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ABSTRACT

This study explores the attention effects of PPL(product placement) in multimedia contents. PPL has been attracted attention in multimedia
as well as marketing communication field as a beneficiary model. For the research, multimedia screen is divided into 9 sections and the serial 9
digit(1~9) is assigned to the each part of the screen. The visual exposure forms of each 9 digit are composed by 2-dimension(2D) and
3-dimension(3D). And the visual exposure patterns of each 9 digit are consisted of stopping and moving image. As a result, the 5th quartering
has been proved the most attracted attention regardless of all exposure forms including 2D/3D and stopping/moving image. This means center
of the multimedia screen is the best place for PPL. Especially in one digit moving screen, the attention of the digit has reached the climax. This
suggests moving PPL is able to get more attention than stopping. These results provide the most effective PPL position in the screen of the
multimedia and PPL’s visual exposure forms for maximizing multimedia uset’s attention. Finally, these findings can be a guideline for
message arrangements of the multimedia screen.
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