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ABSTRACT

Demand forecasting methods for a consumer product such as TV or refrigerator are widely known. However, sales
forecast for a brand new product cannot be estimated using conventional forecasting methods. This study proposes a
five-step procedure in forecasting a newly developed product. Step one defines functions in a High Touch product in order
to estimate relative attraction of the product to consumer group. In step two, for a comparison purpose, a compatible
product that is successfully penetrated into market is selected. Step three breaks a target population into many segments
based on demography. Step four calculates relative attraction between the High Touch product and the compatible product.
Finally, market penetration rate of the High Touch product is estimated using a bell-shaped diffusion curve of the compatible

product. The process offers a method to estimate potential demand and growth pattern of the new High Touch product.
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