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Abstract

This study intended to determine how price-ending types used for menu products affected consumers’
price evaluation and value perception and such bhehavioral intentions as purchase intention and search
intention. The collected data went throngh statistical processing, including frequency analysis, factor
analysis, Ttest and ANOVA using an SPSS/PCT 12.0 statistical package. The results can be summarized
as follows: First, as for differences in internal reference price by ending, internal reference price was
lower if menn ending was an odd number than it was an even number, which indicates that consumers
tend to consider the price of the menu products to be lower if the ending of memu products is an odd
mumber. Second, menu price-ending was found to have significant differences on consumers’ purchase
intention, search intention, and value perception. But the results of two-way ANOVA showed that price
ending by restaurant types had no effect on consumers' search intention and restaurant type. This study
suggested a desirable external reference price-ending type for menu producis as one of sales promotion
strategies to menu products planners and drew up a concrete plan to determine which price-ending type
is useful by consumers’ personal properties.

Key words : menu products, external reference price, menu price, price-ending, consumer satisfaction.
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H(p=<0.05), E57F @51t Fitel] ieba s &
Blxke] 712] A|Zbel) #pel7} SiThp<0.05). 2l
AEFEHG oW HAEF M oH E5E AL
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=) 892.327 1 892,327 1989.216 .000
HAEF 310 1 310 4292 035%
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*p<0.05,
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Hys HAEYH fAEFSHY Wy 4R
9 714 BFst HaET 8 4HAty 2
ggel] Ael7t YEAE Y B E 9%
2ot A s 1Y FEAg) HaEYY R
W ArZe] 71A 97 Lu)Abe] e g

<E O Wi &4 713 5o wE 2HAS B Y=

de A mRE AFT e BAF F el EE

T3 B2y 746 3 249 414 743
=) 766191 1 766,191 1275.371 .000
HAEF 391 1 391 4.003 043*
T 239 1 239 5298 021*
B TET 109 1 109 181 671
27 127.361 212 601

A 895.000 216

T3 A 128.106 215

#p<0.05.
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