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gon B 5 glow, AE 2k A AH)
2 o) g4 Y& A 3o o5 T/ &
Qlolat B 4= YA Hrhel=4, B4, o,
2005)

71&8] BA=o g LuREQ] 41Fdf H]
ate] Mul2d i3k AnAE Ae e
2 g 7R BAoE e 1 F840 F
ek ¢4 AuAE 5% A (intangibility) S
Uz 3, &HRbEe] A2 e JEE &
Bt o go] EAI3] WEA AHAE
ABAZL £ o B} £ A 26 F

>
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Md|a R8o| zHENE Taish DHig MdjA £2of g2 nixle 29

Aol A Gehe B ¥E-2] A (inseparability) 2 &
o2 et AMul2 A FAbeh Mul 2 o] &),
5 AT AL g F8 dFS ¢
(A&7 9, 2004).

S22 QIEY Bopel A Ao g e A
T7F AYHJAHEA S, 2000; Lee and Turban,
2001; Roy et al., 2001; BH3, 2002; Murphy et al.,
2003). Smith e al.(1999) AAE Al A 7}24
AHztel Yo 2 AF o] A (product heterogene-
ity), {432} <237 (Convenience and shopping
experience), 12| = (Awareness), 121 AwjAF B
W7} A 2] (retailer branding and trust)5S A3
a3k 53 Ase FuiRie Ao A7HA
FHA dHo] EAdts ARH AFA v
83, J3e o 52 FuldE, 2EE, 5§
= E FukihEEE 2002). Y QAE Ul A4
2 ol& 99107 JNEE OF o]FE, A, o]
747H2005)9] AFeA AulAe AlFErt Zh)
A AHI 2 o] ol Foft JEke vHe AeE Y
Ebth o)l 912005 QB @R 2t
A W7 7AF A7t Bxe) wAe Fike] R
o, A7t ARG R Xl FERe Zutd B
7ol ¥ drhe AS w3tk E d7oAME 99
AYATE BEdIZ Zupd Mul2 AA o] gl 9}
of Xu|&Y N EE thed} o] 7Hd8 AA3)
Ak

o

71 4: AH|E QR Ee ZopdAHA FE 5
& F+)e FFE & Aol

3.2.56 MH|A R¥eo =X®s1}

AFTH AUAE AT Je FHES A
HEH A8 H(utilitarian) <47 7 2] (hedonic)
&4 9] 2219 (bi-dimension) ©. 8 U014 ok
g 4 9lthPark and Mittal, 1985). AEAE oS
€9, A &4 FAA 715H FA4(AM,
A )& A8F 408 & F o

o, 298 $ACA, A2 e A2 &

Hog B & ok &, 443 £4L od AF
oluf Mul29 A A&} vlg iy 7}
o ¥EFE T3 Y& v, HFH 4L AF
oy} MulAE o]0 2N de TAH 4
& (sensory pleasure) WA= 7 A st
AN el Yt olviAE YeR L AAle] $)4
< B A e £ TITEAE, 2005;
Park and Mittal, 1985).

Auk o 2 A Foju} Muj2e] 4L HFH
Q A} AEHQ AL FEHI|E &3l (Batra
and Ahtola, 1990), A& A A&7 £A4
o] A% AFH HH &) AF AFLE Y
FolA7|x S} AHAEL A FHgE &

2 EF5A1717] 98] AES sV sha, vk
WAL E=E 7]15H "ollA BES AV 4
3 AFoly Mu|AE Py E st} 1HER
AHAES Tk AlFolv AHIAE 2L ofE
T3] ek=th 23 A F(hedonic products)
AE2 LHE T8 AL & A AR Y3
Hrtew, 24248 AT gl tigh Sl A
%7]7} 24 $Fch(Hirschman and Holbrook, 1982),
b 482 A E(utilitarian products) 7] Q1
83 2&3 7153 $3d drh) =80] Hevt
o we} %7} 8 TKStrahilevitz and Myers, 1998).

