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Abstract: This study testes an application possibility of the Elaboration Likelihood Model broadly used in
communication science into forest science and examines the communication effects according to the media
types. To examine the effectiveness of this model, the study sets involvement, the need for cognition, and the
need for effect as motivation variable and prior knowledge as an ability variable. Most variables appear to be
significant in the regression analysis and results of the study verify the possibility of the application of the
Elaboration Likelihood Model in forest science. To measure the media effects, a simulation is also carried out
using three media including television, newspaper, and the Internet. According to ANOVA analysis, television
is more persuasive than newspaper, and there is no difference between television and the Internet in terms of
persuasiveness. Regarding recall, television and the Internet are more effective than newspaper. Finaily, the
present study suggests effective and efficient forest communication policies based on the results.
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