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Abstract

The purposes of this study were to examine attitudes toward counterfeits among fashion luxury brand
consumers, and to investigate the influences or effects of brand loyalty on purchasing frequency of fashion
luxury brand and the effects of brand loyalty on attitudes toward counterfeits. The subject used for this
study were 214 female consumers who have purchased fashion luxury brand products. For data analysis,
descriptive statistics, factor analysis, multiple regression, and ANOVA were used. As the results, first, the
brand loyalty were classified into three factors; enduring brand loyalty, symbolic brand loyalty and famous
brand loyalty. Second, the attitudes toward counterfeit was composed of four factors; comparison with
genuine goods, counterfeits as alternative, approval of counterfeits purchase, and illegality of counterfeit
manufacturers. Third, purchasing frequency significantly influenced on the attitudes toward counterfeits.
Finally, higher brand loyalty group had more negative attitudes and lower purchasing intention toward
counterfeits than other groups. Based on these results, prevention marketing strategies of counterfeit goods
would be provided.
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2t7 BHsgch 22 3L vl Egez RHen
Cronbach' o ZHe 0.78°] 2 ALF7He 296, AHEHL
13.4%2 “U= BAE o] 33k Holrp e}
o] BAEFE o) sk FHOR “BAF 1
ZAdro 2 |3ttt 891 4 GA] 0.848) L AT
Rol7 glom FHF2 290, AHHL 1320%E
EAEE HEE AMEES g dd FgoE
“BAF AZGA 9 Ag37elztr BEsiach

e

3. 9ETHITH 0 ME
zto|

BHE SMZ 2919

FEFuRp M BdE AT ZolEHE 9
3 ANOVAQ]- Duncan's testE ©]8-3F EAHEA S A
Aet A= <F 3> 2ol e A 5F Hills

34 299 244 A= 34 24 FE70
Aol WE FAT Aol YT 5, FETN RS

7 we ABdSE A%Holn By B
HETh e AT & 5 AT AW 4
£ 24 298 JEFNAFAR e f
olg molA gsteh.

Gl
A

A=1
=N
3}
s

-%i' e ofy

4. 3o 2HUE SMT HEO ME
chet ot Fole =

S =l

BE HAE 3AE AR e EAF HES
Asl7) S8 AR FAE E3e Hag E
2 38T 2, £, A (30%/40%/30%)2 EF3ld &
Attt 2 A3, <¥ oA & F dEe] Bds
FAE A5 wEt BAE g =7t K 2
o] ol Ao Z velygrh theto el EA|E
EAE T, AFF] vl Q1A Flg x}
o] Rt =, HA= FAEs} e Jodds

tieto gz EAE E3of FHHQ HES urE}

BN

<E 3> HETHIETEC oE 2l S8z 20 FHf

PEE M 3.04C 3.62B 434A
i 22.96*
Bi=E 24 SD. 1.19 1.12 1.20
Ak ;gl M 3.98 4.11 448 269
Bl 24 S.D. 124 1.16 1.36
w4 24 M 3.90C 4.46B 4.94A 1677+
Bd= 5 S.D. 1.24 95 1.03

*p<.05 (ABC: Duncan's test)

<HE 4> YE-H

E &Mz Fzo mE

ExEol chgk ezel Toliel=

AL 7o) M 3.55A 3.44AB 3.178B 3.40%
vz SD. 91 85 93
teto 249] M 3.70A 3.42A 2.79B 7 5%
EAE SD. 1.40 1.30 1.16
2AE M 3.72A 3.54A 3.06B 7 o4
Tl SD. 1.09 .89 123
BAZA 2 M 4.48 449 4.50 002
34 S.D. 1.29 1.32 1.58
PO E M 3.30A 2.84AB 2.59B .
e R SD. 1.47 1.47 1.38

*p<.05 (ABC: Duncan's test)
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<E 5> HEME SMZI7t SMS0 gt efzof olx=s A&

A BaE 24 473
B Z v 214 A AT FA 23 3.02%* 12 11.48%%*
AfH BAE 34 09 93
A &R Bz 24 11 141
B E AzQA e 9843 A B 24 20 1.61 06 8.45%*
BEA BAE 24 1.60 2.91%*
*Ep< 01, ¥**p<,00]
WA, EAE ol g AEe] vlaidde) T3 CFY HAS FAETY BAF AxAA L] sl
S84 BeE Uelt 2y BAE AZYA g3 B sol VA RS AR A3 994
of sl g Hue WES Hils A4S Jd Has 24 g9y BAFE AxdAe] AHgd #
B Qoletal o7 ok AWt oz WE B o3t FFe AE Ao JERT HFEA=S
T FAE} B A5 E BAE tis) £ PAE oA 97e HAH BAE F4S s A
A HEE 7 AR vEyth T3 BA AL o] Z52 Ba)|Eo AzdA o) e A88E <l
2 Go)5x AT AutH o HE B 24 Aale AL Bolsn. g3, @ EHe] v, uigt
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A=FAE] AP EAE izl nixe J & 7hds] B ek o 2o
FEe A&H Hde F497 JAA Bl 24 9 AR, 9E 4B TS Adste] EAF o
o] Fofat FF& AT &, BE g (&3 3 e, Fuoe whE HAES 8¢l B8
A HAE FAT 2S4E EAF woizgol IO A7, Bl 3ASE ASH Bl $4, 44
S T3 A om olg} NaiA HA= R FiF 2 Bde 34, WA Bds 349 37 8RlE
go] BEFE BAF T3] e gl=rt 34 2 EFHAL, BAF g s AFGA A o
Al AL & F Utk o= FHE, ¥ 5H2004)9] o, tijke @A) EXE, BAIE FRA,
AFoxel go] WES TS AvAES 2 B BAF AzdA ] AN FAHUT.
Azl 2 o] dFe] SEoly AV EH A, GE SIS w2 BUE 4% a9
8] 7 E =X g 7] wiiel] 722 Bl =gl A polg AHRW, HEFIFIE BEFE A5
F9 i FsaE B Ao AlEHET 23 9 B A% g BAE SN e ==

