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Abstract

The purpose of this study was to identify the characteristics of consumers who purchase home meal replacements
(HMR) and to analyze the differences for frequency of use, preference, satisfaction, and repurchase intention based
on HMR product categories. The subjects were adults in their twenties or older, who had used HMRs and lived
in Seoul and the Gyeonggi Province of Korea. Five-hundred and fifty subjects were chosen by random sampling,
and questionnaires were distributed from March 12 to 30, 2005. A total of 451 questionnaires were returned (the
rate of return was 82%). The primary results of the study are as follows. First, by analyzing for differences based
on the demographical characteristics of the HMR consumers, men had higher ‘frequencies of use’ and preference,
whereas women had higher satisfaction and ‘intentions to purchase again.” This implies that HMRs assist women
who are usually in charge of home food preparation, based on time and cooking effort; hence a higher satisfaction
among the women. Second, by analyzing for differences based on the characteristics of HMR consumers who ate
the products, ‘frequency of use’ (p<.001), preference (p<.0l), satisfaction (p<.001), and ‘intention to repurchase’
(p<.001) for the ‘ready to eat’ HMR category, by the person who prepared the food, were significantly higher for
those subjects in their 20s than for those in other age groups. As for persons influenced by the meal, the teen age
group had significantly lower ‘frequency of use’ (p<.001), preference (p<.05), satisfaction (p<.01) and ‘intention to
repurchase’ (p<.01) than other age groups. ‘Frequency of use’ (p<.001) and preference (p<.05) were lower if the
person influenced by the meal was one’s spouse or child than if the person influenced by the meal was oneself.
Third, regarding the preference for eating at home or eating out, 'frequency of use’ was significantly higher than
the other analyzed factors for the ‘ready to eat,” ‘ready to heat,” and ‘ready to end-cook’ HMR categories. In short,
the ‘frequency of use’ for HMRs was higher for those who preferred to eat at home versus eating out, simply as
a result of being bored with eating out, which is essentially the reason for the origin of HMR.
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Gender g::arlneale 323 %ig Table 2. Characteristics of who influence on meal preparation
No response 30 6.7 N=451
Age 20’s 183 40.6 Percentage
30’s 118 26.2 Category Frequency %
40's 61 13.5 (%)
>50’s 65 14.4 Age of who 20’s 126 279
No response 24 5.3 prepare meal  30’s 108 23.9
Mean+SD 35.14+11.28 40’s 60 133
Marital status Single 233 51.7 :
Married 210 46.6 >50’s 133 295
» Nodres?lcl)n}sle — 6§ 11.8 No response 24 53
ucation Under high schoo 4. >
College 6 124 f\ge of who 10’s 48 10.6
Undereraduate 215 477 influence on 20’s 139 30.8
Graduate school 102 22.6 meal preparation 30’s 88 19.5
No_response 15 3.3 40°s 41 9.1
Job status Full-time worker 323 71.6 , ’
Housewives 65 144 =50’s 132 293
Students 56 12.4 No response 3 0.7
I:Iolégsponse 3Z ég Family member Him(her)self 186 412
Famlly income 101~200 98 21:7 who influence  Spouse 88 19.5
(10°Korean won /month)>(y1~300 71 157 on meal Parents 96 21.3
301~400 76 16.9 preparation Child or Grandchild 61 135
401~500 63 14.0 Oth 17 38
>501 90 20.0 ers :
No_response 2 49 No response 3 0.7
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Table 3. Demographic characteristics of the person preferred ‘eating at home’ vs. ‘eating out’ N=451, N(%)
Category Eating at home Eating out
Demographic characteristics Prefer” Not prefer” Prefer" Not prefer”
Gender Male 61(23.7) 5(33.3) 34(22.1) 15(17.6)
Female 196(76.3) 10(66.7) 120(77.9) 70(82.4)
x‘-value 7.084" 0.727
Age 20’s 116(44.6) 7(30.4) 79(50.6) 28(32.6)
30’s 72(27.7) 5(21.7) 40(25.6) 22(25.6)
40’s 29(11.2) 6(26.1) 19(12.2) 17(19.8)
>50s 43(16.5) 5(21.7) 18(11.5) 19(22.1)
x’-value 8.093 12.002°
Marital status Single 152(55.5) 8(53.3) 99(58.9) 39(45.3)
Married 122(44.5) 7(46.7) 69(41.1) 47(54.7)
¥-value 2.580 4.747
Education Under high school 35(13.0) 6(20.0) 23(13.9) 11(13.1)
College 35(13.0) 5(16.7) 15( 9.1) 12(15.5)
Undergraduate 139(51.7) 12(40.0) 92(55.8) 40(47.6)
Graduate school 60(22.3) 7(23.3) 32(21.2) 20(23.8)
x*-value 2,781 5.922
Job status Full-time worker 199(73.2) 17(56.6) 125(74.0) 65(74.7)
Housewives 40(14.7) 8(26.7) 16( 9.5) 15(17.2)
Students 33(12.1) 5(16.7) 28(16.6) 7( 8.0)
x*-value 2.800 8.285

