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ABSTRACT

There are approximately 250,000 organic livestock farming in the world. The total retail value of organic
food sales in the world is $ 27 billion. The organic livestock products such as milk, lamb and beef are
marketed mostly in Europe and the USA. The market share of organic food is about 2% in total food
marketing value of worldwide and of the organic food marketing value, organic livestock products
portioned 17% in the USA. The organic livestock products are primarily marketed at Supermarket (Europe),

Health and Natural Food store(USA). Concerning international trade,
In the future, the production of organic livestock products will

among the developed counties of Europe.

it is very little. But it is increasing

be rapidly increased in South America, Middle East and Oceania, but the growth rate will be limited due
to its expensive price, lack of marketing-infra and different regulation system. Most of developed countries
drive organic farming policy strongly as the strategic means of rural development, diversifying agriculture

system and environmental improvement.
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Table 1. Market share(%) of organic livestock products in the EU in 2000 (Modified from

Hamm et al., 2002)

Country Milk Beef Sheep Pork Poultry Eggs
Austria 7.7 35 5.9 05 0.7 2.7
Belgium 1.6 0.8 1.0 0.1 0.3 0.6
Denmark 13.1 3.0 *NA 12 15 11.9
Finland 8.6 1.0 7.7 0.9 0.0 2.3
France 0.9 0.4 0.3 0.1 0.3 2.2
Germany 13 3.1 24 0.6 0.6 19
Italy 0.5 0.1 NA 0.0 04 0.6
Luxemburg NA 0.6 14 0.8 NA NA
Netherlands 1.6 0.8 NA 0.5 0.3 25
Sweden 18 1.0 1.7 0.4 0.0 21
UK 11 04 0.3 0.2 0.2 25

Note : * NA : Not applicable.
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Organic Food Organic Food Total Food Organic
($Mil) Growth (%) Sales ($Mil) Penetration (%)
1997 3,594 *NA 443,790 0.81
1998 4,286 19.2 454,140 0.94
1999 5,039 17.6 474,790 1.06
2000 6,100 21.0 498,380 1.22
2001 7,360 20.7 521,830 141
2002 8,635 17.3 530,612 1.63
2003 10,381 20.2 535,406 1.94
2004 11,902 14.6 544,141 2.19
2005 13,831 16.2 556,791 2.48

Note : * NA : Not applicable
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Table 3. Organic food market sales and
growth in USA (OTA, 2006)

Organic Food Categories Sales  Growth in

($Mil)  2005(%)
Dairy 2,140 236
Bread & Grains 1,360 19.2
Beverages(incl. non-dairy) 1,940 132
Fruit & Vegetables 5369 109
Snack Foods 667 183
Packaged/Prepared Foods 1,758 194
Sauces/Condiments 341 242
Meat/Fish/Poultry 256 554

Total Org Food Consumer Sales 13,831  16.2
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Table 4. Imports of organic livestock products into the EU in 2000(Modified from Hamm et

al., 2002)

e T T A S M

Austria 1,000 0 0 *NA NA 0
Belgium 6,000 600 NA NA NA 3
Denmark 0 0 0
Finland 30 0 0
France 25,000 800 NA NA 0
Germany 15,000 400 30 400 200 50
Greece NA NA NA NA 0 0
Ireland NA NA NA NA NA NA
Italy 12,000 200 NA 110 NA 15
Luxemburg 75 15 1 5 5 1
Netherlands 2,500 690 225 275 80 12
Portugal NA NA NA NA NA NA
Spain NA NA NA NA NA NA
Sweden 20 0 0 0 0 0
UK 22,000 496 18 750 700 5
Total 83,625 3,201 274 1,540 985 86
Note : * NA : Not applicable.
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Table 5. Consumer price premium for organic livestock products in the EU in 2000
(Modified from Hamm et al., 2002)

Country Rump Minced Lamb Pork Minced .Whole Milk Eggs
steak (%) beef (%) chops (%) cutlet (%) pork (%) chicken (%) (%) (%)

Austria 87 23 96 50 68 142 27 23
Belgium 54 78 92 95 78 155 69 21
Denmark 5 47 *NA 27 49 267 18 47
Finland 25 47 NA 27 25 NA 48 109
France 86 41 22 80 59 56 35 45
Germany 29 47 60 65 48 111 56 53
Greece NA NA NA NA NA NA 85 140
Ireland 79 20 26 45 NA 59 18 39
Italy 50 NA 14 13 92 191 31 50
Luxemburg 70 NA 37 90 92 101 45 133
Netherlands 9 54 NA 26 81 140 33 94
Portugal NA NA NA NA NA NA 186 83
Spain NA NA NA NA NA NA NA NA
Sweden 16 22 22 32 NA 45 22 59
UK 75 61 78 14 NA 102 59 36

Note : * NA : Not applicable.
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