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Table 1. The glasses wear rate
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Table 2. The first time of glasses wear
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Table 5. The right of choice when glasses purchase
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Table 6. Consideration matters when glasses purchase
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Table 4. A purchase price of glasses
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Table 7. A place of sight testing
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Table 8. Satisfaction index when sight testing at optical store
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Table 12. Satisfaction index of visual acuity aspects after
glasses purchase
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Table 9. Satisfaction index when sight testing at ophthalmo-
logy
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Table 10. A region of glasses purchase
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Table 11. Satisfaction index of price contrast after glasses
purchase
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Table 13. Inconvenience place when glasses wear
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The rate of wearing glasses in 248 young Korean people of 20 to 30 years of age were investigated. The study
had findings such as below: 1. The rate of wearing glasses was (73.8%). 2. The rate of first time glass wear
occurred mostly in 14-16 age group (31.7%). 3. The duration of glasses change rate was of 6 month to 1 year of
wear (40.4%). 4. The glasses purchase price was between 50,000 to 60,000 won (37.1%). 5. Choice to purchase
the glasses was made mostly by oneself (85.8%). 6. The factors subjects considered in making the choice of pur-
chase was face types and hairstyle (56.3%). 7. The subjectssatisfaction level of eyesight examination in optica

stores was 51.5%.

Key words: visua acuity, glasses wear

Vol. 12, No. 4, November 2007

J. Korean Oph. Opt. Soc.