Y ¢5 - certainly yes’, ‘4 - yes’ of 5 point Likert type scale
292 - no’, 1- certainly no’ of 5 point Likert type scale
p<.05
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Table 4. Frequency” of using HMR according to demographic characteristics of the subjects Mean+SD

Product categories of HMR

Demographic characteristics Ready to eat Ready to heat Ready to end-cook
Gender Male 3.43+1.37 3.01+1.32 2.88+1.35
Female 2.88+1.35 2.51£1.28 2.69+1.21
t-value -33337 -3.199™ -1.237
Marital status Single 3.44+1.32 2.84+1.32 2.79+1.29
Married 2.55+1.24 2.38+1.22 2.68+1.20
t-value 0.448" 03727 0.646
Education Under high school 2.56+1.48" 2.71+1.30 2.90+1.36
College 2.93+1.25" 2.57+1.34 2.96+1.22
Undergraduate 3.26+1.30° 2.65+1.32 2.67+1.19
Graduate school 2.87£1.33" 2.57+1.22 2.62+1.26
F-value 5340 0.198 1.486
Job status Full-time worker 3.00£1.34° 2.59+1.30" 2.73+1.21
Housewives 2.29+1.03° 2.31+1.10° 2.68+1.29
Students 3.95+1.18° 3.13+1.34° 2.84+1.36
F-value 25275 63117 0.248
Family income < 100 4.10£1.19° 3.19+1.22° 3.20£1.50
(10*Korean won /month) 101~200 3.10+1.38" 2.89+1.41% 2.69+1.29
201~300 3.03+1.41° 2.65+1.26" 2.83+1.21
301~400 3.03+1.35" 2.66+1.24° 2.83+1.12
401~500 2.87+1.39° 2.44+133° 2.68+1.26
>501 2.73£1.14 2.30+1.15" 2.57+1.14
F-value 5188 3.486" 1.409
Y 6 point Likert type scale(l - not at all, 2 - <1 times/month, 3 - 2~3 times/month,
4 - 1 timesfweek, 5 - 1 times/2~3 days, 6 - everyday)
"p<.001 “p<.01 ¢ Tukey multiple comparison
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Table 5. Frequency” of using HMR according to characteristics of the person influenced by meal preparation

3 kgl BgE 4ES
(Park YS¢ Chung YS 2004).
ARBAR dgel GE AN

%

Z|

ool
to

rr

113

HoEr

H-&4HMR) A

F 994 4559 Ao £ AK(Table 8), 200 4
(<ol B A5

AlFEH|zLe] A9 ulZ
=7 §9d807 =7
A= 200 9] ‘ni2

H oA
i AW = N |

etk AA4GEA gl

HE 24 p<05)9d HZE7}

T =

F9902 A dgon, 4AGEAL B R
59 B¢ HAGEATL MeAY AU Feur
wE HE g0 hF HEEst 9802

e

Mean+SD

Product categories of HMR

Ready to eat

Ready to heat

Ready to end-cook

Characteristics

Age of who prepare 20’s 3.55+1.37° 2.95+1.38° 2.89+1.27

meal 30°s 2.93+1.21° 2.65+1.30% 2.711.17
40’s 2.33:1.16° 2.33+1.23" 2.82+1.17
50’s 3.01+1.36 2.38+1.17° 2.59+1.30
F-value 13.148" 53917 1.359

Age of who influence  10’s 2.63+1.23" 2.38+1.25 3.00+1.25

on meal preparation 20’s 3.45+1.39° 2.90+1.38 2.83+1.23
30’s 3.10£1.28% 2.84+1.31 2.70+1.19
40’s 2.27£1.10° 2.331£1.20 2.69+1.08
>50’s 2.87+1.32° 2.35%1.15 2.58+1.33
F-value 8.723" 4.670" 1.276

