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ABSTRACT

The purpose of this study was 1) to find out the consumer patronage mix of
department and fashion outlet stores, 2) to compare the clothing and price attitudes
among store patronage groups and 3) to compare the importance of the stores’ attributes
among the store patronage groups. The subjects were 381 female consumers in the Seoul
and Gyeonggi areas. Questionnaires were used to collect the data. The data was analyzed
by frequency, factor analysis, ANOVA, Duncan’s Multiple Range Test and Cronbach’s
Alpha. The results were as follows. First, clothing purchasing attitudes of the total
respondents were classified by three factors: fashion/confident oriented, appearance
oriented, and brand-name oriented. Also, clothing price attitudes were composed of three
factors: price/quality-prestige inference, discount/low price pursuit and benefit/value
pursuit. In addition, the importance of the store’s attributes was composed of five factors:
convenience/service, concern of fashion outlet store, brand-name/fashionability, awareness
of fashion outlet store, and practical advantage of the store. Second, the department store
patronage group was significantly different from the fashion outlet store patronage group
in clothing attitude, price attitude, and the importance of the store attribute. Third, the
responses of the department store patronage group were significantly different from those
of the fashion outlet store patronage group in product reliability and awareness of the
fashion outlet store.
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Table 1. Factor analysis of clothing attitude
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Factor Eigen Total Cumulative
Factors and Items Loadings Value Variance  Variance
(%) (%)

Factor 1: Fashion/confidence oriented 4.047 33,727 33.727
I wear early fashionable clothing compared with others. 799

I wear clothing fit to occasion. 751

I like shopping to see what kind of clothing is coming. 732

1 am a good buyer about clothing. 727

I know well about fashion style. .696

I often talk about fashion with my friends. .662

1 often think about clothing. .629

Cronbach’s Alpha=0.8865

Factor 2: Appearance oriented 1.898 15.821 49.548
Dress indicates who is hefshe. .821

It is important that people wear nicely. .748

Cronbach’s Alpha=0.6490

Factor 3: Brand-name oriented 1.793 14.945 64.492
I tend to buy a popular brand clothing rather than unknown brand. 811

A popular brand clothing is extraordinary in some point. 777

I tend to buy clothing that I like even though it is very expensive. .555

Cronbach’s Alpha=0.6496
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Table 2. Factor analysis of clothing price attitude
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Factor Eigen Total Cumulative
Factors and Items Loadings Value  Variance  Variance
(%) (%)
Factor 1: Price-quality-prestige inference 2.402 21.837 21.837
Prestige brand makes me feel good. 755
People pay attention to prestige clothing. 743
We have to pay more to good clothing. 718
The more expensive, the better in quality. 716
Cronbach’s Alpha=0.7489
Factor 2: Discountflow price pursuit 2.057 18.704 40.541
I like to talk how to buy clothing at a low price. 715
1 think clothing is worth to price when I choose it. .601
I tend to stop by the store when I see the sale advertisement. 598
1 think that the time of good buying is on sale. .589
Many of cheap clothing are better than one expensive clothing. 479
Cronbach’s Alpha=0.5675
Factor 3: Benefit/value pursuit 1.298 11.796 52.336
“Buy cheap and waste your money.” fit to clothing buying. 722

I choose the most valuable clothing comparing the prices of many .590

brands.
Cronbach’s Alpha=0.4205
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Table 3. Factor analysis of the importance of store attribute

Factors and Items

Factor  Eigen Total Cumulative
Loadings Value Variance  Variance

(%) (%)

Factor 1: Convenience/service satisfaction 3.209 18.878 18.878
The sales person is kind. .840
The atmosphere of store is comfort. .838
Service is good(easiness of mending, exchange, refund, credit card). .668
The store is easy of access(bus, subway, parking lot). .665
The store has a reliability. .658
Recreation and business can be possible near the shop. 564
Cronbach’s Alpha=0.8112
Factor 2: Concern of fashion eutlet store 1.746 10.269 29.147
The dress of fashion outlet is difficult to exchange and refund. 754
The dress of fashion outlet tend to be old fashion. 737
I worry about the quality of dress of fashion outlet. 736
Cronbach’s Alpha=0.6090
Factor 3: Brand-name/fashionability of products 1.723 10.138 39.285
The store sells the brand named clothing. .802
The store sells fashionable clothing. 775
Cronbach’s Alpha=0.6528
Factor 4: Awareness of fashion outlet store 1.575 9.266 48.551
There are many fashion outlet around my house. 760
I know well where is fashion outlet by brands. )

. . . .700
The price of fashion outlet can compete to the sale price of 573
department store.
Cronbach’s Alpha=.5004
Factor 5: Practical advantage of store 1.535 9.028 87.579
The price of clothing is cheap. M
The store has a variety of clothing. ’660
The store sells good quality of clothing such as good fabric and 500

sewing.

Cronbach’s Alpha=0.4144

7} @ole] mEu AT ZHe 081~041019F, & Table 4. Comparison of clothing attitude between
the fashion outlet store and department

store patronage groups
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Table 5. Comparison of clothing price attitude
between the fashion outlet and department
store patronage groups

Patronage

Clothing .
Price department fashion both none

Attitude  Store  outlet (n=67) (n=128)
@®=134) (n=52)

F-value

Price-
quality-
prestige
inference

344° 307" 339" 291° 124237

Discount/

low price 323" 354" 339® 329" 3.508
pursuit

Benefit/

value 364" 343" 364" 330" 4306
pursuit

™ p<0.001 ™ p<0.01 " p<0.05

a and b mean that there is significantly different
among groups by Duncan test.
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Table 6. Comparison of the importance of store
attributes between the fashion outlet and
department store patronage groups

Patronage

Store department fashion both nome g . .y
Attribute store  outlet (n=67)(n=128)
m=134) (n=52)

Convenience

[service 4.10° 374" 4.13° 381" 7.55
satisfaction

Concemn of

fashion 3.29° 303 3.06™ 300° 348"
outlet store

ik

Brand—namc/'
fashionability  3.35° 333" 3.60° 296a 1026
of products

Awareness

of fashion 2.92° 361° 3.17° 2.55° 19307
outlet store

Practical

advantage of  4.01 396 399 378 099
store

™" p<0.001 7" p<0.01
a, b, and ¢ mean that there is significantly different
among groups by Duncan test.
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