AMEAEL Zakd QJEUE ARSl 2 A
A GRNARAN ZAFR AN PR P
54 58 ARE gtk B3 93] 2], 4
FHE4d AR 27 5 2ukd A A A
E O 715 S o] 88 4 Sltk Ul EA
MU AE o] 8302 A AHEAES 2ot 7
AL 319 A8 A E FFAE T A
AZZ, 2004). Wb 2utd W7, S8 Al
9] 7%, AulA oA ©]F/(mobility) B FA143
o 7IXE E 483 £48 Ad Mulzg & &
ek AT watd e S AME-Ete ARBALE
L adgely WA E OgREE WA AYS
T2 Hol 2N J=ES Fu|AY, W=
ES& o]43te A At 288 7% %

O
(<0

= o ofd

X

>
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(in)

y o8 H

o} WA, a9, A, %4 5 2akd dEH<Q
HE Mu)AE AHASAA 28, 24¢, e
9 HFH &9 AHAE AFET Qi

ol H&4 &£A48 71 e ZHld F8A
H29% g4 48 231 Je 2hkd A
AMul 9] =40 2 ZHE -84, A ZE §0]4,
A3l A QT Mulx AT F 42 g2 3
&S v Aoz Bl B Ao AAE 9
Fa21Ql NZte F-84, NZHE £o)A4, A13)3
3 A2 AF Tt Bekd Aujs S )
Ae 9 AT e Mula F80 o el E,
Z XMu]2 {39 A8 F(moderate effect) 7} §)
< Ao|t}.

Park(2006)] 7o W2, Zuld Qe 9
A2 7Rl Mux v ea 2o 2ald 9
U $ATE ()9 FA3 ABBATL AHEH
A% AREAT 22 £40E ()9 4EBA
£ Uglon, 4834 7t Aul2v4 A
S84 H 2L £47 (09 K93 FHEA
7b GERTh Mela §8d) wE 2uld Muix
F8 9% 2AEHE U3 77 o)
W&o 2= Park(2006)9] ATFAFE EE
A Bt HgAQ] £40] B 2t AYe
A% A7E ZolJAHgdEg)olcf. HEH 5,
2005; 333, e)-$, 2005), LA SAd0) 733
2ot 289 A$ Mul2 AT} o $40
FHFE WE AL o3 9, 2005)02 F5
3 B 4 AUk =3 AEAHFo] e 2akY
AL 75, £ A Dreference group)e] gako]
A7) wl F(Venkatesh 1996)°)] A}3] 4 odko] &
£l O FEFS " F Atk AR, 2004).
2utd S5 A5 FARE ik Aula():
a5 Qe )7t da HA A7) WE
o A2 AT FEAE AuHAE] 7]
e T FEHA FE Folthesf. BAE, 2003,
o] 7% 9] 2002; o]-f-3, 2005). Wt AZtd H
G790] Mulx 8o wRE ggo] Tutd A

ol vl o 2 Aoz B 4 itk get treel

'r’Hl

VA& AAFA S

A} 1-1: B Ao ALHT v F§
o] F¢ AZE 84 o] BHpYAIH
FF 789 o H(+)9 IFE E A
o

Jrd 21 2ard Fg9 FeRn Zord AY
o A9 =ztH go]yo] mutd AfH]
2 FF 749 6 Y1) ¥ &
Aoltt.

7HE3-1: Betd g9 FrEY 2o A9
o Zf ASE GG muldAH]
FF 78 O F+)e ¥ F Al
=

4l maY A FrET 2o 38
o B¢ Aulz AFE B A
2 GF 549 O Y9 9% &

B d7e AFEAS 98ty HERAEE
o] &ttt MEXNE RuldAYY 2ol &
= £ 42 w2 #2}s)
. S 3 FAAE MulAE
olZtE AP B FHo] & o] &AE HF
sk Zukd Al Mulseh mukd FgAu A
AHE-3E A o) e ol &AL Y BEX

rolFo] 23590H, F 16959 HE
2 Yoz SARAE AR
3= AEE SPSS Ver.12.02 o]-&3}d
Cronbach-¢ 2 ©] &3 A1¥)4 £ 2413 89
BAE 77t st on, adso] Butd A

2 o
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MelA FEol ZHRRE M5 2HIY MH|A 30| &2 olRls 22

M2e] 4] HAE 9L oli] A3 3
RN QA
42% 3

=49 Wee AZ4" F84L Parthasarathy
and Bhattrcherjee(1998)9] Aol A 29 £ &3}
< AH83H A, A7E 8o]4-L Davis(1989)9] <
79 SHESE A3t Sheth er al(1991b)
AT SHEZAN AL A AES, S49F(2000),
Lee and Turban(2001), Jarvenpaa et al.(2000)2)
ATNA ALERE S TGS Mu 2 A Ee =
JEgoz AAYsqach