-483—



154 81=20|F5t5|K| Vol. 31 No. 3, 2007
ol ot AAA Bale &4 Ao BF 72ujsse

of W o7k oA FA vebst. ol Bl
ERS0) ¥ BAE Fo] BFY FHE e
Hole 932 vAA o e &+ At

AR, BE BIE FHE 57t BAF S
Hmoh prjeld] viAe 9e duiE A, B4
FAZAA L ARAHE AR A 7 BAF) o
T Hx 89 BF fofdiA vehdt. ole ¥
HA=ZAErL &2 JDAFS BRI F s #
A HEE 7 Slvke Zolth. BAIE Frje
= A HAE S= J=o] wehA fog 2o
Help| ¥F9 BAE FAET 52 JIUSE &
AE ool wr v e & 5 A

A, EAZ tdt Bzl ¢ v B
TR T8 802 BEAF W3 el o
& o2, BAF T adde %3 B
B3 HAH BAE FA 7 4L A,
EAE AzgAL) Adde 484 Hd= 24
°] 7P 2 ¥F2 viAe ALE YEist.

fle 345 vEoR ol e AL A
g},

A, BAIF Blmol 244
B4H Ba= 34 8ol 7
71 Wl HE71Yel 7182
229 ojFE W] AA F
oz ¥AMY A ¢
a8z st

=4, BAEE Agalr] HslM £ A9 Aol
mE B e FAEE ole
BE 7IdEL 143 AFuA IS
& CRME 75813, oWE T Aul2uiAge)
olFolAot gt §3] Fr1H oz fg W A&H<
e 34 248 A A AAHA A2
29 #3jo] T2 Aot

¥ A7 Med AFshe 200 o439 Al g
oz st P8 2uAe AR 39 9
ol 2 drdss ditstaidle dAdo) i
meba A iR Fol AL gl F ~57
AE A FAglol PAH T e HES F2E Y
X B aElAE des 9 A7 gesit
oL Bp &3 E A7AAE BEUE o 45
FEAF7Eesit 2o A& g9, B 47EH
AN AF A ez EAEL Fste A

L

> oH 2wl H

o

—484 -

o} AFol AN ictez Folste A9 AE
g FA=C FAE Zol7t UA FREoR F&
TAM HS T WA @7 BAlFO) e H=
& TN AR B AR 8T Aot
A BFA U vt B
& pulacloR Agse BF of
899 HE A7-9 BF U A4
32 e BAF = A T3

olel mre thA vt FEHAT7E AE olFoiH &
2ot

#OEH

7V HE B8 22T} (2003, 7. 7). funews. AEHAY
2004, 8. 14, ALZZ A hitp://www.fanews.com

ZAER, AHA. (2006). AAFFA A3 2] DAz
EUA7L BAE AT BAs 295 vRE 9
$H79 7 581%], 30(7), 11261134,

Ao}, o194, (1995). £¥[A] B 43X F4=9) 95
Tl F. T F 58X 19(4), 602-614.

A7, ol AE. (2000). A=A F o 3 Lv|xbe] HE: F
A 29 L NFE A HAS FAeE Fv
gr7 72 11(4), 87-107. .

PE 97]..3339 Ax Uk (2006, 8. 21). FFFA.
A2 ALY 2006, 9. 11, A5 A hitp://newsnaver.com

EA4. (2003). 4 fjxpojr] HAEe) /g F B zof
gt 2HjR; Sy o7 Bduista oighd HAreg
=1t .

o o]f-2]. (2005). sl ELB| L] AR FA ol FFE
mXE 290 B3 AR FFYFFII 29(11), 117~
129.

v E . (2004). FREH =] Ljst LHAFS BET} 02]3]
Y HH =9 o] 03 = AT ES T2
Agighr gkl HxEe] =E.