Family member who him or herself 3.22+1.42% 2.83+1.43% 2.78+1.25

influence on meal Spouse 2.63+1.24° 2.38+1.22° 2.58+1.26

preparation Parents 3.04£1.15° 2.39+1.05% 2.59+1.21
Child or Grandchild 2.62+1.34° 2.44+£1.20° 2.85+1.18
Others 3.65+1.41° 3.31x1.25° 3.31x1.35
F-value 5345 4317" 1.727

Y 6 point Likert type scale(l - not at all, 2 - <1 times/month, 3 - 2~3 times/month,

4 - 1 timesfweek, 5 - 1 times/2~3 days, 6 - everyday)
"p<001  Tp<.01 ** Tukey multiple comparison
<Table 6> Frequency” of using HMR according to preference of ‘eating at home’ vs. ‘eating out’ Mean+SD

~ ——— Product categories of HMR

Ready to eat

Ready to heat

Ready to end-cook

Characteristics

Eating at home Prefer” 3.07+£1.28 3.13£1.06 2.87+0.92
Not prefer” 2.96+1.38 2.51£1.30 2.63+1.25
t-value 0.303 1.812 0.725

Eating out Prefer” 2.59+1.35 2.22+1.21 2.39+1.14
Not prefer” 3.28+1.38 2.69+1.22 2.85£1.25
t-value -3.846" -2.945" -2.8717

" 6 point Likert type scale(l - not at all,

D5 certainly yes’, ‘4 - yes’ of S point Likert type scale
Y2 no, 1- certainly no’ of 5 point Likert type scale
p<.001  Tp<0l

2 - 1 times/month,

3 - 2~3 times/month,
4 - 1 timesfweek, 5 - 1 times/2~3 days, 6 - everyday)
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Table 7. Preference’ of HMR according to demographic characteristics of the subjects Mean+SD
WW Ready to cat Ready to heat Ready to end-cook
Gender Male 3.49+0.80 3.18+0.85 3.13+0.88
Female 3.25+0.92 2.83+0.85 2.96+0.87
t-value 2154 -3.397" -1.597
Marital status Single 3.49+0.84 3.04+0.82 3.07+0.88
Married 3.12+0.90 2.77+0.87 2.91+0.88
t-value 0.029™ 4.127" 0.040
Education Under high school 3.10£0.97 3.0510.88 3.13+0.85
College 3.22+0.81 2.7610.72 3.05:0.77
Undergraduate 3.45+0.86 2.91+0.89 2.98+0.89
Graduate school 3.24+0.87 2.85+0.85 2.88+0.90
F-value 3.419° 1.195 1.136
Job status Full-time worker 3.30+£0.91* 2.89+0.88" 3.02+0.89
Housewives 3.00:0.83° 2.7410.83 2.86+0.83
Students 3.7310.65" 3.1610.60° 3.02+0.84
F-value 10.873" 3.879° 0.861
Family income <100 3.74+0.82 3.16:0.69 3.03+1.08
(10*Korean won 101~200 3.36£0.83 3.02+0.90 3.0920.84
/month) 201~300 3.31£0.50 2.90+0.78 2.99+0.90
301~400 3.34+0.86 2.87+0.82 2.99+0.83
401~500 3.27+0.96 2.68+0.86 3.03+0.80
>501 3.18+0.86 2.86+0.91 2.87+0.91
F-value 2.016 1.899 0.660
Y5 point Likert type scale(l - very dislike / 5 - very like)
"p<00l  Tp<01  p<.05 ® Tukey multiple comparison
Table 8. Preference” of HMR according to characteristics of the person influenced by meal preparation Mean+SD
M Ready to eat Ready to heat Ready to end-cook
Age of who prepare 20’s 3.50+0.81° 2.98+0.82 3.10+0.89
meal 30’s 3.33+0.84" 2.95+0.83 3.04+0.85
40’s 3.03:0.86" 2.78+0.93 2.86+0.90
50’s 3.25+0.96" 2.84+0.88 2.94+0.87
F-value 4039”7 1.074 1.243
Age of who influence 10’s 3.08+0.92" 2.75+0.96 3.00+0.97
on meal preparation 20’s 3.46+0.88° 2.94+0.84 3.01+0.93
30%s 3.380.84" 3.06+0.73 3.08+0.79
40’s 3.03+0.81° 2.80+0.91 2.88+0.82
>50"s 3.27+0.90" 2.85:0.89 2.96:0.86
F-value 3.090° 1.459 0.453
Family member who him or herself 3.37+0.84 3.01+0.85 3.07+0.87
influence on meal  Spouse 3.19+0.90 2.72+0.79 2.86+0.78
preparation Parents 3.46+0.78 2.94+0.87 2,97+0.90
Child or Grandchild 3.07+£1.03 2.75+£0.94 2.90+0.98
Others 3.35:1.06 3.00:0.82 3.44+0.81
F-value 2.587 2.243 2.075
Y5 point Likert type scale(l - very dislike / 5 - very like)
"p<0l  “p<05 ® Tukey multiple comparison
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Table 9. Preference” of HMR according to preference of ‘eating at home’ vs.