Zukd Aulxd] g A4 f84, A48
G0l AHS A Qg AuA A EE E3))
A8l 42 4~5709 & ol8stgon, 54 ¥
A= Hx(1 =38 28R @o}, 5=-3T 1¥h
2 33Uk 2AL ¥ o] AREo| 47 A7t &
84, AAE &4, AHgA F, Mul A3
ke 89108 T¥ & A adE A AF
= E4E B 4w 34 BAES wEd

ZutdME| 2 ol 835 E UF Y E IS A}
SsleAld e R om, Zatd Ar 2 AL
AR 2k A2 13] A& A AREEE
Ao 2 AR ddAEe] FA VAEe Bl
Z 8. FF 2htd AHl: R rE
FF 2okl MUIAE Al o] &S AFUAY
gl 2RO E 54 fAE HE(1= s 18X
%t 5=4% J¥HE ZHHAHATS Y
B2 <¥ 2>9%084 Ax 22, npxjgo g 2l
TEAY HFE FHA) AE, 9%, d 2 &

Z 16979 HEA F ZoldF82 N 54.4%),
EHIAAIYL 7T7R45.6%) 2 FAE[Y BhlUA
HI2 F3E o] 8ALE AWRH, 2uld A An)
2 Fo A FAE 61%(79.2%), HAHE 167(20.8%)
ojon AHRRFE 212549 $EAI} 37H O
2 2ulAIYE o83 AA $8AF 48.1%

2 7P B3tk & 2@ SEE2 30750
n)gk $F9 SEAI} 31H@2.0%)E 1 BEr}t
7w

Euld F-§ AHlE FlAe @A} 517%8(55.4%),
AAE 418 (44.6%) 22 YEhgon A¥ETE
2125419 FBA7F 0B 8 RHdFE Al
£ ol g3t AA SBAT 652%F ARASAT
3} g SEFTEE 30UA-50Td BT FE
LA 408 (43.5%)2 1 IETt 78 g9t
HERY dde <X >3 2t

v.d 3
5.1 AlziM U EtEM 24

2 7o) A Al g8 AHEE A

429] gkol 0.6014¢1d SAHZTY A &
A7 gk 42 A dehAAY, 1977). & 4
TR AZ AHEE SAYEES AL
F2A =470, 0826), ALH Lol (=5,
0.802), 2133 F8(3E47), 0.753), AH] 2413
T(FE40, 0813)2 AT SAHIE BT
Cronbach-a A& %S B5F 060/ 40|Qong B
AFoM AMEE SAMNEEY A183L IRy

e
re
-1
iih)
_‘\:_L
Lo
>,
)
D
ro,
o
iy
oX

analysis) & AAIHATE BAF QQ1E4 Wy 9
220FZ oM FEHRN A5Y &4E F
3} A 8219 8 HAE3] 2ol7] 94 F
BEA S ARSI, 8919 AR E
7} 3 A (VARIMAX) S A E 8§t 2utd
29 AZE 84, AZ4E &), A3F
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EdEe<q 29 7
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Yyrd-u

(8 1) #=54

THF (B e /5]-3,—1]77%— 45.6%) (3 BEA F 544%)
w 61 (79.2%) 51 (55.4%)
ek o 16 (20.8%) 41 (44.6%)
A 77 (100%) 92 (100%)
16-204) 7 (9.1%) 3 (3.3%)
21-254) 37 (48.1%) 60 (65.2%)
26-304] 21 (27.3%) 15 (16.3%)
Lol 31-354] 10 (13.0%) 5 (5.4%)
36-404] 1 (1.3%) 0 (0%)
414 °)¢ 1 (1.3%) 9 (9.8%)
3 77 (100%) 92 (100%)
5-109+ wigk 5 (6.5%) 3 (3.3%)
10-30%H =% 24 (312%) 26 (28.3%)
BEFE 30-50%HY w]wk 31 (42.0%) 40 (43.5%)
505 o] 17 (22.1%) 23 (25.0%)
§HAl 77 (100%) 92 (100%)

o] 4749 gQlog FEHAS
5.2 J1dAS

7 EPHSRZE #84, A" fo)4,
ALE A g3, Al AZE)7t Bapd Au A9
Fgo JEL v A golry, MHlx {3
(BuldAY/EudE8)Y] ZHEFAE Golr
7] 98, 2AEIATAE AASHAT

