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Abstract

A Study of Recognition of Purchasing Ethics in the Hospital

Management

Jang, Ik—sun#*Na, Jeong—mi**

This paper deals with recognition differences about the purchasing ethics
scale of hospital of Koreans and New Zealanders in order to compare the
recognition differences of purchase ethics of people of two countries in the
hospital management.

The results are as follows :

1. From the viewpoint of recognition about the purchasing ethics scale of
hospital of Koreans and New Zealanders as two examining objects, egoism
tendency is the lowest and deontology tendency is the highest commonly.

2. Koreans' two separate tendencies mentioned above shows that Korean
people have been influenced by Confucian culture in spite of its high speed
industralization.

3. New Zealanders' two separate tendencies mentioned above shows that
they have performed their duties faithfully despite the fact of New Zealand is
a nation of globalization index 2.

4. Average differences between the purchasing ethics scale of hospital shows
that Koreans' ethical sensitivity is somewhat higher than of New Zealanders.

5. From the viewpoint between of the purchasing ethics scale of hospital, the
egoism and utilitarian scales show big differences in ethical tendencies, and

deontology scale shows differences in them.

Key Words : Purchasing Ethics, Company Ethics, Ethical Tendency.

*Professor, Department of Physical Therapy, Wonkwang Health College.
«xProfessor, Department of Management Information, Wonkwang Health Science College.





