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Research on Consumer’s Food Purchasing Intentions through Interet Shopping Mall
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Abstract

In spite of the fact that the food group(Food, Drinks and Health foods & Agricultural and Marine products) occupies little
position in total sales of Internet shopping mall, the food group’s sales in cyber shopping mall in 2006 have increased 678.1%
over 5 years. In addition to the fact that the food consumption pattern has changed from quality-oriented to convenience, health
and safety-oriented, the need to decrease the opportunity cost created by housework is rising in the context of increase of
women’s work participation rate. The wind of change like these will become the foundation on which cyber food industry will be
developed. The factors having an effect on consumer purchasing intentions when one buy foods through intemet shopping malls
are researched in this thesis. For the investigation, women of 697 were surveyed by a questionnaire, and the data were analized
by the SPSS for WINDOW(Version 12.0). The result is as follows: Factors having an effect on food purchasing intentions are
Convenience(Timesaving, Troublesomeness), Customer service(Responsiveness, Reliability, Empathy, Tangibility), Perceived
Customer Risk(Economic, Social, Performance risk) and Shopping experience(Easy to find out, Easy process for payment) in

order.

Key Words : Internet Shopping Mall, Food, Purchasing Intentions
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<Figure 1> Study model
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<Table 1> Factor analysis for measurement Variables

3 730
2 710
Customer 1 655
service 6 641
4 1
5 498
3 846
Ingegelr)llcl ent Convenience 2 801
ariables 1 759
Customer 1 848
Risk 3 823
perceptions 2 466
Product 2 839
perceptions 1 838
Shopping 1 797
expetience 2 789
Dependent P F(;l(;jin ! 83
variable reasing 2 843
Intentions
2) A== £4
= 4789 (Figure DO 7 298 FEE] Y U
AL &A3}7] 93 Cronbach’ s Alpha A4E o] 8314
ot AR O R Cronbach’s a9 gto] 0.5 o4 Eojof
N > G A T S oH, 0.9 oleld 4
A= =7t ‘E‘E‘r & 5 3 D} 73] 2007; YElE 2002).
2 AFolA = —4 Alpha #t-& AlFEAZ 0.673, &
%7% 0.600, Aam SRAZ 0.572, LA AHA

0.728, H7|4 0.781, el 0,893 2 Al Ao A
7k Qs Ao vehde,

<Table 2> Reliability analysis of measurement variables

Product perceptions 673
Independent Shoppmg expenenge .600
. Customer risk perceptions 572

Variables ,
Customer service 728
Convenience .781

Dependent . .
. Food Purchasing Intentions 893
variable
3) AeiA 24
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<Table 3> Correlation Analysis of measurement variables

1,000

Convenience .350%* 1.000

Customer Risk perceptions 156 019 1.000

Product perceptions 237 115 -.003 1.000

Shopping experience 343% . 289** 142% 172% 1.000

Food Purchasing Intentions 406 433 257 134 357 1.000

** Correlation is signification at the 0.01 level (2-tailed).
= p<0.01, *p<0.05

<Table 4> Multiple Regression Analysis

Customer service . . . . .
Convenience 403 045 307 X .000* 842 1.187

Customer Risk perceptions 276 045 196 . .000* 961 1.041
Product perceptions 024 037 021 X 511 932 1.073
Shopping experience 194 040 166 . .000* 832 1.202
* p<0.05
<Table 5> Multiple regression analysis of the married and the <Table 6> Multiple Regression analysis of preferring internet
unmarried Standardized Coefficients f(t-value) shopping mall Standardized Coefficients p(t-value)

188 (000"

Customer service 233 (.000%)

Convenience 372 (.000%) .214 (.000%) ustomer service 215 (o . .

Customer Risk perceptions .205 (.000) 1191 (.000% Convenience .280 (.000%) 402 000"

Product perceptions 033 (455) 018 (712) Customer Risk perceptions 177 (0029 .170 (.008%)

Shopping experience 092 (L047%) .263 (0009 Product perceptions 088 (.133) .045 (.489)

* p<0.05 Shopping experience - 178 (0039 092 (169
* p<0.05
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