Mul2 F¥o] BHlY Muls 8o F3gs
0 e 8QAE9 UlXe ZHEHE A B
71 8 MulA F3AY=1, 58=034 A4"
84, A" &4, Al FF, Mulx A
Ax9 QAAFE ddtd =g FEAEuF
£ AAFIAT N2 A5FE HEE 1EoR
AZ+E &0, AZ| 784, AHEA d3, A
H2 AT ST+AIZE 184, ST*A4d &

o)A, ST*AME] % &, ST*AulA A EZ AH|
2 H-3(Service Type)S =3t STE €94 &
7] Stk A ARA BHE <F 3> 2ok
133 dFIAEY 27, G
g -G8 (8= 405, p <00D), ALH EolA(s =
308, p <.001), AHl2 A= Z(3=.541, p <.001)
7} 2ukd Mu) 2 80 o T vIAE
Aoz vehyth =29 3AEYL Fikol 13.607
(@ <00DZ BAHZ F8UT, K 32 405
2 Jehgth &, 2upd Aulze oid 2|z
84, A7te &o)4, 283 Al A=t
EL4E 2uld Mula FgFEFLo] FolAE
Ao g eyttt wetr] 2utd Aulzd gl
AZE F84, AL" &ol4, 23 AHlx
A EE Zukd M2 gE £ (D)9 FF
S m & Aolgke 7ML, 2, 45 AFHAUTH
ZAEHRE w3 A5AEHed STHAZ
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ME[A 880 xHE

F0HE e{5h HHiY Ad|A 80| FS ojxle 20

EutgMHIAE AR W) vlele A9E %*J*lﬁ% 799
%ﬁ}%lx%ﬂlé—é— MRS W7 date Ao BER FHNAE | g
%Q%lxiﬂw% AgstE Wb dke A wEA A 2 5| o,
EutdAHIAE AMEEHE ¥ B JIXE 98 ¢ o 706
EudAH A8 ARRShE A fA e & it .689
*E]‘ﬂ%% ﬁﬁlé% o] £3}7] 3 Zuld U EYI H&she= A 681
EridAul 2 A e Waela ola)sy) 4ok 7
ZupgAHl 2] Algo] &R AL 4o 652
BulAME|AS AFEEE Ae i) 844
EutdMul 27t AR E A & 49 A 97 WEd Mg 723
utIMHIAE 9] AlgHEo] Ps)l7] wEd A&3 837
2upyd Az gidk Hrirh 7] &) A3t} 739
UdlA 83 AES 2uldAuAS ALg3) 663
ZaldMul A Beuksitta AzEct 792
gﬁ%ﬁﬁlé{— Wt d3ke A T3] ATH & Aoy v 795
ot Aul2E vele] &g A3 FPdida U 676
=atd Mulegh AFshe RE Wevd AR A7 721
olo]A Wa 2,613 5.036 1.091 1.956
AHE 2H%) 16,715 | 17.036 | 14215 | 14.952
Cronbach-a .826 .802 753 813
H F849L pAFEol -162, t3EE -1.901(p < 0DE FAHCZ Fon|g AH7} sttt o]
052 FAHLE Fo3 AUt Ur%kﬁ}. ol& = whl Adrg 2uld F§9 AS A~
Euid AJED 2ok 589 3 XZ4E AH 57} ZupdMu| 2 FT F80) o & F3F
S40] Bnld Mulx FF F8oTo) T 2 & PRt T & 4 o

FEE vt N4 = Qo) =3 STHAH|
2 AZAEAA gAF o] -2.53, tgko] -3.27(p <

LERIOS

a8y STEAZHE 8ol STANEE G
& fole dge A

=, Al

(o]
ST
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Yyed-y B

(F 3) 2Hjd AMula £ Fglo cigt =Hs|HEY 2

A9 3.296 073 45.178%**
A48 784 395 405 083 4.7735%%%
2zt golAd 300 308 086 3.494 %%+
A A B 038 039 085 448
A2 APz 526 541 075 7.003%**

ST*Azt e -84 -271 -.162 142 -1.901*
ST*A g 8ol 4 036 038 129 432
ST*AME A ¥ 153 11 121 1.265
ST*AH| 2 2% -435 -253 133 S3.27%w*

*** p < 001, **p < 01, * p < .05 (AN Fe%: F=13.607(p <.001), = 405)

ST: Mul& FF(ZudAY =1, ZuldFE=0)