ey - FLA

115

4. JFEAMAL CIRA(HMR) MIE e U5E

AHzte] JHAF EA wE A dE4
HMR) AE {3d WHZY AolE M EH
(Table 10), AHolA = Aol ‘HlZ2 Hi= 2°(p<.05)
# 7tE F HE 24 E<05)d] dd =} 79
Hog =gk FF HAA L AAF Rl YRR
o] AYAD Q& FFJae MK 1998)0l4 z2 2

o
=

‘eating out’ Mean+SD

Product categories of HMR

Ready to eat

Ready to heat Ready to end-cook

Category

Eating at home Prefer” 3.67:0.72 3.40+0.99 3.27:0.70
Not prefer” 3.3120.92 2.85+0.90 2.940.91
t-value 1490 2274 1373

Eating out Prefer” 3.00£0.91 2.66:0.86 2.80+0.92
Not prefer” 3.46+0.93 2.95+0.88 3.12+0.87
t-value 3.8277 -2.595" 2.760"

Y 5 point Likert type scale(l - very dislike / 5 - very like)

? 5 - certainly yes’, ‘4 - yes’ of 5 point Likert type scale

? 2 - no’, ‘1 - certainly no> of 5 point Likert type scale

"p<001  Tp<01  p<.05

Table 10. Satisfaction” of HMR according to demographic characteristics of the subjects Mean+SD

Product categories of HMR
Demographic characteristics

Ready to eat

Ready to heat Ready to end-cook

Gender Male 3.28+0.84 2.93+0.82 3.0420.79
Female 3.54+0.70 3.17+0.82 3.11:0.77
t-value 2.593" -2.360° -0.750
Marital status Single 3.47+0.75 3.0910.81 3.10+0.72
Married 3.18+0.84 2.89+0.84 3.00+0.84
t-value 0.005 0.188™ 1.839
Education Under high school 3.21£0.91 3.05+3.21 3.21+0.82
College 3.28+0.79 2.85+0.90 3.11:0.74
Undergraduate 3.4410.78 3.05:0.84 3.02+0.78
Graduate school 3.24+0.79 2.93+0.77 2.99+0.76
F-value 2.385 1.087 1.284
Job status Full-time worker 3.34+0.81" 2.98+0.84 3.0510.75
Housewives 3.11+0.84° 2.94+0.77 3.03+0.87
Students 3.57+0.69" 3.18£0.79 3.05+0.80
F-value 5040”7 1.645 0.022
Family income <100 3.65+0.76 3.35+0.66 3.10:0.79
(10°Korean won /month) 101~200 3.39+0.76 3.04+0.82 3.13x0.76
201~300 3.26+0.85 2.96+0.88 3.03£0.78
301~400 3.39+0.73 3.03+0.78 3.05£0.71
401~500 3.3120.93 2.941+0.85 3.11+0.83
>501 3.26£0.79 2.83+0.86 2.97+0.81
F-value 1.406 2.041 0.527

5 point Likert type scale(l - strongly unsatisfied / 5 - strongly satisfied)

wok

p<001  Tp<Ol "p<.05
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A% M7 =8 AR GEYHMR) o g0z
B3 0e F gk gl gge) ms BEEst w0
Jehee & 4 ANtk =3 AE JRAE vE
2% w2 EE S4e<nd e F ou:
PEeos)e] NP BEE} fgFoz wyd Y
Hee AAFE H39, Y soz v Hi
S (p<One BEEI Ehh 1 9 FYF AP
FESS AL HEAEMR) AE K8 BEE
#9959 9FL w4 %ot Douglas SP(9T6)Sk Reilly
MD(1982)9] QA7ESHe 2ol W S0l ¥ H
I4E AHgo] FolEThe AFATE YehlA gt
AAgEA Aol BE AFAA EHEMR) A
F 9¥¥ BFEY o] ¥4 AvHTable 11), 207)
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Table 11. Satisfaction” of HMR according to characteristics of the person influenced by meal preparation