A, A% (2006). BAE Fule] R8sl F59F
8517 30(2), 286-295.

waly HEaA Y B B (2006, 1. 5). FHo/H 72 AE
A 2006, 9. 12, AkEF3 hitp://newsnaver.com

ol AL, (2002). P&t} JHEFS PIF FYF ALY
FYES HG P TY 7} FIFE T
Z- RN gy HALE] =87,

oA, B9, (2003). HETHYF FFE vAE 24
AT, FF9F 834, 27(4), 37.

ol5 8], 4129 (2002). AHAEY] AREAF Fuldsl
A3 GAF Ap-EFFeld £FYINE FHLE-
$F9) 781812 26(11), 1537-1546.

ol%3, ol%, 4. (2003). HAAHFEA=] h 7]
WE A, s F I 27(11), 1241-1251.



HA M=UMc M5 NS S DiXlie a8

155

°]%8]. (2004). AAEA Fo ik AnjFH LddE]ol
B AT T AR - BT AHAE FHOE, g
o} 7 813]%), 28(11), 1438-1447.

ARAAAE Sy 12H173H A A, (2004, 6. 28). A7E-FA
RIEZ AR 2004, 8. 14, ALEZ A http:/newsempas.

com

AAY. (2003). AZE AF 545 HAH v A
AR EAA nxe G F59F =] 27(2), 209-
218.

A&, o]2%. (2004). HAHEFY FRAS T84
B/e AT, §F9/F 81817 28(7), 1007-1018.

B84, (2003). FoIuF, 713 Bo| dxHE 4E. 84
A8e] 2006, 11, 12, ALEZE ] http://www.kipo.go.kr
FA%, S8 (2004). HAAF] FEFTAGH HE
FAEY) RAAQT. Y7 88] X, 28(6), 862-871.
“Bgro o o AR v)shE AFFE. (2005, 7. 14).
datanews. X523 A 2005, 8. 14, ASZEA http//news.

naver.com

AT kel EARE (2004, 5. 14). Y ABHNY
2004, 8. 15, AFEE A http://newsempas.com

[FE1E Al A=F. (2004, 7. 8). SEGYE. A544
4 2004, 8. 29, AR ZE A hitp:/newsnaver.com

Aaker, D. A. (1991). Managing brand equity: Capitalizing on
the value of a brand name. N.Y.: The Free Press.

Aaker, D. A. (1996). Managing brand equity. N.Y.: The Free
Press.

Alber-Miller, N. (1999). Consumer misbehavior: Why people
buy illicit goods. Journal of Consumer Marketing, 16(3),
273-287.

Ang, S., Cheng, P, Lim, E., & Tambyah, S. (2001). Spot the
difference: Consumer reponses toward counterfeits. Jour-
nal of Consumer Marketing, 18(3), 219-235.

Assel, H. (1995). Consumer behavior and marketing action
{(5th ed.). Cincinnati: South-Western College Publishing,
Bloch, P. H., Ronald F. B., & Leland C. (1993). Consumer;

Accomplices' in product counterfeiting. Journal of Con-
sumer Marketing, 10(4), 27-36.
Dubois, B. & Duquensne, P. (1993). The market for luxury

—485-

goods: Income versus culture. European Jowrnal of Mar-
keting, 27(6), 35—-44.

Dubois, B. & Paternault, C. (1995). Observation: Understand-
ing the world of international luxury brands: The “dream
formula”. Journal of Advertising Research, July/August,
69-76.

Gentry, W., Putrevu S., Shultz II C., & Commuri, S. (2001).
How now Ralph Lauren? The separation of brand and
product in a counterfeit culture. Advances in Consumer
Research, 28, 258-265.

Jacoby, J. & Chestnut, R. W. (1978). Brand loyalty measure-
ment and management. N.Y.: Ronald Press Publication.

Kay, H. (1990). Fake's progress. Management today, 54—58.

McSweeney, F. K. & Bierley, C. (1984). Recent developments
in classical conditioning. Journal of Consumer Research,
11(2), 619-631.

Nia, A. & Zaichkowsky, L. (2000). Do counterfeit devalue
the ownership of luxury brand? Journal of product &
Brand Management, 9(7), 485-497.

Oh, J. & Fiorito, S. S. (2002). Korean women's clothing
brand loyalty. Jowrnal of Fashion marketing and Man-
agement, 6(3), 206-222.

Prendergast, G., Chuen, L., & Phau, 1. (2002). Understand-
ing consumer demand for non-deceptive pirated brands.
Marketing Intelligence & Planning, 20(7), 405-416.

Quester, P. & Lim A. L. (2003). Product involvement/brand
loyalty: Is there a link? Journal of Product & Brand
Management, 12(1), 22-38.

Tom, G., Garibaldi, B., Zeng, Y., & Pilcher, J. (1998). Con-
sumer demand for counterfeit goods. Psychology & Mar-
keting, 15(5), 405-421.

Tsai, S. (2005). Impact of personal orientation on luxury-
brand purchase value-An international investigation. [nter-
national Journal of Market Research, 47(4), 429-454.

Wilke, R. & Zaichowsky, J. (1999). Brand imitation and its
effects on innovation, competition and brand equity. Busi-
ness Horizons, 42(6), 9-18.



