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Abstract

Since the introduction of a new field of skin care to Korean market which was
developed in 1980, a variety of skin care therapies have appeared in mid-1990s.
Therefore, in particular, it is considered that aromatherapy is one of the most
preferred methods for skin care.

Therefore, previous studies focused just on clinical effects of aromatherapy
while this study focuses on aestheticians by identifying whether performance of
aromatherapy, and their contribution to income will influence on satisfaction in
aestheticians and customers' intention to reuse aromatherapy service for positive
demonstration.

The results of the study are presented as follows:

First, it is demonstrated that side-effect of aromatherapy, contribution to
income, and customer satisfaction have significant effect on professional
aestheticians. In particular, in respect to the aestheticians, this study obtains the
results rather different from the estimation that customers are satisfied with the
professional service though they have side—effect.

Second, as the satisfaction in professional aestheticians after skin care service
is a significant factor that influences on intention to reuse it, this study concludes

that re-management on behaviors is required according to the degrees of
satisfaction.
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Table 1. General Characteristics of Respondents

General frequenc (%)
Characteristics a Y i
1yr - below 2 35 33.6

career 2yrs — below 4 20 19.2
4 - below 8 22 21.2
Above 8 27 26.09

High school | - 37 356

skin care

Education|  college 46 M2
college 10 9.6

University 11 10.6

Owner 37 35.6

n Manager 32 30.8
POSION ™St atf 27 260
Assistant 8 77
Total 104 100.0
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Table 2. An Analysis of the Frequency of

Use of Aromatherapy by Aestheticians
frequen
code cy %
(100)
(104)
O Performance
46 42
+ Very Frequently
40 385
- Frequently 8 173
- Random )
- Hardly
+ Never
[ Frequency
* Daily 48 | 462
- More than 3/week 11 | 106
- 1/week 29 | 279
- Random 16 15.3
- Never - -
] Reason
- Request from Customer 5 48
. Judgem.ent by Aesthetician 78 750
- Managerial  Judgement by o1 202
Oowner
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Table 3. An Analysis of the Current Status of

Use of Aromatherapy by Aestheticians
frequenc %
code y
(104) (100
O Purpose
- Problematic skin 40 35
- Diet 16 15.4
- Relaxing 10 96
- stress 38 35.7
- others - -
[ Physical Area for Service
- Face 40 385
* Whole Body 35 337
* Back 15 14.4
- Abdomen 14 135
- Leg, hand - -
[ Pumpose for Bodies
- Sliming Care 18 17.3
- Relaxing Care 31 29.8
+ Blood Circulation 55 52.9
- Strech mark - -
- Others - -
1 Facial Skin Types
- All skin type 63 60.6
+ Dry skin 4 38
- Qily skin 12 1.5
- Aging Skin 5 48
- Sensitive Skin 14 135
- Pigment Skin 3 29
- others 3 29
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Table 4. An Analysis of the Current Status of

Use of Aromatherapy by Aestheticians
frequency %
code (104) | (100
J Method
* Massage 78 75.0
* Hydro therapy(Bath) 16 154
- inhalation 8 77
- Gargle&Wet compress - -
- Diffusion 2 19
- Internal Uses - -
- Others - -
[ Materials
+ 100% Pure essential oil 29 279
+ 2-3 Blending oil 40 385
- blending oil 35 328
[J Massage Technique
+ Lymph drainage 56 53.8
+ Meridian 28 26.9
- Basic massage 14 135
+ electronic machine Use - -
- Spa 5 48
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Table 5. Perception on Cost Adequacy

frequency %

code (104) | (100)
[ Care expense
- Decided
- To be decided 3 702

- 27 26.0
- No willingness 1o
) 4 38
decide

O Cost Adequacy
+ Very Adequate 17 16.3
- Adequate 46 442
+ Normal 35 337
- Little Adequate 6 58
- Not adequate - -
[ Conribution to income
- Below 10% 23 221
+ 10%—20% 22 212
+ 21%-30% 34 327
+ 31%-40% 10 9.6
- Above 41% 15 14.4
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Table 6. An Analysis of the Satisfaction
after use of Use of Aromatherapy
by Aestheticians

frequency| %

code (104) | (100)
[ Satisfaction after use
- Very satisfied 17 16.3
- Satisfied 69 66.3
- Normal 18 17.3
- Little satisfied - -
- Very unsatisfied - -
[0 Satisfaction according

to skin types

- All skin type 284 §;
- dry Skin type o8 26'9
- oily Skin type 7 6.7
- Aging Skin type o8 269
« Sensitive skint type :
- Pigment skint type ; ?;
- No Effect i
[0 Bodily Effect
« Sliming care 15 14.4
- Refax 30 28.8
- Circulation of the blood 57 54.8
- Strech mark 2 19
- the others - B
] customer Satisfaction
- Very satisfied 15 144
- Satisfied 77 74.0
- Normal 1 10.6
- Little satisfied - -
- Very satisfied 1 1.0
1 consumer age
- Below 19 1 1.0
- 20-29 32 30.8
- 30-39 53 51.0
- 40-49 ) 18 17.2
- Above 50 - -
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Table 7. An Analysis of Satisfaction
after Aromatherapy Service

frequency %
code
(104) (100)
0 Health
Enhancement
+ Very Helpful 22 212
+ Helpful 64 615
N : 17 16.3
orma ’ 10
- Little Helpful _ _
- Not Helpful
(0 Side Effects
- No 49 471
- A Few 54 519
- Very Frequently 1 1.0
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Table 8. An Effect of Aromatherapy Perfarmance,
Contribution to Income, Customers'
Satisfaction and Side-Effects on
Satisfaction in Aestheticians

s u b Esthetician
variables  varidl satisfaction
-0.055
Therapy performance (~0.563)"™
o . 0.282
contribution to income (2,951
o 0.469
customers’ satisfaction (5,718
) 0.231
side-effects (851
R 0.371
,/.\dj.]q2 0.345
*: P<.05 #+ 1 P<.O1 #*x : P<OO1
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Table 9. An Effect of Aesthetician Satisfaction
on Intention to Reuse

sub-variables

intention to reuse

variable
Esthetician 0.325
satisfaction (3.469)**
R? 0.106
Adi.R? 0.097

#: P<.05 *x : P<.O1 **x : P<001
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