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A Study on the Overseas Marketing Research
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Abstract

The objective of this study is to interpret that at international business management,
overseas marketing research is very important to enter the new market as well as
competitive market in the wold. There are many distinct components of the environment which
can affect the exporting company, so the exporting company must to find the opportunities and
threats in foreign market after it researches the firms export potential for successful or survival
themselves. Often the export marketing research is a more difficult and complex task than the
domestic marketing research. As international marketing activities for exporting company, an
investigator has to get abilities for understanding regional culture and to analyze the data for
investigation and findings as skeptical mind.

» Keyword : Export Potential (FE2XE]), Economy of Scale(rF=2| ZH), Information and Materials(R52}
AZ), Per Capita(19IE=0Ias).
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