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Abstract

The purpose of the current study is to investigate the underlying reasons of fashion brand repurchase
intention formation based on means-end chain theory and to identify whether the price level moderates the
relationships between attribute evaluation and re-purchase intention. Questionnaire data from 291
consumers who had purchase experience of casual wear during the last 6 month period through off-line
retail shops were analyzed. The results showed that hedonic shopping value had a positive impact on
aesthetic attribute and utilitarian shopping value also had a positive impact on physical attribute of fashion
product. While aesthetic attribute had a positive influence on brand repurchase intention, physical attribute
had no effect on brand repurchase intention. In addition, there was no moderating effect of price level
between the links from shopping value to fashion product attribute evaluation. When casual wear
companies have to devise price related strategies, they need to pay attention to diverse promotion factors
except for product attributes to realize price-based differentiation.
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