ANz AS WME BE 400D q@
HEE} feHoz wghod, ANGER AYE 20
W) A% W2 HE S4e<0nd BEEI A7
#7 gt

994 AsE] mE AE FYE BEEY Hol2
B4 A9HTble 12), 914 Azl Wsl 94 WAE
AR W2 HE SAE<0D, TY = &
pe0Del T BEEF felHo2 A dehgck

5. Z}1EAAl CH2A(HMR) MNIE 7&Y XH~0d
O|At
Anjzke] AAUAR S0 wE JEFAA g4
(HMR) AEF F9d AT SJALE E4% 2 INTable
Mean+SD

~ ———— Product categories of HMR

Characteristics Ready to eat Ready to heat Ready to end-cook
Age of who 20’s 3.58+0.64° 3.12+0.80 3.17:0.74
prepare meal 30’s 3.26:0.77° 2.9340.78 3.040.76
40°’s 3.08+0.82° 2.81+0.81 2.91+0.86
50’s 3.3120.91% 2.99+0.88 3.041+0.81
F-value 6228 2.192 1519
Age of who 10’s 3.10+0.88° 2.85+0.90 3.17+0.93
influence on meal 20’s 3.54+0.73° 3.12+0.85 3.14+0.76
preparation 30’s 3.27+0.71° 2.95+0.71 3.02+0.71
40’s 3.18+0.78" 2.82+0.72 2.87+0.77
>50s 3.30£0.89" 3.01+0.88 3.02+0.79
F-value 3.8277 1.568 1.356
Family member him or herself 3.38+0.72 3.03+0.81 3.08+0.78
who influence on  Spouse 3.36+0.84 2.91+0.73 2.93+0.73
meal preparation  Parents 3.41+0.81 3.04£0.89 3.06+0.75
Child or Grandchild 3.08+0.95 2.90+0.94 3.1120.93
Others 3.3510.70 3.25+0.78 3.38+0.50
F-value 1.914 0.980 1.346
Y 5 point Likert type scale(l - strongly unsatisfied / 5 - strongly satisfied)
“p<.001 Mp<.01 ® Tukey multiple comparison
Table 12. Satisfaction” of HMR according to preference of ‘eating at home’ vs. ‘eating out’ Mean+SD

- ————_ Product categories of HMR

Ready to eat

Ready to heat

Ready to end-cook

Category

Eating at home Prefer” 3.53:0.64 3.27+0.59 3.1320.74
Not prefer” 3.33+0.83 2.99+0.88 3.02+0.80
t-value 0.929 1.220 0.545

Eating out Prefer” 3.16+0.83 2.841+0.82 2.86+0.85
Not prefer” 3.47+0.84 3.04+0.87 3.18+0.76
t-value 2.828" -1.793 -3.0737

Y5 point Likert type scale(l - strongly unsatisfied / 5 - strongly satisfied)
D5 certainly yes’, ‘4 - yes’ of 5 point Likert type scale
¥ 2 - no’, ‘1 - certainly no’ of 5 point Likert type scale

**p<.01

dze 7Hea) A A23A A35007)
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Table 13. Intention to repurchase” of HMR according to demographic characteristics of the subjects

A A 117

g AT At fgHez A when, HAb
FFA Aol 2001 FF ‘HtE HE S4(e<0DY
Ard dEzt b BRE wE AAFERA Aol
10012l A5 A7 At f98 ez g oA G
E}‘,&E} o] Yoon S 5(1998)9] A7 Ao MAH
FRE9 9o AAETE HF 58] AY AF=
A4 FHE a3 g FF AA B‘MN% 2]
A goz AFse Ad HE Aojste A& BA
=0