Azt ol ASH e Zhtd
FF 8o WA= G zto)7} Qivk
Zolth. ST*ALSH dFe] A9 pAF kel
1118 ¥ gto] Ugtormz muld FgHTH
Zutd Aol M AHsH gFe o] o At
18 4 vk 28y STHANS A &L 1310]
12652 BAZHLE fov|d Aa7t oA &
Aok =5 ST*AZ4E &ol oM JA] A
7ol 0382 F9) gho] st AztE ROl B
Bl S ERT EutdAY AElse] e, Bh
Y Mulx FF 8ol o] E IS Fha F
F Ao, BAXNCE FovS A # 5
ok gepx AElx f39 2FanE AAT
PN E 7HE 1-13} 148 R EHAT ol
T 22 M4 AR EAE Qs <E 49 2

HFyg
AH A

VI. 2 &
6.1 1M U AALE

o 2utd Mular 24438 Fof 71 3,

olo] g AT EE F7/I8tL Qith 53] 2upd
M|z o] &9] BiHE A A2 &l G
&g v 80 U AFEC] L
E A7 2ol Mul2xe] £4 g3aglez
AZtE G848 &0l ArSlA HEk 123 A
v A N E2 s old HajA B 8t
Hok 2 A3 A8 GES AL Al 7HA 891
o] muld MulA & 8 FFE& vA=
Ro.2 YEPRth £ £ AFqA e Butd A
Hi2o F8S UL E A3, 1 HFE
Pt 2otd AdT 2utd F§ AHlze] o
2} o] & W] Aulx 8o g FFEd 2t
o7} YRS AR Bk 1 A, AAE 78
AolMe 2uldAYEY 26kd 589 A,
Au)x 8ol o FEE v T, ARI2 AFE
MNE 2ot F89 A57F Muls #84 H 9
g2 vxe AoZ e

AZtE F-8495 Soldo] ZulY AMulE £4
o 23 9L vt AL 7€y 972
FE(c.f. Pederson ef al., 2002; BFRE, 2003; ]
A, 2002; A, 2004; HFH, AEE, 2005, A
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Factors Influencing Acceptance of Mobile Services:
Moderating Effects of Service Type
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Abstract

The focus of this research is to investigate which factors are important for the adoption of mobile
service and the moderating effects of service types such as hedonic and utilitarian service between
those factors and the adoption of mobile service. The empirical results based on the data gathered
from 169 users of mobile games and finance service showed that perceived usefulness, perceived ease
of use and trust had significant impacts on the adoption of mobile service whereas social influence did
not. Also the moderating effect of service type was found that perceived usefulness and trust have
more impacts on adoption of mobile service in mobile finance rather than mobile game. Base on these

empirical results, this study suggests the managerial implications for mobile service marketing.

Keywords: TAM(Technology Acceptance Model), Mobile Service, Mobile Game, Mobile Finance, Trust,
Perceived Usefulness, Perceived Ease of Use, Social Influence

*  Doctoral Candidate, Dept. of Digital Management, Graduate School, Korea University
** Professor, School of Business Administration, Korea University (Corresponding author)

2007. 4. 43



0z
>
re
I
i)

OX A 2O

A 4 ¥ (chanbee@korea.ac.kr)

AalogAdiea ZAsns 295y, aedstn dgd gAEE GeTeA
e-BIAUAE AFog NAEH] HESYn YAl gE $530h 2Hog
i AAFREH FAME AXH, @A 4= City University London®] Cass
Business School®l| 4] Visiting Scholar2 =3 g5 2+ HAVGA viad+
E 331 9ot F oA Bole Mobile Commerce, Online Consumer Be-
haviors, 12]1 Customer Loyalty 5°[t}. Academy of Marketing Interna-
tional Conference, S+=H QAR 3|, SFZAHART|ESLIA3| N =E & &
stgon, FuAT o =F5 AAFID

8 & (cpark@korea.ac.kr)

Medgn 2AZA SRS 43tn, Aedista et BTl A=
< AFEY HAL, BARAE ASHAT. AREIF)ANAN SR, T
= Vanderbilt t)8+9] Sloan Center for Internet Retailing®lA] A738t43, &
A neidgtm AGR nez A Folth FL AT Eoke UAE 84 3§l
A9 2HREET niA|"lol, AMA, ACR, International Marketing Review,
International Journal of Mobile Communication, International Journal of
Hospitality Management, Quarterly Journal of Electronic Commerce, 73 % 8}
AT, ARG AT, sAYAT, 2HAFAT Tl =S LRIIAT

=28 12006H 088 11¢ A&t - 20074 033 29¢
134 20069 10¥ 17¢

44 Information Systems Review, Vol.9, No.1



