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Abstract

Effect That Type Gets in Consumer Communication : Product

Participation Level and Internet Word-of-mouth

-Laying stress on purchase review of product and Internet shopping mall
by FCB Model-

Chin, Hong-kun* - Lee, Eun—joo*x*

Following is discovered in this study by some. First, attribute(product/
non- product) of that truth that get through experiment of this study is
WOM deduced result that have statistical meaning in dependent variable
which is public trust only in this study. Specially, information by word of
mouth type received High positive response more with non-product
information by word of mouth attribute than the product attribute in all
experiment products that is parted according to involvement.

Consumer’s response by involvement level of product can affect for site
attitude, public trust, and intention to purchase by second. For example,
consumer’s site attitude has induced the most positive response, and can
confirm positive response of High consumer most in that involvement
sensitivity product in that participation reason type product and could
confirm response that is the most positive in that involvement reason
product even if there is for intention to purchase.

Result of this study is grasped that have High mean value relatively in
site attitude, product attitude, information by word of mouth effect, public
trust, brand attitude, purchase intention etc. generally that product
involvement and information by word of mouth attribute are interrelation by
third. This can change fairly data processing process according to
consumer’s Involvement Level, behavior deterministic process, consumer’s

action with attitude formation process, and involvement for products. High

* Ph. D Candidate, School of Communication, KookMin University
=% Ph. D Candidate, School of Communication, KookMin University
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occasion than is low incline more efforts in information retrieval and is

discreet result such as study finding of produce.

Key Words @ Consumer Communication, Product Participation Level,
Internet Word-of-mouth, Internet shopping mall, FCB
Model