-9 daxd e AFE 3 AT At
Aol & EMF ZAIK(Table 15), 4 ALzl H& ¢

4 MAsFAN HE ¥E F4E<0D, Y 22
F 9E e(E<05] U AT At feHe
2 ¥ Uehgeh

2 A7e AR DEAEMR) oA 4
e 744 dEAEHMR)Y o] UHE =AY

Mean+SD

Product categories of HMR

Demographic characteristics

Ready to eat

Ready to heat Ready to end-cook

Gender Male 3.31+0.92 2.98+0.85 3.08+0.86
Female 3.58+0.78 3.16+0.83 3.06+0.79
t-value 2427 -1.737 0.230
Marital status Single 3.56+0.85 3.16+0.82 3.15+0.82
Married 3.19+0.91 2.91+0.86 3.05+0.88
t-value 00177 0.049” 0.019
Education Under high school 3.3240.99 3.10+0.68 3.07+0.87
College 3.30+0.94 2.91+0.90 3.18+0.77
Undergraduate 3.45+0.90 3.03+0.89 3.09+0.86
Graduate school 3.35+0.84 3.09+0.83 3.10+0.83
F-value 0.696 0.659 0.218
Job status Full-time worker 3.38+0.91° 3.02:0.87" 3.09+0.84
Housewives 3.08+0.76" 2.9110.72° 3.02+0.85
Students 3.77+0.83° 3.30+0.76° 321087
F-value 9.182"" 37007 0.842
Family income < 100 3.94+0.85 3.39+0.72 3.26+0.89
(10*Korean won 101~200 3.40+0.87° 3.09+0.82 3.07+0.75
/month) 201~300 3.41+0.88 2.96+0.84 3.04+0.89
301~400 3.42+0.77° 3.11+0.79 3.18+0.83
401~500 3.31+0.93 2.95+0.80 3.21+0.72
=501 321097 2.90+0.98 3.04+0.98
F-value 3.239" 1.967 0.699

5 point Likert type scale(1 - certainly no / 5 - certainly yes)

< 001

"p<.01

<05

® Tukey multiple comparison
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AE<00D3 THL F HE S E<ODY o] §HIES}
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o w2 ge 4<% e F He S
A (P<0D)9] ol &M= RAH22 F}Th 7HFAAL
g9 AEE 24 A3}, 200 HAEH A

‘w2 HE S <0 @ AR foHen
BA vetgen, AAGEA A8 metA R 200 9
R He $AE<05)9 AsETF RAHLE E7
ekt d, A EATE EQlolAY Rl Fe 44
FEA7E WeAt ARl LR wE g &
(P03l e AdsE7F FIHo2 wdth A4
FEA AGl mE wHFES Aol £ A, 204
2AEE AR A MR HE S4(e<00Dd] tw
BEE7L fAAHo2 wdvh EF JAGTA A7

Table 14. Intention to repurchase” of HMR according to characteristics of the person influenced by meal preparation

Mean+SD
Characteristics Product categories of HMR Ready to eat Ready to heat Ready to end-cook
Age of who prepare 20’s 3.60+0.83° 3.11+0.83 3.16+0.79
meal 30’s 3.34+0.89" 3.0710.84 3.14+0.83
40’s 3.03+0.81° 2.81+0.83 2.98+0.81
50’s 3.35+0.94" 2.97+0.84 3.05£0.93
F-value 5764 2.034 0.833
Age of who influence 10’s 3.06+0.99° 2.8120.96 3.19+0.94
on meal preparation 20’s 3.600.89° 3.12+0.83 3.1240.80
30’s 3.3820.82% 3.18+0.74 3.16+£0.80
40’s 3.050.82° 2.85+0.71 2.97+0.71
>50"s 3.39+0.89" 2.99+0.91 3.08:0.92
F-value 513077 2.408" 0.476
Family member who him or herself 3.41+0.86™ 3.10£0.06 3.15+0.59
influence on meal  Spouse 3.33+0.82%° 2.97+0.08 2.94+0.88
preparation Parents 3.54+0.84" 3.050.10 3.13+0.09
Child or Grandchild 3.08+1.13° 2.85+0.12 3.07+0.13
Others 3.71+0.85° 3.38+0.16 3.50+0.13
F-value 3.116° 1.762 1.878
Y5 point Likert type scale(l - certainly no / 5 - certainly yes)
Tp<001  Tp<01 ® Tukey multiple comparison
Table 15. Intention to repurchase” of HMR according to preference of ‘eating at home’ vs. ‘eating out’ Mean+SD
C Product categories of HMR Ready to eat Ready to heat Ready to end-cook
ategory
Eating at home Prefer” 3.53+0.92 3.13+0.52 3.13+0.52
Not prefer” 3.39+0.90 3.04+0.91 3.10+0.88
t-value 0.602 0.621 0.153
Eating out Prefer” 3.1920.95 2.97+0.86 2.98+0.82
Not prefer” 3.59+0.92 3.06:0.92 3.20£0.91
t-value ’ -3.288" -0.835 -1.999

Y5 point Likert type scale(l - certainly no / 5 - certainly yes)
? 5 - certainly yes’, ‘4 - yes’ of 5 point Likert type scale

¥ 2 - no’, ‘1 - certainly no’ of 5 point Likert type scale

“p<0l  p<.05

=2z 758 A A2338 A 35 (2007) - 398 -
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