHes I4Y ¢ dokm Fgsm Jrhy

A5, 2004), ol Aobd EAH AL AAH AHAE AgEE o] b

= =
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V. A5

BHEoA =7& 754, AAA, AotxdF
T Aol mx|= o] thal HSskaizt of &9
mp3A|EQl ‘ofo] Bei=o] 29l AFUEQ ‘withipod(www.withipod.net)<
Fal ekl Aol & oF 473 AAISFAATE.
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oA 7FA] A& A S5 AFolA B(Self connection)d TEEe] A7 (2002)-H 71
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<¥ 3> BEE of=e FH g5
=Q 4 =y o= EX
H= ofolgt e ofFo] ghth,
ool HALE Vol Al £F ),
= olo|Zk A Eof o ZAlL zhi=t) Thomson
AV of 3 | whef ofolg AT AEL RS WokW, 1 et al.
FA%e ou A%8 Aol 2005
olw ool HUEE qAT 5§}
h= ool Balso| o] Erh,
o] BHEE 9%t £ olojfojr} v &yl
Atk
ofolst MAEF AHghe e Alse) 548
= Ak
i .oo,ﬁl—%/\ﬁ_;% =2 Al I E FAlo arer,
aa oa EJ; Fgats thE Aol tisldE wHalel Fournior. and
olols mAEs} AEeE AL wY FndFL Prasel, 2004
Atk
ofo]Z wjgolL} FHo| XS AF W= Holth
ool BA=E thE BIA=RY ¥ JLs)
o] BAEE A% Agels] dsidebd e g
&3 AmE 7140 B Aotk
wopn oz | TESEL @ W o BARS goh, s A Han %,
o T9L vE g7t Yk 2004
of HEst g FF ¥ ARAATT HE e
AL o] BA=te] AAS §XT Aot}
V. A5 23}
1. 929 7= 4
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Abstract

The influence that the value suggestion of on—line community

members has on the brand affection

Han, Kwang—seoks*

This research intends to check what value and convenience the on—line
brand community members pursue and how such value and convenience
affects brand affection. Researching on—line brand community members of
ipod, it was found that their value and convenience is composed of 3 types,
namely, functional value, emotional value and self—expression value and the
concept of brand affection is composed of 3 subsidiary factors, namely,
‘love’, ‘interest’ and ‘immersion.’

Checking how the functional, emotional and self—expression convenience of
on—line brand community members affected brand affection, the following
result was found.

First, functional value and convenience has significant influence on the
love affection only at the level of brand affection and has no influence on
the relational and immersion affection.

Second, self—expression value and convenience has significant influence
only on the love affection of brand like functional value and convenience.

Third, it was found that emotional value has significant influence on the 3
dimensions of brand affection, namely, love affection, interest affection and

immersion affection.

Key Words : influence, value suggestion, on—line community, brand

affection

*Professor, Division of Management Information System, Daelim College.





