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0 QT SAANAT o2 Astel, Lekel Aol FrA 2 AAH A B A7)
AAE] el BA 0|2 B4 cupHABH ) 20N Y Aol oA FulAe} BojAsL 27
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Ho

Tzl Ztol BRE AT FF A o) F
oA HAF 289 AllER A olH}h(Paviou
and Gefen, 2004). A %3 A A (market maker)?} TF
9 Ao 9 FUAER THEHE e-npA S
ol 2o A, A e SFse AFFEA
e el AS} #AujAE Bop At o] FoA)
EE S/M<Uprokend] TS & F, A
BEE AT 2 £#952EdS 72 E0y gL 5
o B} Fujztgo]l B 4 Ju AE
A HAo] 2 FelA AFHOE o] o
A7) o, e-ntA Eg ol 2 FujRt A A
= 7l o o gL 7135, 2da dvz
AAE ot B A4 A4 H2g + Y=
#74& AFT Kaplan and Sawhney, 2000).
WA e SHo] tiEHQ Al A §
g9 e-ntAEH ol 22 AU, GrHAF On-
Ket ¥ %3} Daum, 2153, CJ Mall, GSe-
Shop 5% e-mtAFH |22 AZFAY, o
FA33 Yok AAALEE, EZ U eBay?
o] ojntERA Y W& A gojion,
ofERH A HZ enlAEHol2 FH e
olntERA SH MHl2E =Y3T Yk o)A
HAEE Y 282 A 9 B
% A8 weoR enpABdol 2y o A
87 FRE A% o2 FAA & AT o
AHIAL Qo old we} e-nlA S ol 2 )
§ HEA BT AT Frheln Yokl F g,
2006; Ba and Pavlou, 2002; Bhargava and Choudh-

D A8 A9 BE4L, A 2 42498 233
9] ujzige] Aol Fojd) thakgt AEe
wetz, 14 34 4E L Bz o g
7} A A Foddte F Be FHAE ¢
M A w=Ed g AEHOR o] R
B2C E& C2C e-tplZd o]0 AYHo =
(2= 2ea=

2) 3 22 &3 ARAA e-vpAEG o A7) 3}
Aot HFE 20033 12%0A 20059 29% 2
744 oH, 2008 A= 44%0) BF Aow A
BETHAFAE, 2006).

ary, 2004; Dellarocas, 2003; Lee and Lee, 2000;
Pavlou and Gefen, 2004; Yoo et al., 2002).
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Ao AR FAE AL, 2 ol
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7t HFAoln F3A o]Fold # U
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(Bailey and Bakos, 1997; Pavliou and Gefen, 2004).
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of A Aol A e AF fle Bz
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A+ e A9y a3 9 ggdEg
(Pavlou and Gefen, 2004). wh2tA Az ZFALRF
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o T AAH Aol #E o]EF wjAL
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Fy ol 2o A Fejztel Arjarl AR s HF
of 94HF st g9l #AE H A7 =g
HAE AN A VANAE AAE ZHY
Aol ZABIA a7l e-mpAZG ol 20 I
Al BAE sy, vprgo g A VA
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. o]23 wjA3
2.1 2IXIE & (Perceived Risk)

1960 T) o] % Q1A H g tgt o] EL &
HIAHE S F 52 Ausied AHEEH7] AFge
1 (Bauer, 1960), 1A H o] AE5H< 4nz
AJAAA A WA e Gl g A7} o] Fo
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Fddol 9 viglx oe Ay 24g ¢
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H 9go] 28 AuAEL I E FA ¥E
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AR e Age AFAEug gk
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APFHe FEEE FHHU d¥ez, By
B3 AREISTE &digte F 249 g2
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544 &4T 3 E, Bettman(1973)2 ¢
3] 989 Y(amount of risk) O & AHH s
o2 Bt 283 Jacoby and Kaplan(1972)<&
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Sources and Mitigating Factors
of Perceived Risk in the e-Marketplace
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Abstract

The e-marketplace is a virtual marketplace where buyers and sellers meet in order to conduct trans-
actions through the intermediation of market-makers. For the success of an e-marketplace, it is crucial
for the market-maker to induce both buyers and sellers to make active transactions in it. However,
their participation is frequently deterred by potential risk factors caused mainly by the inherent, struc-
tural complexity of the e-marketplace. Therefore, it is a critical challenge for the market-maker to
identify and manage the transactional risk perceived by both the buyers and sellers.

In this paper, we investigate the sources of buyers’ and sellers’ perceived risks and their mitigating
factors in the e-marketplace. Specifically, we derive an analysis framework based on the economic
theory of agency relationship. The framework includes four sources of the risks (perceived information
asymmetry, fears of seller opportunism, fears of buyer opportunism, and concerns about mar-
ket-maker’s role incompleteness) and five mitigators of the risks (website informativeness, trust in
market-maker, trust in seller, product diagnosticity, and social presence). Then, we empirically verify
the framework through a case study on four successful e-marketplaces, and provide implications and
strategies for the market-maker to effectively manage the transactional risks.

Keywords: e-Marketplace, Market-Maker, Perceived Risk, Agency Relationship Perspective
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